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One Stock for Style, 


HE necessity for the stabilization of prices on 
TT staples in the shoe industry with a view to a 
better preparedness to meet market conditions 
that are changing from day to day has become a com- 
monplace of chat where shoe men foregather. On all 
hands it is recognized that the day for sensational 
profits is over and done with and that, in the words 
of a recent speaker at the Milwaukee convention, “‘the 
lighthearted adventurer who set up his tent upon the 
edges of a financial desert”’ has had his day. 

On the whole, there is nothing but good to be had 
out of a frank facing of the altered conditions. The 
“sane optimism” of those who are not afraid to admit 
that inflation in certain lines has existed and that the 
backwash due to exorbitant prices has hit them hard 
is of another character. 

There are many facts known to all that make for 
stable prices in the coming season. Those familiar 
with the shoe industry know that there are a number 
of grades of leather and that the supply of one sort or 
another varies not only from season to season but 
from month to month and by demand and popularity. 

Certain standard qualities go into standard shoes 
and feel the effect of a change in price very little. In 
this principle is possible a fairly constant price on 
leather for styles. 

There are others that come in slowly and in small 
volume and a sudden change of fashion is likely to 
exhaust in short time, as exampled in gray suede. 

It is quite possibly the creation of an unlooked for 
demand at one time or another. Thought and in- 
ventiveness has had to be expended on its production. 
The cessation of its use in shoes has an immediate 
repercussion on the tanner, who turns his attention 
elsewhere and is relatively unprepared to undertake 
its production again at short notice. 
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Number 20 


Another for Staples 


To restock such a grade may or may not be worth 
a manufacturer’s or merchant’s while. It will depend 
very largely on his knowledge of the trade and on his 
quality as a fashion prophet. If he sees that the fash- 
ion which has enabled him to get rid of high grade 
stock at prices showing a respectable profit is one that 
is likely to have permanence, it is probable that he 
will not only repeat his orders for a fair amount but 
do his utmost to “cover” the future demand by buying 
ahead at long date. 

But if in his opinion the craze is a passing one he will 
be unwilling to tie up money in any but orders that 
fill the demand in sight. In other words, he will buy 
“from hand to mouth” and take his chance of paying 
or being caught short. 

It may well be that the most astute of factors makes 
a mistake in estimating the constancy of the public 
to a certain shoe fashion. In this case he will inevita- 
bly find himself overstocked to a varying extent with 
leathers that are unsalable or that sell very slowly. 
There will, then, be one of two or three courses before 
him. If he is a man “in a big way” it is within the 
bounds of likelihood that he will become a “fashion 
creator.” The possibility of creating shoe fashions 
was hardly recognized in this country before the year 
1911. In Paris where the shoemaker has inherited 
from a long line of handcraftsmen with small stocks 


‘and large imagination, this creative ability is found 


everywhere and is the wonder of occasional visitors 
from the land of bulk orders and mass production. 
The year 1911 saw the introduction into this coun- 
try by the invariable Paris route of the ‘“‘two colored”’ 
shoe, with white or pearl gray, sand, champagne in 
vamps and uppers. The material to meet this demand 
was not abundant and an interesting footnote to shoe 
history might be written on the shifts to which manu- 
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facturers were put who were anxious to appear not to 
lag in their response to fashion’s summons. 

The two colored shoe lasted well up and into the 
war. It took the fancy of women and by a happy 
concurrence which may or may not have been its re- 
sult, the short skirt came along and made fashion in 
footwear imperative for the smartly dressed woman. 

The progress of the war with its consequent limita- 
tions on shipping and exports generally, made the 
coming of the standardized shoe about November, 
1917, far from an unmixed disaster. The stocks of 
leather which had been bought to cover the demand 
for fashionable ladies’ shoes was not long in being ex- 
hausted and a period of puritanism in footwear set in 
whose latest manifestation was the brogued shoe. 

Peace has now been with us for over two years. 
Visitors returning from Paris and London have 
brought back the taste for fanciful shoes and the man- 
ufacturers who are bidden welcome this return to 
gaiety and pre-war fantasies as a “‘kick’’ to languish- 
ing business, find themselves by no means well pro- 
vided with the stock necessary to again brighten our 
shoe store windows. 

In other words, demand and supply are on different 
feet. People are tiring of the styles for which the 
leather dealer and tanner could easily supply stock. 
The supply to meet their-revived taste for elegancies 
in footwear is simply not there. The merchant who 
gets his ‘“‘wanted styles” for Easter sale can thank the 
ingenuity of the tanner for his quick service. 

It was easy to make money in days when to be 
dowdy assumed the urgency of a call to duty. Fewer 
shoes were needed, fewer desired, but a volume 
carried that took a year to deplete. It is not so easy 
when competition and keen salesmanship have re- 
placed mass production as the first desideratum of the 
man who would rebuild business to something like 
1919 proportions unless he strives to sell more shoes 
per person, because of style, in 1921. 





To Compare Notes---A 
Convention 


'N view of the fact that Atlantic City promises to 
be the N.S. R. A. Convention City in 1922 it is 
“interesting to get the viewpoint of a merchant on 
Shoes and Conventions. This letter from Mark Cary, 
of Lapeer, Michigan, says a bookful: 
Your Editorial, Three Better Merchants in 
1921, is my sentiment exactly, and I 


wouldn’t give a picayune for the Convention 
without the Big Show. 

I saw more and learned more than I ever 
knew about shoes in all my life, and sure as 
preaching I am going to have a model shoe 
store, like the one I saw, within a year or two. 
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I believe the large attendance to the Na- 
tional Convention was occasioned by the 
unusual and discouraging conditions sur- 
rounding every shoe merchant, and he felt 
forced to go some place somewhere, where he 
might find a solution of his problems. Re- 
sult, the big attendance at this enormous 
Convention and Show. I never would have 
thought I could take the time and expense 
to attend a National Convention had I not 
been so desperate over my own problems. I 
felt I must get somewhere where other shoe 
men were congregated and compare notes, 
and learn something about Spring prices. 

I will certainly attend another one next 
year providing it is to be as good as this 
year. 





The Public “Buying Appeal” 


HE shoe in fact is a bad self advertiser, or in the 
current phrase of the day, does not know how to 
“sell itself”. Shoes are advertised, it is true, but with 
nothing like the same vim and enthusiasm as clothing 
or food. While the vocabulary is beggared in the 
effort of the manufacturer of clothing, over and 
under, to create a relish for his merchandise, a shoe 
advertisement, as a general rule, is limited to a cut, 
undeniably well executed, with a few lines below 
giving material and price, the former generally in 
terms with which the public is not familiar. 

The public, it is said, are not sufficiently trained to 
recognize a good shoe at a glance. Then for heaven’s 
sake let those interested in keeping the most reputable 
business in America or the world out of the hands of 
the “‘sample” shoe line man, begin to train them. 
The lines of a “well and truly made” shoe are as 
beautiful, to those who can appreciate them, as the 
curve and ripple along the muscles of a thoroughbred 
horse’s back. 

A great deal has been said and written at one time 
or another on the stimulus to trade which shoe men 
have found who have been enterprising enough to sell 
side lines, such as socks. Probably a great deal of 
this stimulus is due to the property of “‘setting a tone” 
which such articles possess. The general public are 
pretty keen buyers where clothing is concerned and 
recognize in a flash the quality of a superlatively good 
weave or texture. They conclude that in a store 
where such things are exposed for sale they are not 
likely to meet with plausible imitations of good models. 
It is perhaps not the right moment to invite the shoe 
man to lock up additional capital in side lines, but it 
is worth making a passing note that such things as 
canes, gloves and the lighter kind of leather goods ar. 
to the full as germane to his line of trade as to that of 
the hosier or furnishings dealer. . 
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Show Window Lighted by 100-watt Lamps and Mirrored Glass Reflectors. Note the Uniformity of Light 
Distribution and the Absence of Harsh Shadows 


The Lighting of Show Windows and Show 


Cases in Shoe Stores 


By W. HW. RADEMACHER, of the Ceneral Electric Ce. 


T IS the paramount aim of every merchant to 
sell his goods and it is invariably recognized that 
in order to do this, he must first secure the atten- 

tion of the buying public. One of the most effective 
and generally employed means for achieving this end 
is through the medium of advertising. 

Of this method of business promotion, there are 
various forms, but perhaps that most commonly 
utilized and generally available is the show window 
and show case display. The exact function of these 
organs, which are at the disposal of every store man, 
and their relation to successful merchandising is so 
evident to the progressive merchant that little space 
need be given here to such discussion. 


How Much Are Your Windows Worth? 


However, it is interesting to note that store rental 
on business thoroughfares is a function of both win- 
dow space and floor area. Recently compiled 
statistics relative to the value of show window space 
indicate that a surprisingly large portion of the total 


rental charge of a store is represented by this portion 
of the layout. As a concrete illustration of this 
fact, we might cite the case of a typical shop more than 
100 feet long, the windows of which, although only 
two feet deep, proved to be worth approximately 12 
per cent of the total rental. Owing to the com- 
paratively high fixed charge represented by the dis- 
play window, it behooves the merchant to apply this 
space in such a manner as will bring the greatest re- 
turns from its use. It is obvious that the greater 
number of hours per day the window is used, the big- 
ger will be the results obtained and the less propor- 
tionately will be the fixed charge represented by the 
investment in it. The daylight display is common 
practice and its value is well known. The selling 
power of the properly illuminated night time display 
is every bit as great if not greater. 


The Value of Electric Lighting 


Good window displays are made up of numerous 
elements, all of which must be given proper considera- 
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tion when being planned. One of the most salient 
features to be considered is the problem of illumina- 
tion which it is our purpose to treat briefly. 

The most satisfactory and highly efficient present 
day illuminant is the electric incandescent lamp, par- 
ticularly in, that form known as the Mazda lamp. It 
causes no strong air currents which might deposit 
dust, and produces no products of combustion which 
would introduce moisture into the show window, 
thereby affecting the display or forming frost on the 
glass in the Winter time, preventing ready examina- 
tion from without. It is easily controlled, readily 
concealed, maintains its candlepower well, is easily 
cleaned and replaced, and furthermore, is compara- 
tively low in cost. 


How to Make It Effective 


To produce effective lighting results in a show 
window calls for more than the stringing of high 
power lamps indiscriminately. Such practice as this 
cannot be expected to produce good results. Many 
artistically arranged exhibits which are of consider- 
able value under daylight conditions are dismal 
failures at nightfall owing to the lack of attention 
given to the quality, quantity and general application 
of lighting. 

One of the commonest evils practiced by those un- 
initiated in the art of show window illumination is 
the hanging of bare or improperly shaded lamps 
within the range of vision. Light sources so located 
defeat the purposes which they are intended to ac- 
complish, are inefficient, and positively have no place 
in what is to be an artistic and effective window dis- 
play. A bare or ineffectively shielded lamp produces 
glare which is a condition inducing eye fatigue and 
making it impossible for the observer to readily view 
the merchandise in back of it. It is a fine agency to 
use if it is desired to prevent the prospective pur- 
chaser from readily viewing the goods and examining 
it in its true light, so to speak. 


(b) 








Feb. 5, 1921 


The Proper Reflectors 


Aside from the physical discomforts produced by 
lamps so used, it should be noted that the generated 
light is not being effectively and efficiently used. The 
filaments of the present day lamps have a definite 
form which is dictated by various features which we 
will not attempt to discuss in this article. However, 
it has been the aim of the lamp engineer to design the 
lamp and its constituent parts so that it will be most 
efficient and usable from both a practical and en- 
gineering standpoint. The lamp filament emits light 
in all directions so that when unshaded a goodly por- 
tion of the light energy which it generates is sent 
over areas where it accomplishes no useful purpose. 
This brings us to the question of choosing the proper 
reflector. 

The necessity of a reflector being obvious, we 
will now consider what constitutes a good reflector, 
and what type should be applied to produce satis- 
factory lighting. The ideal reflector would project 
all of the light produced by the light source within 
it to the spot desired. This condition, however, 
cannot be realized in practice, due to the fact that no 
reflector known has a reflective power of 100 per cent 
or a negligible absorption. In choosing a reflector, 
however, the aim should be to secure a type which 
will throw the greatest amount of light upon the area 
desired. 


Reflectors Should Be Kept Clean 


In addition to having high initial reflective qualities, 
a reflector should be chosen with reference to its 
durability, that is, for the reflective powers which it 
will continue to display after being in continuous use. 
Ready adaptability to cleaning is another very im- 
portant aspect, which should receive consideration. 
Cleanliness is a very essential but very much over- 
looked portion of the maintenance of a good many 
lighting systems. 

The accumulation of dust on a reflector has a great 








Typical Angle Type Show Window Reflectors 
(a) Mirrored Glass for High Shallow Windows; (6) Prismatic Glass; (c) Mirrored Glass for Low, Deep Windows. 
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bearing upon -its efficiency—dark surfaces absorb 
considerably more light than bright ones, so that when 
a reflector surface becomes dirty, considerable light is 
absorbed by it, which might otherwise be usefully 


Prismatic Angle Type Reflector with Special Glare Shield for 
Island and Corner Store Lighting 


expended upon the display. Periodic cleaning of 
these parts should be undertaken, if it is desired to 
maintain the efficiency of the system. 


The Wisdom of Spending Money 


First cost is also another important consideration 
and while it is always the aim of the individual to 
keep his expenditures to a minimum, it must be re- 


will, in all probability, prove the most economical in 
the long run. Cheap goods may be just as good at 
the start, but the question is how will they stand up 
in service. To get the best results, buy the best and 
keep it in the best condition. Even good equipment 
will deteriorate rapidly and become ruined if it is not 
given the proper attention. . 

There are on the market at the present time a 
number of reflectors suitable for show window illumi- 
nation which meet with all of the qualifications 
specified above. Two principal general types are 
known as the prismatic glass reflector and the mirrored 
glass reflector. These are made up in a number of 
special forms for use where it is desired to accomplish 
particular results. 


Prismatic Reflectors 


Many show windows have a sign or other adver- 
tising matter on their upper portion, which it is de- 
sirable to illuminate at night. The prismatic glass 
reflector is very well adapted for lighting the window 
in such instances, inasmuch as it permits the passage 
of some light from the source within it, through its 





membered that the purchase of high-grade equipments: 
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own body. By properly placing the reflecting unit, 
this light reaches the sign or advertising matter. The 
mirrored reflector on the other hand has a solid back- 
ing which transmits no light. 

All show windows obviously are not of the same pro- 
portions and the type of reflector to be utilized there- 
fore varies. The units employed in a high shallow 
window should be of such shape as to concentrate 
the light downward on the display. A low deep win- 
dow on the other hand requires reflectors which will 
not only direct the light down on the goods in the 
front but which will produce satisfactory illumination 
over the entire display area, that is, they should be of 
the distributing type. 

The usual position of mounting, for the reflectors 
is near the ceiling, close to the plate glass or fastened 
directly to the transom bar, except where shades are 
used, when the fixtures would be probably best in- 
stalled through the agency of brackets. Low win- 
dows cannot always be effectively illuminated from 
lights placed in this manner, in which cases addi- 
tional reflectors mounted in recesses in the ceiling of 
the window are recommended. 

Care should be taken in such an installation that 
the light sources are effectively concealed from view. 
This may best be accomplished by a drapery placed 
in front of the units or by sinking the reflectors well 
back in the ceiling. 

Many small stores depend upon the light from the 
show window to assist in lighting the front part of the 
store itself. Where this condition exists, practical 
consideration often demands that the window light- 
ing equipments be more or less a continuation of the 
system used within the store proper. In such a case 
every effort should be made to eliminate the possi- 





Metal Trough Type of Show Case Reflector 
Designed for Use with Tubular Lamps 


bility of glare; in open reflectors the lamps should be 
bowl enameled rather than clear in order to accom- 
plish this purpose. Further, the hanging height of 
the reflectors themselves should be made as great as 
consistent. 
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Style Is Part of His Bone and Sinew 
Who Is Heath? Asked Merchants Who 


Heard Style 


tional Shoe Retailers’ Association at the Mil- 

waukee convention is considered by both 
retail merchants and shoe manufacturers to be one 
of the most clean-cut and most comprehensive re- 
ports ever issued by that committee. 

Both manufacturers of men’s dress shoes and 
merchants who specialize in men’s shoes were ex- 
ceptionally well pleased that the men’s end of the 
business had received special consideration. 

Probably because the report was 
pleasing and acceptable, merchants 
were interested in knowing more 
about the new head of the style 
committee. 


Ti report of the style committee of the Na- 


He Got Busy Early 


When Charles S. Heath was 
named as chairman of the style 
committee to succeed F. H. Stover, 
who resigned because he was no 
longer in the shoe business, he im- 
mediately got busy on the job. He 
called together all the members of 
the committee attending the con- 
vention, and with them merchants 
prominent as style creators and 
style judges. This group consulted 
with shoe manufacturers and tan- 
ners. Mr. Heath and his co-workers 
were in almost constant session from 
Sunday afternoon until Tuesday 
noon. 

The men who labored with the 
new head of the style committee soon learned that 
he was not a novice at preparing a style program. 

He could not well help knowing shoe styles and 
shoe making. It was bred and born in him. It is 
part of his bone and sinew. His father and grand- 
father before him were shoe makers and retail shoe 
merchants in the city of Manchester, New Hampshire. 


Once with Thomas G. Plant 


When his father sold the retail store in Manchester, 
Charles became associated with the Thomas G. Plant 
Company. For the greater part of the eight years 
which he spent with this company he had entire 
charge of the retail stores and leased departments 
operated by the company. In this capacity he not 
only determined the merchandising methods of the 
stores, but to a great extent he was responsible for the 


Report 





CHARLES S. HEATH 


Who Made the Style Report at Mil- 
waukee Convention 


at Milwaukee 


style program of the stores and of the factory as well. 
That he was successful in this connection is evidenced 
by the fact that during his term of management the 
number of stores increased from eleven ‘to twenty- 
four, and all were earning good profits. 

He left the Thomas G. Plant Company to assume 
the management of all the shoe departments of the 
J. L. Hudson Company of Detroit, one of the largest 
and most progressive department stores of the 
Middle West. Here again he scored a signal success. 


A Merchandiser for Style Foot- 
wear 


For some time he has _ been 
associated with R. C. Dunlap of the 
Dunlap Shoe Company, Columbus 
Ohio. 

This concern has gained a wide 
reputation as merchandisers of style- 
ful footwear in the Ohio capital city. 

Few men are better fitted by ex- 
perience and by business connec- 
tions to head the style committee of 
the N.S. R. A., and none, probably, 
would take the job more seriously 
and devote to it the time and atten- 
tion which it deserves. Mr. Heath 
is not a radical on the style ques- 
tion; neither is he an ultra conser- 
vative. He is, in fact, a progressive 
in style determination. Here is the 
way he, himself, sizes up the present 
situation: 


Four Great Principles of Shoe Style 


“Personally I am heartily in accord with the prin- 
ciples enunciated by “The Recorder’ that shoes for 
men, women and children should harmonize with the 
garments, and that both should be appropriate for 
the occasion on which they are worn. 

“Footwear fashions can not always remain the same. 
In fact nobody would wish them to continue without 
change. Changes in garment fashions always have 
and always will influence footwear fashions. 

“The great problem facing the shoe industry, as 
well as the allied industries which produce wearing 
apparel, is to enable the public to distinguish between 
‘fashion’ and ‘fad.’ 

“Too often some particular last, pattern, design or 
color becomes popularized to the extent that ‘Every- 
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body is wearing it’ and in the majority of instances 
that particular thing is worn without any regard to 
time, place or occasion. While the article may have 
been beautiful and appropriate forthe certain occasions 
or uses for which it was created, when it reaches the 
point where it is worn indiscriminately, it ceases to 
longer be styleful and usually merchants take a big 
loss on left overs. 


The Basis of Style 


“It seems to me that the basis of style in women’s 
shoes is dependent and should be based on the follow- 
ing four principal factors: 

**First—The length of skirts. 

**Second—The type of the costume; whether 
the skirt is narrow and clinging or wide and 
flaring. 

**Third—The natural desire for a change of 
style by the consumer. 

**Fourth—A conference at least every sixty or 
ninety days by retailers of men’s, women’s and 
children’s shoes from all sections of the country. 
At these conferences manufacturers and tan- 
ners as well as modistes and manufacturers of 
men’s and women’s garments should be con- 
sulted. 

“All of these things are important to keep shoe 
fashions in harmony with garments. They are all 
watched closely by the larger merchants. The heads 
of departments are always on the lookout for changes, 
and are constantly in close touch with shoe manu- 
facturers, as well as manufacturers and retailers of 
women’s apparel. 


The Influence of Paris on Style 


“In women’s footwear particularly, the influence of 
Paris must be taken into consideration. 

“Each individual merchant must take into con- 
sideration his own particular needs, and his needs 
must be largely determined by a close contact, either 
personally or through the heads of his departments 
with the consuming public. No good merchant can 
afford. not to avail himself of the valuable information 
to be gained in this way. 


Better Organization Urged 


“T am convinced that we, as merchants, can by better 
organization, and by a closer application of these 
fundamentals, do a great deal to put our business on a 
further high plane, and also eliminate a lot of the 
losses we have taken in the past. 

““‘Weareslowly regaining the confidence of the public. 
We must cultivate this confidence by creating styles 
that are beautiful and pleasing but not extreme; and 
by giving values that are commensurate with the 
money expended.” 
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New Officers Named of 
A. E. Nettleton Company 


Syracuse, February 1—Henry W. Cook was elected 
president of the A. E. Nettleton Company at the 
annual meeting last week, succeeding A. E. Nettleton. 
A. A. Webb and 
Martin F. Hil- 
finger were 
elected directors 
and _—svice-presi- 
dents. Mr. Webb 
has been with the 
Nettleton _con- 
cern for eighteen 
years, and for 
some time has 
been purchasing 
agent. Mr. Hil- 
finger entered the 
employ of the - 
company five 
years ago. He 
was in charge of 
advertising and 
assisted Mr. 
Cook in_ the 
general manage- 
ment of the busi- 








MARTIN F. HILFINGER 
ness. Elected a Vice-president and Director 


A. E.’ Nettle- of the A. E. Nettleton Company 


ton ceased to be 

active in the business of the company five years ago, 
when Mr. Cook purchased control. Mr. Nettleton, 
however, continued to have the title of president and 
Mr. Cook that of vice-president. He now retires, not 
only as president, but as a director. 

Besides Mr. Cook, Mr. Webb and Mr. Hilfinger, 
the Board of Directors of the Nettleton Company 
consists of the following (re-elected): George H. Bond, 
Ira N. Lee and Grace R. Cook. 





Chain Store Extension 


New York City, February 1—The Beck-Hazzard 
Company of New York, which operates a chain of 
retail stores, and which are in turn controlled by 
R. P. Hazzard Compary of Gardiner, Me., have 
completed plans for opening a group of retail stores 
in the upper part of New York State. The group 
will probably include about twenty stores. 





Herman Gets Navy Shoe Award 


Washington, Feb. 2—The Navy Department has 
announced the award to Joseph M. Herman & Co., 
Millis, Mass., for furnishing 113,000 pairs of shoes at 
$3.789 per pair, bids for which were opened 
January 25th. 
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NEW STYLES 








THE: ONE BEST BET FOR SPRING 


The two-strap brogue welt with harness buckles—of 
type explained in O.-G. story herewith 


HE way in which a single pattern can be made in a 
T vide variety of color combinations is well illus- 

trated in the Madison Street store of O'Connor 
and Goldberg, Chicago. 


Many factories making women's styleful shoes are 
showing a two-strap brogue pattern with welted soles 
and carrying 12-8 to 14-8 military heel; usually it is 
shown in a bordered calf or brown Russia, with 
harness buckle fastening. 


O'Connor and Goldberg have elucidated on the idea 
and are showing about fifteen distinct shoes of the two- 
strap harness buckle model. Each one has been created 
to appeal to the taste of some particular type of woman. 


Here are some of the fifteen: 

Dark brown boarded calf. 

Medium shade all over Russia calf. 

Medium shade Russia with sand quarter. 

Medium shade Russia with sand suede inlay and 
Russia foxing. 


All over Patent with straight tip. 

Patent with sand suede inlay and patent foxing. 
Patent with sand quarter. 

Patent with white calf inlay and patent foxing. 
All over brown suede. 

All over fawn suede. 


Sport Models 


White calf with patent trim. 
White calf with brown calf trim. 
White calf with black calf trim. 


The heels and edges vary somewhat. The sport 
models have 12-8 heavy blocky heels and are made 
with good weight soles rather full edges, on broad flat 
toe lasts. 


Those made of boarded calf are on medium round toe 
lasts and carry 13-8 and 14-8 military heels. 





NEW OXFORD TYPE 


A kid oxford in medium shade of tan—Cuban. heels. 
Note the new strappings on the vamp 


THE REAL SECRET 


Variety of Leathers and 
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GRAY SUEDE FOR EASTER 


Gray suede sabot pump with collar perforation and 
beading on the twin button strap—A creation of the 
Novelty Shoe Company, Chicago 


Those of the more 
dressy type such as 
the suedes and Russias 
with suede combina- 
tions are made on 
lasts with still narrow- 
er toes, carry closer 
edges and 14-8 Cuban 
heels. 


They all have two — 


straps and _ harness 
buckles. “The buckles, 
of course, harmonize 
with the shoes and 
consequently vary 
considerably. 
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WHITE KID AND FABRIC FOR LATE SPRING 


For the Easter or Spring bride. A shoe of white kid— 

the straps and vamp collar are embroidered in opales- 

cent beading—full#Louis covered heels—a dainty 
creation 


While it is not pos- 
sible for every store to 
carry the idea of ad- 
apting a single pattern 
to so wide a variety of 
creations as have 
O'Connor and Gold- 
berg, yet it is possible 
to select fewer pat- 
terns and use each 
pattern in a wider 
range of combinations 
than is practiced by 
most retail stores. 


COMBINATION OF PATENT AND SUEDE IMMEDIATELY FOLLOWING EASTER 
A novelty pump with patent leather vamp of 3 3-4 inches, light sand suede quarter, full Louis covered heel. Note the fan shaped 


ornamentation at instep of patent with sand suede inlays. 


OF STYLE BUYING 


Combinations on One Last 


A bow of sand suede and patent completes the artistic effect. 














42 BOOT AND SHOE RECORDER 





Photo by White 

MAJOR CHARLES T. CAHILL 

Newly Elected President of Boston 
Shoe Trades’ Club 





THOMAS F. ANDERSON 
Re-elected* First Vice-President of 
Boston Shoe Trades’ Club 
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WALTER G. DENNISON 
Re-elected Secretary of Boston Shoe 
Trades’ Club 


Boston Shoe Trades’ Club Elects New Officers 


Boston, February 2. 


r HE election of new officers for the year 1921 
7 and the revival of a movement having for its 
object the acquisition of a building to house all 
organizations within the shoe and leather trade of 
New England were the features of the annual meeting 
of the Boston Shoe Trades’ Club held today. The 
new club house movement was referred to in the re- 
ports of two of 
the officers and 
was _ favorably 
commented on by 
a number of mem- 
bers afterwards. 
The meeting 
was called to 
order by the retir- 
ing president, 
Everit B. Ter- 
hune, at 1 P. M., 
following which 
were read the an- 
nual reports of the 
secretary, Walter 
G. Dennison, and 
of the treasurer, 
Max M. Adler; 
and the report of 
the Nominating 
Committee com- 
posed of Bertram 


ELWIN T. WRIGHT 
Elected Second Vice-President of 
Boston Shoe Trades’ Club 





C. Gould, Arthur L. Evans, Bernard H. Cogan, 
John H. Sellman and Elwin T. Wright. The elec- 
tion of the 1921 Nominating Committee resulted in 
the selection of W. R. Nash as chairman, Leonard 
Burdett, Bernard C. Moss, A. W. Boardman and 
C. H. Alden. 
1921 Officers 

Officers of the club were elected as follows: 

President, 
Major Charles T. 
Cahill; 1st Vice- 
President, Thos. 
F. Anderson; 2d 
Vice - President, 
Elwin T. Wright; 
Secretary, Walter 
G. Dennison; and 
Treasurer, Wil- 
liam M. LeBrecht. 

Members of the 
Board of Govern- 
ors — Max M. 
Adler, Sydney L. 
Curry, Sig. Roths- 
child, Albert N. 
Blake, Edward 
M. Green, Clar- 
ence P. Waide, 
Fred A. Chilton, 
Norman H. Lake. 
(Cont. on page 48) 


WILLIAM M. LEBRECHT 
Elected Treasurer of Boston Shoe 
Trades’ Club 
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In the Model Shoe Store—A Fitting Stick Which Hides Itself, When Not in Use, in a Slot in 
the Footrest of the Stool 


Lessons Learned From Model Store at Milwaukee 


Up-to-date Ideas on Store Decoration and 
Equipment for the Benefit of Shoe Merchants 


Convention was conceived by Bernard C. 

Coens and his committee as an educational 
feature. The space occupied by the supposed store 
was undesirable for display purposes. It was really 
an eyesore and had to be either shut off or utilized in 
some way. 

The beautiful store which was constructed in this 
undesirable space is the best evidence of what can 
be accomplished by correct architectural designing 
and scientific decoration. Many a merchant, as he 
viewed the store, was able to visualize the means of 
beautifying his own store at home. 

The model store more than served its purpose and 
more than fulfilled the expectations of its promoters. 


[Tc idea of a model shoe store at the N.S. R. A. 


Guiding the Merchant the Right Way 


The questions asked by the hundreds of merehants 
who inspected the store was sufficient evidence that a 
new interest has been aroused in better store fronts, 
better shelving, better seating, better window fixtures 
and other store equipment. Many merchants went 


back to their home towns thoroughly sold on the 
idea that attractive stores go a long way toward 
drawing people into the store, inspiring confidence in 
merchandise and making the completion of the sale 
much easier for the salespeople on the floor. 

The average merchant who looked at the store 
perhaps did not realize that at least twenty-one con- 
cerns had contributed to the furnishings and equip- 
ment which they so much admired. 


Firms Which Contributed 


The front. of the store was designed and installed 
by the Kawneer Manufacturing Company of Niles, 
Michigan. The shelving was made and installed 
by the Northwestern Furniture Company, Mil- 
waukee. The chairs and try-on stools were especially 
designed and furnished by the Milwaukee Chair 
Company. The valances, window lighting, interior 
store lighting and flowers were furnished by the Curtis- 
Leger Fixture Company of Chicago who also fur- 
nished part of the window fixtures. Other concerns 
which furnished window fixtures and interior store 























fixtures, flowers and window cards were Decorative 
Fixture Company, Hecht Fixture Company, Decora- 
tors Supply Company, Crystal Fixture Company, the 
Adler-Jones Company, the Botanical Decorating 
Company, the Schack Art Flower Company, Modern 
Art Studios, Standard Show Card Service, Inc., and 
American Seating Company, all of Chicago; Hugh 
Lyons Fixture Company, Lansing, Michigan; the 
Craftsman Shops, Milwaukee; the Onli-wa Fixture 
Company, Dayton, Ohio. The cartons were furnished 
by A. George Schultz Company, Milwaukee; cash 
register by the National Cash Register Company, 
Dayton, Ohio; the Foot-O-Scope by the X-Ray 
Foot-O-Scope Corporation, Boston, Mass. The stock 
record system shown in the office of the store was 
furnished and demonstrated by Jacobs & Co., Lees 
Building, Chicago. Guy Malloy, Dallas, Texas, 
supervised the window trimming. The shoes which 
were shown in the windows were loaned by various 
exhibitors at the convention. 


The Foot-O-Scope’s Place 


As merchants looked into the Foot-O-Scope and 
saw the way their own shoes were fitted and the way 
other people’s feet were fitted, or rather, misfitted, 
the importance of correct fitting and the importance 
of selecting the right type of shoe for a particular 
type of feet was brought home to them in a forcible 
manner. Many merchants were surprised when they 
looked at their own feet to see that they were really 
short fitted and that their toes were crowded against 
the ends of their shoes. 

Another important point that was revealed through 
this machine was that many of the lasts which people, 
and especially women, were wearing could not be 
correctly fitted because the lasts were so constructed 
that they really distorted the feet and in no way con- 
formed to the contour of the human foot. Many mer- 
chants went home with the determination that they 
would hereafter be more careful about the type of 
last which they bought and also that they would 
make a more careful study of the actual measure- 
ments which a last should contain in order to produce 
perfect fitting shoes. . 

A new. interest in stock accounting and stock- 
keeping records was aroused by the demonstration of 
the Jacob Stock Record Systems. The. talks on the 
convention floor further emphasized the necessity of 
stock records which would show absolutely the num- 
ber of pairs bought and pairs sold, the sizes, widths 
and grades in order to prevent over-buying and 
promote a more rapid stock turnover. 


Making the Repair Department Pay 


The repair department attracted an unusual amount 
of attention. 


Within the past two or three years, 
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repair business in shoe stores has gained a decided 
impetus. Many merchants. formerly conducted their 
repair department in a desultory sort of manner, 
using it merely as a drawing card and being satisfied 
if it broke even. 


The progressive merchant has come to realize that 
the repair department is one of the big service ele- 
ments of his business and also that it can be made 
one of the most profitable parts of-his whole business. 


Milwaukee Store Buys Outfit 


Lack of room has been given as a reason by a lot of 
merchants for not installing a repair department. 
The arrangement of the repair department of the 
model store demonstrated that a complete repair 
outfit of the most modern type employing four men 
can be operated in a space 15x20 feet. The repair 
department of the model shoe store was installed by 
the United Shoe Machinery Company and was 
operated by workmen of the S. J. Brouwer store of 
Milwaukee. 

At the close of the convention the outfit was sold 
to the Boston Store of Milwaukee which has not 
heretofore conducted its own repair department. 





Important Tariff Hearing 


Meeting at Washington, on Leather February 10, 
Hides, February 11 


Washington, D. C.—E. A. Brand, secretary of the 
Tanners’ Council was in Washington today and made 
tentative arrangements with the Ways and Means 
Committee for the appearance of the leather men on 
tariff on February 10 and 11. The following tentative 
schedule has been made up: Fred Carlisle on harness 
leather; Harry I. Thayer on calf and upper leather; 
Charles P. Vaughan on glazed kid; and W. S. Ander- 
son orf sole leather. On February 11 Harry I. Thayer 
will also appear before the committee in connection 
with data on hides. 





Treeing and Cleaning 


A repair store, that makes a specialty of fine shoes 
for women, not only repairs them in the usual man- 
ner, but it also puts shoes on trees and cleans, dresses 
and irons them, the same as treers do with shoes in 
the factory. The treeing process removes the wrinkles 
and freshens the finish of the leather, making the 
shoes look like new. 
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- Revival of Business Is Ample Payment for 
Milwaukee Convention Expense, 


Says Geuting 


pA 
bac) 


HE shoe retailers of the United waukee Convention for it needed just such 
States may be proud that they have a convention to crystalize the inherent 
organized the greatest trade con- courage in every business man in the 

vention ever recorded in the history of this United States. 
country—and that means the world. We f 
have set a pace in trade organization. Scsieaiatie Ceantes Gates hae Bees 
This result is especially gratifying to 
those retailers who eleven years ago, had 
the vision of organizing the shoe retailers 
into a national organization, remembering 
the peculiar condition of the times when 
one retailer often refused to speak to the 
others in the same town, and when it was 
generally considered as a vicarious move- 
ment which had been tried several times 
and had always failed. ; 


a a 





We were also able to center the thought 
of the great multitude of American citizens 
on the shoe industry which had been un- 
justly criticised the last two or three years. 

By organizing the greatest convention 
ever staged, we threw our hats in the ring 
and thus showed our determination to do 
business on a greater scale than ever, 
thereby capitalizing the knocks which were 
directed against the retail trade and which 
were on the tip of every tongue in our 


Wheels of Industry Started broad land. 

We are proud of this achievement— 
proud not for our own selfish good, but for 
the impetus given the entire industry. We 
do not hesitate to say that whatever the 
expense has been, collectively or individ- 
ually, to the manufacturers and the allied 
industry generally, it is certain to be more 
than amply repaid through the revival of 
business directly resulting from the Mil- 
waukee Convention. 





b . 


As retailers we may also be proud to 
know that the Milwaukee Convention 
started the wheels of the shoe industry 
moving forward again. The optimistic 
note—the confidence of the assembled re- 
tailers in the future business progress of 
our country—was so evident that orders 
were placed amounting to millions of dol- 
lars which stimulated every line of business 
in the country. 
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Business news all over the country has 
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reflected optimism dating from the Mil- 
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Philadelphia Wholesalers Form Organization 


To Co-operate in Boosting Quaker City 
Market---Plan Exhibit at Scranton Meeting 


Philadelphia, Feb. 1. 

ERMANENT organization of the Philadelphia 
Pp Shoe Wholesalers’ Association, formed to 
make an organized effort to emphasize that 

city’s importance as a shoe center, to stimulate the 
sale of shoes and to bring together the members of 
the wholesale trade, was effected at a meeting held 
yesterday in the Down Town Club. Officers elected 
include William H. Weimer, of Weimer, Wright and 
Watkin, as president; William Tomkins, of the Tur- 
ner, Tomkins Shoe Company, as vice-president; and 
Paul R. Chandler, of W. T. Holmes & Co., as secre- 
tary and treasurer. With them will serve as an 
-executive committee F. R. Scattergood, of the 
George H. West Shoe Company; Frank Mayo, of the 


H. B. Hanford Company; and John F. Mclilvaine, of 
the John F. MclIllvaine Company; and A. S. Kreider, 
Jr., of the Kreider Philadelphia Company. 

Among the first steps planned to advertise the 
Philadelphia market will be a group display in the 
exhibition to be held in connection with the conven- 
tion of the Pennsylvania Shoe Retailers’ Association 
at Scranton, February 21 and 22. Members of the 
association will attend the convention in a body, 
having chartered a private car to take them theré. 

The idea of this new association was born at a get- 
together meeting held some time ago. Among 
other possibilities is that it will take over as its own 
some of the activities planned by the now inactive 
Philadelphia Shoe Wholesalers’ Protective Association. 


Style Show July 11-14 


National Shoe and Leather Exposition 


Holds Annual 
Boston, February 3. 

MEETING of the officers, directors and stock- 
holders of the National Shoe and Leather 
Exposition and Style Show, Inc., scheduled 

for Mechanics building, Boston, July 11, 12, 13 and 

14, was held on Wednesday of this 

week, Frank R. Briggs, presiding. 

Reports were read from each of the 

committees — finance, style, exhibits 

and publicity. A new committee was 

organized on hospitality. Plans for 

the second annual style show were 

formulated. A letter has been sent 

to prospective exhibitors, in which it 

is stipulated that applications should 

be in the hands of General Manager 

Chester I. Gampbell, 5 Park Square, 

Boston, on or about February 15, as 

the first official allotment will be made 

on or about that date. 


Election of Officers 


ALBERT N. BLAKE _ 
President National Shoe and, 
Leather Exposition 


Officers were elected, as follows: 
Albert N. Blake, Watson Shoe 
Company, Lynn, Mass., president; Fred B. Rice, 
Rice & Hutchins, Inc., Boston, first vice-president; 
Herbert T. Drake, Emerson Shoe Company, Rockland, 
Mass., second vice-president; Willis R. Fisher, A. 


Business 


Meeting 


C. Lawrence Leather Company, Boston, third vice- 
president; Charles C. Hoyt, Farnsworth, Hoyt 
Company, Boston, treasurer; Thomas F. Anderson, 
Boston, clerk. 
Directors, 1921 

Harry I. Thayer, Thayer-Foss 
Company, Boston, Mass.; Oliver M. 
Fisher, M. A. Packard Company, 
Brockton, Mass.; Frank R. Briggs, 
Thomas G. Plant Company, Boston, 
Mass.; Arthur W. Wellington, United 
States Leather Company, Boston, 
Mass.; Herbert T. Drake, Emerson 
Shoe Company, Rockland, Mass.; 
Willis R. Fisher, A. C. Lawrence 
Leather Company, Boston, Mass.; 
Charles C. Hoyt, Farnsworth, Hoyt 
Company, Boston, Mass.; Major 
Charles T. Cahill, United Shoe Ma- 
chinery Corporation, Boston, Mass.; 
L. H. Downs, Chas. K. Fox, Inc., 
Haverhill, Mass.; Cecil Q. Adams, 
Bristol Patent Leather Co., Boston, 
Mass.; Albert N. Blake, Watson Shoe 
Co., Lynn, Mass.; A. J. Sweet, Lunn & Sweet Co., 
Auburn, Me.; Edwin P. Holmes, Parker, Holmes & Co., 
Boston, Mass.; Thomas F. Anderson, Boston, Mass. ; 
Fred B. Rice, Rice & Hutchins, Inc., Boston, Mass. 
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To What Do We Owe Our Business Revival? 


By SHEPARD MORGAN 
Assistant Federal Reserve Agent, Federal Reserve Bank of New York 





C What it suffered before its people 
decided to put in a new reservoir for water, 
and what it gained after the new water supply began 
to work, illustrates in a small way why the people of 
the United States have the Federal Reserve System. 
For many years, even after the village of C—— 
had grown to be a little city, the people got along 
with an old-fashioned water supply. Every house 
had its well and cistern, and when in dry weather a 


{i= is a town in Western New York named 


ten years before, and another ten years before that. 
Indeed, they had got so used to having devastating 
fires every ten years that they had come to believe 
they were necessary evils. 


An Old Principle—a New Application 


Presently the chief men of the town got together 
and decided that such great fires were not necessary 
after all. They decided that a reservoir ought to be 
built on the top of a hill, with water mains leading to 


man’s well gave out, he 
got along as best he 
could with a little water 
which he bought from a 
neighbor, whose well 
happened to be a little 
deeper than the rest. 
The people of C on 
the whole were a prog- 
ressive, vigorous lot, 
who used to say they 
would put up with the 
old way of getting water 
because they were too 
busy with their every- 
day work to think about 
changing it. 





Every Man for 
Himself 


But one morning a fire 
started in the main street 
of the town. It so hap- 
pened that. the people 








HE sudden up-turn in American industry—the 

change, almost over-night, from depression to a 
reasonable degree of activity and even prosperity in 
some lines, is one of the miracles of modern business 
history. Furthermore, it is a miracle which could not 
have been wrought in years gone by, which was nol 
wrought, in fact, in 1907. Why? Because the country 
at that time had no central financial reservoir into 
which business could dip for its supply of gold with 
which to manufacture and sell its products. 

In other words, the Federal Reserve System, the 
financial reservoir, not only provided the cash neces- 
sary to tide us over the period of depression, but also 
provided enough additional capital to finance the 
revival in which we now find ourselves. 

Strange to say, however, few people thoroughly 
understand just what the Federal Reserve System is, 
what it does and how it does it. And for that reason, 
the “Boot and Shoe Recorder” has persuaded Mr. 
Morgan to prepare a series of articles on the subject. 
This is the first one, an introduction. The second will 
tell of the circumstances under which the system was 
organized. The third explains the method of opera- 
tion. And the fourth shows the service it performs as 
part of the business machinery of the country. 





every part of C , SO 
that all its citizens 
should have water for 
their daily use, and 
above all else, to prevent 
the spread of fires which 
are apt to start any- 
where at any time. So 
the reservoir was built, 
and it was large enough 
and strong enough to 
meet all the needs of a 
growing city. 

But scarcely had the 
reservoir been finished 
when a great forest fire 
broke out which swept 
the country for miles 
around, and finally came 
to the very edge of 
C——. Many men had 
to leave and go off to 
fight the forest fire; 
business was short-hand- 


had been using a good 


ed and the regular life 








deal of water and the 
wells were low. They . 
went from one well to another hoping to get water 
with which to fight the fire, but each man said, 
“No, I have very little water, and I may soon need it 
myself, because the fire is coming this way.’’ So very 
little water could be got, and in the end the people of 
C—— had to let stores and buildings in the heart of 
the town be blown up in order to stop the great fire 
that threatened to destroy the whole village. Losses 
were severe, not only to the man in whose store the 
fire started, who perhaps deserved to lose money 
because of his carelessness, but to the other people of 
C——, many of whom were conservative business 
men. 

In thinking it over afterward, the men of the town 
recalled that they had had a fire equally destructive 





of the community was 
upset. But the water 
in the reservoir proved to be enough to save 
the town from being burned down, and fire losses 
were actually less than normal. 


A Reservoir of Credit 


That tells in a few paragraphs why the Federal 
Reserve System was established and illustrates the 
purposes it has served in the last few years. It set 
up a reservoir of credit which took care of the needs 
of business in this difficult year just past. It sub- 
stituted for the old system of every-bank-for-itself a 
new system whereby vast resources can be piped from 
one part of the country to another for the benefit of 
all. 

Under the old National banking system, which 
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served the common purposes of business well enough 
except in time of trouble, banking reserves were 
scattered just as the water supply of C—— was 
scattered through many separate wells. When 
trouble came, every bank had to look out for itself; 
it had to draw in the deposits it had in other banks, 
and call in loans made to its customers; it put away 
in its vaults as much currency as it could get hold of, 
and sometimes pulled down its shades until the 
trouble was over. Thus the very efforts of the banks 
to put themselves in order in times of strain tended to 
make the general situation worse, and the springs of 
credit were dried up. Then came the devastating 
panic, in which conservative business men went down 
along with those who had over-extended themselves, 
and the finances of the country suffered a shock from 
which it took a long time to recover. Of course 
many conservative merchants, who were in no way 
‘responsible for the trouble, never did recover. 


Enormous Deposits Held in Reserve 


The Federal Reserve System is intended to do for 
the country just what the new reservoir did for C ) 
Under the law all National banks, and as many 
State banks as are members of the Federal Reserve 
System, have to keep their reserves with the Federal 
Reserve Banks, thus supplying the basis of credit to 
the great central reservoir. Their reserves amount, 
the country over, to about 10 per cent of the deposits 
they hold for their customers. City banks, because 
of the sudden drains to which they are subject be- 
cause of their position in active business centers, have 
to keep with the Federal Reserve Banks somewhat 
more than 10 per cent of their deposits; country banks 
somewhat less. In this way very large deposits are 
built up in the Federal Reserve Banks, for instance, 
the deposits of the Federal Reserve Bank of New 
York alone are about the same as the deposits of the 
Bank of England. 

In the old days each bank kept its reserves either 
in cash in its own vaults, or on deposit with commer- 
cial banks in the cities, which in turn might keep 
their reserves with still other commercial banks in 
the largest centers. In times of trouble banks holding 
these deposits for other banks, could not stand the 
strain of having them withdrawn all at once, because 
they had no way of getting so much money, and no 
great central bank on which they could rely. As a 
result some banks had to close their doors either for a 
time or permanently. Now they keep their reserves 
with the Federal Reserve Banks which have a great 
credit-making power, and so the country’s banking 
reserves are available at all times. 


One Bank Helps the Other 


Thus each: Federal Reserve Bank is a reservoir of 
funds for its members, and through them for the 
people. But that is not all. In times of need, or 
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when seasonal demands arise, one Federal Reserve 
Bank may borrow from other Federal Reserve Banks 
in other parts of the country. There are 12 Federal 
Reserve Banks, each serving one of 12 Federal Re- 
serve districts into which the country is divided. 
The Federal Reserve Banks are located at Boston, 
New York, Philadelphia, Richmond, Cleveland, 
Atlanta, Chicago, Minneapolis, St. Louis, Kansas 
City, Dallas and San Francisco, and some of them have 
one or more branches in other representative cities. 
Because these Federal Reserve Banks are all knit 
together in the Federal Reserve System, it is possible 
to transfer funds instantly by telegraph from New 


-York to San Francisco or Dallas or Minneapolis, or 


from Atlanta or Boston or Philadelphia to New York, 
or in any other direction bétween any Federal Re- 
serve Bank or group of Federal Reserve Banks. The 
way this system works to meet a sudden demand for 
funds in one part of the country from a surplus in 
another part, how it works smoothly, speedily and 
without friction, will be told when the lending power 
of the Federal Reserve System is described in a later 
article of this series. 





BOSTON SHOE TRADES’ CLUB ELECTS NEW 
OFFICERS 
(Continued from page 42) 

The following members of the Board of Governors 
hold over: Frank R. Briggs, I. Wendell Gammons, 
Thomas A. Delany, Frank H. Gage, Timothy E. 
Murphy, Burt W. Rankin, Harry H. Ripley, W. W. 
Willson. 

The meeting closed with the presentation to Mr. 
Terhune ‘of a gold cigarette case, the presentation 
address being made by Charles F. Maxwell. 


Fred P. Stuhler Dead 


Monticello, Ia.—During the week of January 17, 
death claimed Fred P. Stuhler, a prominent shoe 
merchant of Monticello, Iowa. Mr. Stuhler had built 
up a very large and lucrative business largely because 
of his personality and the friendship which he ex- 
tended to his customers. He has been very active in 
the affairs of the Iowa Retail Shoe Dealers’ Associa- 
tion since its formation four years ago. During this 
time he has served as an official in the organization. 








The Repairing of Hosiery 

The repairing of hosiery of silk or wool has not been 
developed as a part of the repair department of the 
modern shoe store. Perhaps the reason is that the 
repair men are skilled in mending shoes, and - not 
stockings. However, some stocking stores mend 
hosiery. And so do the laundries in some cities. It 
seems possible for some repair departments of stores 
to employ a skilled needle woman to mend hosiery, 
sew on buckles, and make other small repairs. 
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Watch Your Step 


R. I. P. 


Here lies John Jones who met his death 
By over-strengthening his breath 
With various kinds of hooch and rum. 
Now John’s address is Kingdom Come. 
Just whére Jones went ’tis hard to tell; 
It may be Heaven; it may be—Well!— 
I hope he’s gone where friends can call 
Unvexed by laws ’gainst alcohol. 
No matter where John is he’ll get 
His share of anything that’s wét, 
For though grim Death has done his worst 
Not even Death could kill John’s thirst, 
So later, when you follow Jones 
Beyond the place where lie his bones, 
And you should want your thirst assuaged, 
Ask Peter to have John Jones paged. 

+ *x * * 


The old fling at the Greeks, ‘““Beware of the 
Greeks when they come bringing gifts,’ does not 
seem to have made. King ‘‘Tino”’ slam the door 
in the face of his countrymen when they came 
to bring him the gift of a crown. He doesn’t 
believe evidently that they are Indian givers. 


* * * * 


The Haytian who murdered ‘a girl and then 
ate her may have loved the lady ardently; but 
such violent love seems to have been disapproved 
by the American marines. We have an idea 
that even a Haytian sweetheart would feel 
happier sitting on her lover’s knee than digest- 
ing on his stomach. The Marines agreed with 
St. Paul that “It is better to marry than burn,” 


or broil. 
* = * * 


Boston may be the modern Athens; but its 


- climate in December is really not suitable for 


the costumes worn by Demosthenes, Socrates, 
Ajax and other well-known Athenians. A nightie 
and a pair of sandals are a trifle scanty for skat- 
ing on the Frog Pond, even if the pond contains 
the frogs of Aristophanes. Pants and overcoat 
beat a toga in Winter; and heroes with chil- 
blains are not heroic. 
* * * * 


Mr. Meyer Rothschild believes that a tax on 
sales will reduce the high cost of living. It 
sounds quite reasonable. We always were of 
opinion that the way to reduce prices was to 
increase them. 

* *” * * 

Dr. Rumely, just convicted of being too inti- 

mate with the Kaiser, was sentenced to prison 


for a year and a day. Isn’t it lucky for the 
doctor that 1921 is not a leap year? 


* * * * 


It is announced that roses are in full bloom 
in Nantucket. Sounds like a bid for a new 
beach season.. Seems to us that quaint Nan- 
tucket ought to be satisfied with the opportuni- 
ties of Summer and give Palm Beach, Southern 
California, and other regions a chance to get 
theirs in the Winter. 


* * * * 
Cheer O! 


The sad old year died black and blue 
The glad new year is here; 

The new year with a shoe that’s new, 
A promise of good cheer. 

Twixt me and you each new made shoe 
Says work and wage are near. 


* * * * 


Joint debates are seldom amusing and never 
profitable. Nobody is converted, everyone is 
converted, everyone is corrected, both sides are 
convicted and condemned, and, when it is all 
over, each side is convinced that it is right and 
the other side wrong. 

* * * * 


Peter Hardhead, the Philosopher, says: 

Every man is as cheap as he makes himself; 
but it’s the other fellow that puts the price mark 
on him. 

Outside of fiddlers, fools and floor-walkers 
men cease to be vain after 60; but women? 
Women don’t tell their age. 

It’s the lazy man that puts the punk in punc- 
tuality. 

A ‘‘dead-one’’ may be buried at the polls; but 
they only put a stone over him when he’s buried 
with his fathers. 

F + .-<¢ 

When Tom Loafer’s meal-ticket, his wife, 
was careless enough to die, Tom was compelled 
to get a job in a shoe-shop. They placed a stone 
over the wife’s grave on which was carved “‘At 
rest at last’; and then some mean fellow hung a 
card on Tom’s bench on which was printed “At 


work at last.” 
* * . 


Fat chops of tender pork and lamb 
Are the cook’s best devices; 

Yet all who care a tinker’s dam 
Prefer a chop in prices. 
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Novelty low shoe buttoning at side with 


strapped front. 


Model is. featured in 


black patent leather and a perforated 
band of gray suede outlines the vamp. 


Fantastic Designs Mark New Paris Styles 


Paris Office, 
Boot and Shoe Recorder, 
2 Rue Des Italiens. 


T the smart first nights at the theatres this 
season women with practically one accord have 
worn slip-over dresses of the chemise type. 

With these simple little dresses, they wear strap san- 
dals or mule slippers, also in black, but usually elabor- 
ately or intricately embroidered or otherwise trimmed. 

Hellstern has brought out a new model for evening 
wear with toe in black satin, and quarter of black 
embossed velvet. He is also showing an attractive 
slipper for both street and day wear with an odd 
floral embroidery in narrow leather straps. This em- 
broidery is used both on fabric shoes, as well as on 
leather. Occasionally this leather embroidery for 
evening wear is replaced by a very heavy metal cord 
embroidery on black satin. 


‘ 


Low Shoe Reigns Supreme 
With regard to street styles in shoes, the. low shoe 


is absolutely the only type worn. These are made in 
gray suede, tan buckskin, or in black patent leather. 
When in black patent leather, the shoe is invariably 
worn with a light colored silk stocking, either gray, 
tan or taupe. The black shoe with black stocking is 
never seen save with a black evening gown. 

Oxford ties are worn to some extent in black patent 
leather, or in the combination of russet leather with 
top in tan suede. The low shoe in oxford style with 
imitation front lacing, and which is adjusted to the 
foot by means of an elastic insert at the sides, is still 
one of the most fashionable type of shoe worn. These 
are extensively worn in one color effect, also with 
black toe and light upper. 

Black and Purple Shoes 


Color combinations which stand out conspicuously 
at present, and which promise well for Spring, are 
black with scarlet, purple or royal blue. Marked 
emphasis is given by the smartest bootmakers here 
to the use of purple as a trimming for black shoes. 

Ties with the tongue turned back over the lacing 
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at the front, or covering an elastic insert at the front, 
which have been known for several seasons under 
the name of the Scotch tie, are again being promi- 
nently featured. In the new models of this type, the 
tongue is fringed both at the top and the bottom 
where it falls over the toe, this in contrast to the 
models of several seasons ago in which the tongue was 
fringed at the lower edge only. 


Toes Are Plain 


Among the most interesting notes in the trimming 
of the new shoes is the use of an elaborate trimming of 
stitching, embroidery or perforation on the back half 
of the shoe, leaving the toe perfectly plain. This idea 


is particularly interesting as it-follows out a similar ' 


treatment of trimming of costumes, jackets covered 
with all over embroidery, 
and coats covered with 
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may be said that preference continues to be shown 
for medium length vamps, with medium rounded toe, 
and with high military or Louis heel. 





Re-Shaping Shoes in Repair Shops 


One reason for the large volume of business of 
one repair shop, according to an authority on the 
repair trade, is that the repair man puts worn shoes 
on lasts,‘and leaves them there a while, to restore 
them to their shape. He can do this, because he has a 


large assortment of lasts, for fitting the various styles 
and sizes of shoes that come to him. He resoles shoes, 
and otherwise repairs them, and the shoes, being re- 
shaped by leaving them on lasts, certainly look like 
“‘old shoes made new.” ‘ 





embroidery through the 
upper half, but with plain 
lower half being prominent- 
ly featured this year by all 
the garment makers. 

A very good illustration 
of this trimmed back with 
plain toe is seen in a Pinet 
model in bronze leather, 
in which the back half of 
the shoe is_ perforated, 
showing an underlay of 
white, while the heel and 
the toe are perfectly 
plain. 


Few Ornaments on 
Shoes 


As has been reported 
many times, very few or- 
naments are now being 
worn on the shoes, all the 
French women wearing in- 
stead dainty little jewelled 
buckles which fasten the 
intricate net work of straps 
around the ankle or over 
the instep. Anklets are 
also steadily increasing in 
popularity and are made 
either in leather . orna- 
mented with carved metal — 
slides and buckles, or are 
made of black ribbon over 
an elastic band with 
jewelled buckles at the 
front and back. 

With regard to the 
general style of shoe now 
fashionable in France, it 
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Elaborate Convention Program Arranged by 
Pennsylvania Merchants 


Pittsburgh, February 1. 
LABORATE preparations for the annual con- 
EK vention of the Pennsylvania Shoe Retailers’ 
Association, to be held in Scranton, February 
21 and 22, have been announced by C. J. Mensch of 
this city, chairman of the Speakers’ Committee. The 
complete program follows: 


Sunday, February 20 


3.00 p.m. Registration—Convention Floor, Hotel Casey. 
8.00 p.m. Directors’ meeting—Convention Floor, Hotel 
Casey. 
Monday, February 21 


9.00a.m. Registration—Convention Floor, Hotel Casey. 

10.30 a. m. Conference Advisory Board—Convention 
Floor, Hotel Casey—President and secretary of local asso- 
ciations requested to attend. 


CONVENTION SESSIONS—HOTEL CASEY 
Monday, February 21, 1.30 p. m. 


Invocation—Christian Ludebuehl, director N. S. R. A., 
Pittsburgh, Pa. 

Address—James J. Mahon, president Lackawanna Shoe 
Retailers’ Association, Scranton, Pa. 

Address of Welcome—A. T. Connall, mayor of Scranton, 
Scranton, Pa. 

Response—Harry I. Boyd, president Pennsylvania Shoe 
Retailers’ Association, Lancaster, Pa. 

Minutes 1920 Convention. 

Committee Announcements—Resolutions, credentials, elec- 
tion. 

President’s message. 

Reports of officers and committees. 

Secretary—George M. German, Philadelphia, Pa. 

Treasurer—C. O. Hoffman, West Chester, Pa. 

Protective Committee—S. S. Schweriner, chairman, Read- 
ing, Pa. 

Legislative Committee—R. S. Parthemore, chairman, 
Harrisburg, Pa. 

Freight and Transportation Committee—Albert Forster, 
chairman, Philadelphia, Pa. 

Membership Committee—Martin F. Murray, chairman, 
Wilkes Barre, Pa. 

Finance Committee—Ben W. Shaub, chairman, Lancaster, 
Pa. 

1921 Convention Committee—G. S. Goodman, chairman, 
manufacturers, Harrisburg, Pa. 

James J. Mahon, chairman, retailers, Scranton, Pa. 

Nominating Committee—C. J. Mensch, chairman, Pitts- 
burgh, Pa. 

Announcement of election rules. 

Polls open from 5.00 p. m. to 6.00 p.m. 

Address—James H. Stone, editor, The Shoe Retailer, 
Boston, Mass. — 


Address—Arthur D. Anderson, editor, “Boot and Shoe 
Recorder,”’ Boston, Mass. 


Address—The N. S. R. A. Progress—James P. Orr, presi- 
dent, N. S. R. A., Cincinnati, Ohio. 


Address—The Future Co-operation Between Manu- 
facturer and Retailers—John McKeon, Laird-Schober 
Company, Philadelphia, Pa. 


Address—The Length of the Re-adjustment Period and 
Its Effect on the Shoe Trade—A. H. Geuting, director, 
N. S. R. A., Philadelphia, Pa. 


Address—The N. S. R. A. and Its Co-operation with Our 
Government—T. C. Mirkil, secretary-commissioner N.S.R.A., 
Philadelphia, Pa. 


‘ Address—Shoe Insurance for Shoe Dealers—James T. 
Haviland, Philadelphia, Pa. 


Tuesday, February 22, 9.30 a.m. 
Report of Election Committee. 
N.S. R. A. delegate’s report, A. J. Schmidt, Pittsburgh, Pa. 
Address—The Shoe Trade Outlook from the Manufac- 


turer’s Viewpoint—Wm. F. Schoell, Sherwood Shoe Com- 
pany, Rochester, N. Y. 


Open Forum—(Question box)—We come here as man to 
man. Your problems have been solved by other men and 
theirs by you. It may be that just one word from you will 
set your brother right.—C. J. Mensch, chairman, Pittsburgh, 
Pa. 

Questions will be classified as follows: 

Volume—Style—Store Service—Store Records—Adver- 
tising—Sales—Window Trimming— Miscellaneous. 

Questions will be answered by: 

On style—Alex Verner, Pittsburgh, Pa. 

On volume—O. W. Metzger, Allentown, Pa. 

On.store service—Frank Berthel, Washington, Pa. 

On store records—J. C. Barclay, Monongahela, Pa. 

On advertising—Dave Strumpf, Philadelphia, Pa. 

On sales—M. H. Newohl, Altoona, Pa. 

On window trimming—John Baring, Pottsville, Pa. 

Report of Resolutions Committee. 

Report of Committee on Constitution. 

Unfinished business. 4 

Adjournment. 

4.00 p. m. 


Directors’ meeting—Election of officers. (Results of elec- 
tion will be announced at banquet.) 





The Findings Trade 


Changes in styles of women’s shoes have caused 
many a shoe merchant to make corresponding changes 
in his findings department. For instance, the fashion 


of strap pumps has brought buttons to the front, and 


the approach of the colonial season brings up buckles 
again. Besides, the style of suede and satin pumps 
has led: to sales of cleaners for suede and satin. 
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Steady Improvement in Business Is Predicted 


Rapid “Come Back’’ Is Not Expected, However, 
Nor Would It Be Desirable, Say Prominent Men 


Washington, D. C., February 1. 
EPORTS reaching Washington, many of them 
R brought here by the business men who are 
1 attending the tariff hearings before the Ways 
and Means Committee, are all to the effect that a 


feeling of cheerfulness pervades the business com- - 


munity. That the worst of the business depression 
has been felt is universally conceded. and that the 
next steps will be all in the direction of recovery is 
the general belief, as evidenced by these reports. 
Very few firms are expecting a rapid “come back.” 
In fact, the better judgment seems to be that too 
swift recovery is not desirable. Business, it is felt, 
should “feel its way.” Production in many lines has 
been low. World statistics show that there is no 
surplus of commodities; rather that there is a de- 
ficiency. This would seem to indicate the certainty 
of advancing prices, unless production should increase 
greatly. 


coming and the natural inclination was to wait for the 
better buying conditions. This was so in all lines of 
industry and in almost every trade. Buying ceased 
suddenly. The “bottom dropped out of the market” 
for goods. 


How Deflation Was Engineered 


The Government, through the Treasury, the 
Federal Reserve Board, the Department of Agricul- 
ture, the Department of Labor, and other agencies 
encouraged and diligently spread the impression that 
the price slump was a good thing for the country. 
The slump came with great suddenness and violence. 
lt is doubtful if the Administration foresaw anything 
so sweeping as occurred. The Federal Reserve Board, 
at least, quickly reversed its policy and began to an- 
nounce in November that its “deflation” campaign 
was at anend. The other government departments 

which were crying 





Sharp Price Ad- 
vances Dangerous 


Warning has been 
issued by leading 
thinkers along eco- 
nomic lines and by 
financiers of stand- 
ing against sharp 
price advances 
which would tend to 
renew or prolong the 
so called “‘consum- 
ers’ strike.” The 
feeling is growing 
that much of the de- 
pression of the last 
few months was in 
reality due to just 
that thing—the re- 
fusal of the public 
to buy at the high 
price level. 


This tendency 
was, of course, en- 
couraged by the 
avowed policy of the 
Administration to 
beat down prices. 
The public was ad- 
vised officially that 
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for a lower price 
level has ceased en- 
tirely. The artificial 
propaganda which 
has been depressing 
business has _ been 
Z|) THIS 1S No cut off. 

vet ae The new Repub- 
/ lican administra- 
tion, as is perfectly 
well known, is not 
in sympathy with 
the policy of busi- 
ness interference 
and artificial price 
control which has 
characterized Gov- 
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ernment activities 
since the height of 
the war. On the 


contrary, it is felt 
that after the 
Fourth of March 
the business com- 
munity may look to 
Washington for aid 
rather than dis- 
couragement. 








lower prices were 


He Hasn’t a Ghost of a Show 
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Salesgirls Show Great Efficiency in L. C. Lockett’s Shoe Store, Kingston, Ontario 


As a consequence, business is “‘on its toes and all 
set to go,” as one manufacturer who visited the 
Capitol this week expressed it. The only hesitancy 
is caused by the question in the minds of the leaders 
of industry: How long will it take the new Adminis- 
tration to “get action?” That question cannot be 
answered off hand. 


Confidence to Be Inspired 


There is no doubt that every effort will be put forth 
to make things move speedily. Announcements 
from the incoming President and his Cabinet mem- 
bers, calculated to inspire confidence, may be Jooked 
for immediately. These announcements cannot fail 
to have results. Revision of the tax laws, now as- 
sured, will help the situation. The determination of 
the Republican leaders to aid by tariff protection 
those industries which are in need of assistance will 
also add impetus to the recovery. The knowledge that 
annoying and hampering legislation is not to be ex- 
pected from the new Congress will have a salutary 
effect. The feeling that the country has survived the 
financial storm of the last six months without disaster, 


and that better conditions are actually existing, can- 
not fail to start the wheel of industry to revolving 
again. 

This encouraging situation is set forth very con- 
servatively by Archer W. Douglas, chairman of the 
Committee on Statistics and Standards of the Cham- 
ber of Commerce of the United States, who in a 
recent announcement says: 


What Is Needed Most 


“The most cheerings and hopeful feature of the 
situation is the fast spreading realization that what 
we are going through is the only possible way to 
teach us the indispensable need of hard, conscientious 
work, some thought of obligation to our tasks, and 
getting back once more to those temporarily lost arts 
of salesmanship, of common sense merchandising, of 
economical, efficient production and distribution. 

“The railroads have set the example of retrench- 
ment, by company, by team work, and by the best 
service they have given in years. And that is what 
every other business will have to do if it is to save its 
soul alive. 
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An Artistic Display of Shoes by a Cincinnati Manufacturer. 








‘Automatically everywhere production is adjusting 
itself to demand. This phase has finally reached the 
iron and steel industry, and is general throughout in- 
dustrial life. Textile mills ‘got theirs’ first, and con- 
sequently, because of lower costs of production, seem 
farthest advanced on the road to readjustment. At 
this writing, more of them are resuming than shutting 
down. Automatically the situation is tending to a 
more normal relation between supply and demand, 
which means the solution of many of our problems. 


Price Maintenance Foolish 


““Merchants, who on a falling market are endeavor- 
ing to sell only on high prices they paid, rather than 
on replacement costs, are fooling only themselves as 
to their ability to get away with it; as are also those 
manufacturers who have elaborate reasons why they 
should maintain war prices indefinitely. The sooner 
within a reasonable time both of them take their 
medicine, the sooner we will return to normal times. 

“The general thought of business men everywhere 
is fast crystalizing into the resolve to find some way 
out of the difficulty, some method to chime in with 
operations of those natural laws which must finally 
work out the complete solution of our numerous 
problems. 

“The fundamental soundness of the situation is 
widely felt. ‘The general mental attitude, while 
recognizing the completeness of the collapse of in- 


flation, perceives that it was not only inevitable but 
necessary before a more enduring basis could be 
reached. This is the basis for that widespread under- 
tone of confidence in the not far distant future. Al- 
ways provided, of course, that we work out our sal- 
vation with common sense and judgment, rather than 
with fear and trembling. 


Center of Depression Passing 

“There is much surface, but often superficial, 
optimism as to the near future, as a good deal of itis 
obviously intended for public consumption. Some 
of it, too, would be more convincing if it did not come 
from those who live in a financial atmosphere and 
have scant personal knowledge of actual conditions 
prevailing in that vast stretch of country beyond the 
ken of those in the great congested centers. That so 
many, living in the scenes of stagnent trade, and low 
prices for farm commodities, still have reasonable 
confidence in the future is the best assurance we have 
in the belief (in meteorological phrase) that the 
‘center’ of the depression is now passing over us.” 





Laces Long and Short 
Styles and the weather have affected laces. For 
instance, the demand for long laces let up this Winter, 
for the weather was mild, and women wore low shoes, 
like strap pumps. An oxford season comes with the 


_ Spring, so that will bring a demand for short laces. 
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When a Woman 
buys 
Evening Slippers 








Her next thought 
is naturally of 


Hosiery to match 


You can make every pair of 
evening slippers mean another 
sale to you—a sale of— 


 ] 
Hostery 
“ONYX” is available in all the fashionable evening 


shades. We make a specialty of hosiery to match 
the finest footwear. ° 


Emery 6 Beers Company, inc 


Sole Owners and Wholesale Distributors of “Onyx” Hosiery 


BROADWAY AT 24TH STREET - - - NEW YORK 


Sole Selling Agents for 
PAUL GUENTHER, INC. 
Manufacturer of Full Fashioned Silk Hosiery 


Chicago Office: North American Building, State and Monroe Streets Philadelphia{Office: 1033,Chestnut Street 
Boston Office: 31 Bedford Street Buffalo Office: 210 Pearl Street, Mutual Life Building 
San Francisco Office: 259 Geary Street 
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CABLE ADDRESS 
“TABWHEEL’, BOSTON 


Backs 


ALPENA LEATHER CORP. 
ALPENA, MICH. 


New England Selling Agents 


JANNEY & BURROUGH, Inc. 








MAIN OFFICES 
209 SOUTH ST., BOSTON 


Heads 
Bellies 
Shoulders 


TANNAGES 
ALPENA 
WISSINOMING 
SWIFT RUN 
OLD VIRGINIA 


RIVERVIEW 
PACKER HIDE OAK TANNAGE 
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1FIFTY YEARS NO DINGINE HONEST LEATHERS 
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AYER TANNING CO. 


MANUFACTURERS OF 


CALF-KIPAND SIDES 


BOARDED AND SMOOTH 
BLACKS AND COLORS 
CALF LININGS 
ELK SIDES-SPLITS 
BAG LEATHER 




















SHEEP SKINS 
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The Latest Styles 


Require Its various adaptations are 
found in the best accepted 
vogue in both France and 
America. We supply widths 
for all styles. 


Everlastik, Inc. 


52 Chauncy St., Boston 
395 B’way, New York 


iz 


Juvenile Turns 


In the Betier Grades 





“Factory Stock Service” 
Up-to-the-Minute 


H. H. FREELAND 


Manufacturer 
Established 1896 ROCHESTER, N. Y. 











You Wi11 Prorit by waiting for our salesman. 


Stock Catalog on Request 
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THE ADVANTAGES OF 


HOTEL 


G ssex 


ATLANTIC AVE and ESSEX ST. 
400 Rooms-500 Baths “189 Aday and up 


Pesfocties 4 ABSOLUTELY FIREPROOF 


Car clettes min For years this hanes has enjoyed the 
ct. reputation of being the headquarters 


A for the shoe and leather trade. Our 

2) = === guests fare well, and the first visit 

= creates the desire to come again. 

We maintain that standard of serv- 

With the Sharp Shoulder and Broad Wear- ice which travelers deserve and 
ing Surface demand. 


They don’t scratch floors They do protect 
They don’t wear slippery They do stop uneven wear THE HOTEL ESSEX CO. 
McCARTHY BROS. 








They don’t drop out They do prevent runover heel 


PUT ’EM WHERE THE WEAR COMES = PROPRIETORS 
TRADE SUPPLIED BY 


F. W. Whitcher Co., 2, 
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INTRODUCING 


The Daintiest of the Dainty 
LA MODE ONE STRAP 


1 last word in strap models; one of the snappiest and daintiest 
styles}shown for Easter wear. Made with single sole to imi- 
tate a turn, and with a covered 16-8 LXV heel. The following 
numbers ready for delivery about March 1: 
No. 630—Black Suede with Dull Calf _, 
ing - 6.00 
No. 631—Brown Suede with Cocoa Calf _ 
No. 632—Gray Suede with Patent Trim- 
ing 6.00 
No. 633—Black Kid with Black Suede $s 


No. 634—Brown Kid with Brown Suede 
Trimming 5.75 

Widths A to D 
Sizes: A, 41% to 8; B, 4 to 8;C, 3 to 8;D, 24 to8 





Thomson-Crooker Shoe Co. 


18 Station Street :: Boston, Mass. 
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young men and men who keep young. 


Richards & Brennan Co. 
Randolph, Mass. 


N. Y. Office 
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BOOTS MOVE SLOWLY 


Weather Militates Against Sale— 
Low-Shoe Volume Is Fair 


While boot and shoe merchants in 
Milwaukee continue to do a fair 
volume of business in low cuts, the de- 
mand for boots continues to be rather 
disappointing. This is due mainly to 
the absence of seasonable weather. 
During the past week the thermometer 
has been consistently at or above the 
freezing point, when the normal of this 
season is zero or slightly above. The 
absence of snowfall likewise has re- 
moved any emergency which would 
drive people into the boot shops for 
heavy footwear. Even the arctic has 
moved very slowly because of the lack 
of a need for it. 

The month of January goes on record 
as the mildest of any Winter in many 
years. This has affected the trade of 
retail merchants in all lines. It has 
forced an even greater effort to move 
merchandise stocks at cut prices in 
order to unload high-priced Winter 
goods. from the shelves before Spring 
trade opens. Generous discounts are 
being offered in all retail stores. In 
some shops, notahly women’s wear and 
men’s clothing, a new development is 
the offering of ‘additional discounts on 
top of previous cuts. This has stimu- 
lated business to some extent, but it is 
obvious that a waiting attitude on the 
part of the consumer is still very much 
in evidence. 


Retail Trade Due for Increase 


That the retail trade is looking for a 
rising business curve during the latter 
part of February and in March, for the 
Easter holiday with its fashion parades, 
is indicated by the increasing activities 

‘of the manufacturers here and else- 
where. The makers of what is desig- 
nated more or less as “style merchan- 
dise”’ are busier than others whose lines 
are more of a staple nature. This is 
true as well of factories making men’s 
shoes, as distinguished between the 


— : a = e 
TULL Paras 
: ” say 4.4 | 

. Mish 


News. in Shoe Markets 
} ing, and Merchandising Develop- 
ments m America’s Shoe 


~ 


MMII MM NM MMMM MMMM MM 


Milwaukee 


ordinary work and service shoes and 
the finer grades. Naturally, there is a 
certain demand for service boots which 
is steadily maintained because of retail 
demands to keep stocks in shape against 
ordinary consumptive requirements. 
This demand showed some slackening 
during the last three or four months of 
1920, in accordance with the declining 
curve of employment, but a pick-up is 
now noted with the resumption of 
operations on a gradually increasing 
scale by industries in this and other 
large centers. 


Move to Standardize Repair Prices 


A movement to establish some uni- 
formity in- prices charged for repair 
work has been undertaken by the Mil- 
waukee Shoe Repairers’ Association, 
a new organization formed a short time 
ago by owners of shops, principally of 
an independent character. A meeting 
was held January 26 at the Hotel Blatz, 
but after a lengthy discussion, final 
action was deferred until a later meet- 
ing. Purchasing problems under the 
recently altered market conditions con- 
stituted an important part of the dis- 
cussion. Hours of work in repair shops 
also came in for debate. This developed 
that in some shops owners and workers 
are engaged as much as twelve and 
fourteen hours a day. This is due 
largely to the vast amount of repair 
work still coming to such shops. 


Pfister & Vogel School Class 
Graduates 


The largest experiment of its kind 
ever conducted by an industrial insti- 
tution in America was completed 
during the week when twenty-eight 
employes of the Pfister & Vogel Leather 
Company of Milwaukee were graduated 
from the plant school and awarded 
emblems signifying the completion of a 
four months’ course in English instruc- 
tion. The first class was graduated 
last Fall and numbered eighteen. The 
classes will be continued, according to 
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August H. Vogel, vice-president of the 
company, “until every one of our 
workers is able to read, write and speak 
the American language.” To the 
majority of those who have completed 
the course, it was the first education in 
the rudiments of English that they have 
ever had. Almost without exceptions 
the pupils are foreign-born. 


New Salesmanager of Chippewa 
Shoe Manufacturing Company 


J. M. Sprague of Minneapolis, widely 
known in the Northwestern boot and 
shoe trade, has become associated with 
the Chippewa Shoe Manufacturing 
Company of Chippewa Falls, Wis., as 
salesmanager. He fills the vacancy 
caused by the retirement on January 1 
of W. P. Cruse, who handled the sales 
department of this factory for many 
years. Mr. Sprague assumed his new 
duties on February 1. On this day the 
Chippewa company resumed produc- 
tion, after being virtually closed down 
for a month or longer. Cutters went 
back to work in the last week of Janu- 
ary. The resumption is made possible 
by the goodly volume of business placed 
on the books during the recent National 
convention at Milwaukee, and with 
traveling men who have been out on 
the road since the holidays. 


Newark Chain Expanding 


Announcement is made that the 
Newark Shoe Stores Co., owned and 
operated by M. Samuels & Co. of 
Baltimore, will establish two additional 
stores of its chain in Wisconsin. The 
Altman building at 707 North Eightb 
Street in Sheboygan, Wis., has been 
leased on a ten-year term and is being 
remodeled at a cost of about $4,000 for 
occupancy March 1. At Fond du Lac, 
Wis., a ten-year lease has been made on 
the store at 81 South Main Street, pos- 
session to be given May 1. There are 
three Newark stores in Milwaukee, sit- 
uated at 226 Grand Avenue; 291 Third 
Street, and 594 Mitchell Street. A 
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BOUDOIR 
SLIPPERS 


diate delivery, 
able in 
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SILVER SHOE. 


Fine kid Boudoir i Sea = = stock for imme- 


obtain- 


of 
Black, Blue Red, Pink and Tan. Order 


Black $1.35, Colors 
10 aye, os net 30. 
‘oOo. Haverhill, Mass. 











in fancy straps and 

ties in col 

ins and all leathers. 
Factory 

118 Saeanhs| Row 

Haverhill, Mass. 


COLLINS & STAPLES 
Makers of 
= Hand Turned Low Cuts 


novel- 


suedes, sat- 





WOMEN’S TURN SPECIALTIES 
COMFORT SHOES IN STOCK 
with U.S. Rubber Heels Attached 


TURN NOVELTIES 
On All 


its 
Inquiries Promptly Answered 


Felstiner-O'Connell ShoeCo.,Inc. 
Washington Street - - - Haverhill, Mase. 








620 Atlantic Ave. 


SIXTY STYLES OF 
COMFORT SHOES 


Sandals, etc. 


‘arm lined 


TIMSON BROS., Inc. 


Boston, Mass. 











Makers of 


Slippers 
276 River St., Haverhill, 
Office 


Boston 
207 Essex Street 


Women’s Turn 


Mass. 





PHILLIPS-CRAM “*. 





Sold in dozen pairs 
lots. Stra 


it runs. 
4to8. |! or tip toe. 


WOMEN’S TURN 
COMFORT BOOTS 
Immediate Deli 


very 
or case 
Sizes 











WOMEN °S McKAY 
Slippers and Boots 


of Character 
HARRISON-LOCKWOOD CO. 


Factory, Haverhill, Mass. 
B . 108 Li In Stree 











Facto 
Haver 


Boston ce 
147 Lincoln St. 





E. A. & M. C. Witherell Co. 


Manufacturers 


Women’s Turn 
Boots and Slippers 
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signed statement by Morton Samuels, 
president of the company, retracting 
and apologizing for the recent “‘fire 
sale” advertisements, was published in 
all of the Milwaukee newspapers on 
January 28 and 29. 


To Represent Group of Manu- 
facturers 


J. G. Milligan, 16 Metropolitan 
Block, 290 Third Street, Milwaukee, 
representing a group of manufacturers 
of boot and shoe factory, store and shop 
supplies and accessories, announces that 
his father, J. B. Milligan, has become 
associated with him in the business. 
The elder Mr. Milligan is an expert 
factory man and for two years has been 
superintendent of the Beaver Dam 
(Wis.) branch factory of the Weyen- 
berg Shoe Manufacturing Company of 
Milwaukee. 


Buys Shoe Repair Shop 


William Apostol of Fond du Lac, 
Wis., has purchased’ the boot repair 
shop operated for many years at Marsh- 
field, Wis., by T. J. Tuchscher. Mr. 
Apostol is installing considerable new 
and modern equipment and otherwise 
increasing the facilities. 


Wisconsin News Notes 


At the annual meeting of the stock- 
holders of the Marathon Shoe Company 
of Wausau, Wis., the directors and 
officers were re-elected, as follows: 
President, Charles Dodge; vice-presi- 
dent, W. E. Dodge; treasurer, C. G. 
Krueger; secretary and general mana- 
ger, S. J. Pentler; directors, Otto 
Muenchow, C. G. Hooker, Dr. L. E. 
Spencer, H. J. Hagge and C. H. 
Hooker. It was brought out in the 
reports that the company is in a pros- 
perous condition, and is employing from 
175 to 185 people at present. It is one 
of the factories which has been in steady 
operation since its establishment, and 
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_ did not find it necessary to interrupt 


production even in recent months. 


Brown Bros., one of the leading retail 
shoe store concerns in Wisconsin, has 
decided to retire from business at 
Beloit, Wis. As noted a short time ago, 
the firm has given a lease of its building 
to the S. S. Kresge Company of Detroit 
for occupancy March 1. Not being 
able to secure another suitable location, 
the company has decided to close out 
its Beloit store, although continuing its 
retail stores at Janesville, Oshkosh and 
Fond du Lac, Wis., and three in Rock- 
ford, Ill. Leo L. Brown, who has had 
charge of the Beloit store for fifteen 
years, will continue to reside in that 
city to handle extensive. real estate 
holdings. 

William Heling of Seymour, Wis., who 
retired from the retail boot and shoe 
business some time ago, because of 
continued ill health, has recuperated 
sufficiently to enable him to undertake 
the re-establishment of the business. 
On February 1 Mr. Heling reopened his 
store with a complete new stock of 
men’s, ladies’ and children’s work and 
dress shoes. He will again conduct a 
repair shop in connection with the store. 

A. W. Krieger, 1034 Third Street, 
Milwaukee, reported to the police dur- 
ing the week that he had been duped 
out of $9 by a stranger who purchased 
a pair of shoes and tendered what ap- 
peared to be a $10 bill. Upon close 
examination it was found that a $1 
bill had been altered to look like a 
“‘ten-spot.” 

John Anspach of Chilton, Wis., has 
sold his repair business to Leo Rewolin- 
ski of Sheboygan, Wis. Mr. Anspach 
is.in poor health and intends to take 
a long rest. 

Hugo Vogel, son of August H. Vogel, 
vice-president of the Pfister & Vogel 
Leather Company, returned to Mil- 
waukee on January 29 from an ex- 
tended tour of South America, covering 
a period of six months. 


Cincinnati 


CINCINNATI PLANTS BUSY 


Particularly Those Which Have 
Been Able to Get Suede Leathers 


Cincinnati as a shoe manufacturing 
center probably finds itself as a whole 
in a better condition just at this time 
than any of the’ other larger markets. 
The rather sudden change from a 
season of inertia to one characterized 
by strained production has brought 
many of the centers face to face with 
the problem of getting the proper kind 


and amount of labor. Many an or- 
ganization is finding it difficult to speed 
up and increase its output to even a 75 
per cent normal capacity. But with 
only one or two exceptions the local 
boot and shoe manufacturers find 
themselves in a very healthy condition 
with respect to labor. Orders have been 
booked by the local factories during the 
past few weeks to such an extent that 
at this time but few of them are taking 
business for delivery earlier than 
April 15. In addition to this, an in- 
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errupt ‘ 
8. crease in prices has been announced 
by two of the local factories during the 
past week. The advance ranges from 
fifteen to twenty-five cents on the pair. 


Those manufacturers here that have 


. retail 
n, has 
sss at 


“, been fortunate enough to secure gray 
ies and brown suede.leathers are booking 
Sites an unusual business at this time. In 


some instances orders for shoes in these 
leathers are not being accepted, so un- 
certain is the probability of getting the 
leather. 


ation, 
se out 
ing its 
h and 
Rock- 
s had 
ifteen 
| that 
estate 


J. G. Holters Heads Association 


The regular monthly meeting of the 
Cincinnati Shoe Manufacturers’ Asso- 
ciation was held st the Shoe and Leather 
Club last Friday, January 28. The 
chief feature of the meeting was the 
election of officers for the current year. 
John G. Holters, president of The 
Holters Company, was elected presi- 
dent; Robert Wise, president of the 
Wise, Shaw & Feder Company, was 


.. who 

shoe 
se of 
rated 
rtake 


iness. 
1d. his made vice-president; J. J. Smith of 
k of Stern-Auer, secretary; L. S. Roth, 


president of the Roth Shoe Manu- 
facturing Company,was made treasurer; 
and William H. Tateman was again 
selected as executive secretary. The 
Executive Committee: for 1921 con- 
sists of the- following: Carl H. Krip- 
pendorf, The Krippendorf-Dittmann 


; and 
ict a 
store. 
treet, 

dur- 
uped 


lased 
t ap- Company; Irvin Krohn, The Krohn- 
close Fechheimer Company; Max Hirsch; 


John Duttenhofer, Val Duttenhofer 
Sons Company; Sam B. Wolf, Sr., The 
Sam B. Wolf Shoe Manufacturing 
Company; Milton Adler, The Julian & 
Kokenge Company. Retiring President 
Carl H. Krippendorf was presented with 
a handsome bouquet of American beau- 
ties in appreciation of his untiring 
efforts during the past year. 
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New Company Under Way 

H. N. Lape, sales and advertising 
manager of the Julian & Kokenge Com- 
pany, has been spending the past week 
in the East, making a general study of 
conditions. Before going East Mr. 
Lape went to Columbus to inspect the 
progress of his new factory which 
recently began operations under the 
name Lape-Adler Company. Frank B. 
Dopp, formerly. general superintendent 


BUSINESS SHOWING BETTER 
TONE 


Merchants Not Buying Lavishly 
But Volume Is Fair 


Business on Monroe Street is looking 


up to a considerable extent. An un- 
dertone of confidence is shown by. the 


Chicago 
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of the Julian & Kokenge Company, has 
taken. the same office in the new or- 
ganization. H. B. Bohr, formerly of 
Slater Morrill Company, South Brain- 
tree, Mass., has succeeded Mr. Dopp at 


Where to Buy 


Women’s Shoes 








Julian & Kokenge Company. L. C. 





Darling, for twelve years with Thomas 


a 





G. Plant and for the past two years 
with the Slater-Morrill Company, has 
also become associated with the Julian 
& Kokenge Company. Mr. Darling 
succeeds Charles Reisenberger, who 
recently joined the Lape-Adler or- 
ganization. 


SPECIALISTS 


Turn Comfort 
Shoes, Boudoirs 
i<mss and Men’s Slippers 
ABBOTT SHOE CO., No. Reading, Mass. 











New Yorker Visits Cincinnati 


D. Hess of H. Gitterman & Co., New 
York, was visitor here last week. Mr. 
Hess was on his way to the West. He 
soon expects to return to New York. 


FERN & POOR CO., Inc. 
Manufacturers 


Women’s Turn 
Comforts 
Boots & Slippers 


for the wholesale trade 








Shoe Men in the East 





Both Robert Wise and John Gregg of 
the Wise, Shaw & Feder Co. have been 
spending the past two weeks in the 
East. 


Shoe Manufacturer Marries 


A DESIRABLE LINE OF 
LADIES’ HIGH GRADE FOOTWEAR 
Straps - - Oxfords - - Boudoirs 


Inquiries promptl 


answered - - - 
--- te deliveries assured. 
PORELL-MAGEE SHOE CO. 
17 Railroad Sq. - - <- » Mass. 
Boston ice : 181 Essex Street 
(With Raymond Sales Company) 








Karl H. Elbinger, secretary and 
treasurer of the Elbinger Shoe Company, 
was married to Miss Ernestine Lederer 
of Terre Haute, Ind., on January 5. 
Since that time both have been en- 
joying their honeymoon in Florida and 
Cuba. Mr. Elbinger is expected back 


ALGIER SHOE MFG. CO. 


Phoe 


Pans NSF weWVvORn 
Highest Grade Women’s Shees, Turns and Welts 
138 Broadway, Brooklyn, N. Y. 








at his desk next week. 





Adds Three New Lines 


The Elbinger Shoe Company, with 
offices in Cincinnati and factory at 
Lebanon, Ohio, has completely rounded 
out its line by adding to it lines of 





men’s, boys’ and children’s shoes. This 


“Fernco-Quality” Comfort Shoes 
Ladies’ Hand Tarned 
1 as 











company has thirty-five salesmen on 
the road this season. President E. H. 
Elbinger reports exceptionally good 
business. 


Krohn-Fechheimer Men Convene 


The salesforce of the Krohn-Fech- 
heimer Company has been in convention 
at the factory during the past week. 








Each member left for his territory the 
latter part of the week. 


BOUDOIRS IN STOCK 
No. 1202X 
BLACK 


Price $1.70 
No. 1200X, Red. .$1.80 


No. 1201X, Tan.. 
No. 1203X, Blue. . 1.80 


No. 1204X, Pink. . 1.80 
The Westcott Whitmore Co.. Syracuse, N. Y. 








number of orders that are coming in to 





the wholesale shoe district. 

As prices become more stabilized, 
merchants are showing more confidence. 
The business, however, is somewhat 
irregular, some of the general line 
houses showing a preponderance of 
shipments on misses’ and children’s 





Lower Prices---In Stock 
No. 475, Women’s Colt Bal 


300, 
500, aa 


BRANDAU SHOE COMPANY 
Detroit, Mich. 


No. 
No. 
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Men’s Shoes 












































Stacy Adams Co. : 


Manufacturers of 
MEN’S FINE 
SHOES 








BROCKTON, MASS. 























Gentlemen’s 
Shoes 
A.E. Nettleton Co. 














eeecneuoeseneeees BROCKTON soeneonnnesececons 








(Pewee = econ etares Bs sere 


THE 








BOOT AND SHOE RECORDER 


shoes while in others women’s shoes are 
showing the greater percentage of gain. 
All along the line men’s shoe business is 
dragging. Merchants are beginning to 
buy men’s oxfords more freely, how- 
ever, than during the earlier days of the 
year. 


January Shipments Good 


Generally speaking the situation is 
pretty well sized up by the statement 
of a prominent Monroe Street whole- 
saler in the following language: 

“There is no real incentive for a 
merchant to buy lavishly. While 
prices are fairly well stabilized there is 
no indication of an advance that will 
amount to any considerable extent. We 








M. W. SCHERFF 


Member of Committee in Charge of 
Chicago National Shoe Exposition 








would not, in fact, welcome an order 
for a quantity of shoes which we felt 
was in excess of a merchant’s needs for 
a period of more than 90 days. 

“Our shipments for January have 
been very satisfactory. While they are 
not as large as they were in January, 
1920, they are far ahead of January, 
1919. 

“It takes the right merchandise and 
the right price to attract the interest 
of a merchant. It takes effort to sell 
merchandise now, and it takes real 
service and fair treatment to keep the 
merchandise sold.” 

Another wholesaler suggests a cam- 
paign to induce consumers to spend 
a little extra money every day beyond 
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their normal expenditures in order 
that that extra money may be used to 
provide employment and start the 
wheels of industry to turning more 
rapidly. 


Rubber Footwear Situation 


At this season of the year merchants 
generally place their orders for rubber 
footwear which they expect to sell next 
Fall and Winter. A canvass of several 
houses in the rubber wholesale district 
indicates that merchants are buying 
from 50 to 60 per cent of their known 
needs as against 85 to 90 per cent which 
they normally buy. 

The balk of the orders are for light 
weight rubbers and four-buckle arctics 
and gaiters. Merchants generally do 
not seem to be greatly disappointed 
because there was no radical reduction 
in light rubber footwear. Lasts are a 
big problem to the rubber companies 
as they are to retail merchants. At the 
present time there is a decided change 
from two-inch Louis heels to Cuban and 
military heels running from 12-8 to 14-8. 
There is also a growing demand for 
14-8 baby Louis heel. Rubber com- 
panies’ have been skeptical about 
putting in baby Louis heel lasts~-be- 


cause there is a question whether the - 


demand will be permanent or tempo- 
rary. If the baby Louis heel should 
prove popular, there will undoubtedly 
be trouble when Fall and Winter comes 
to provide rubbers which will properly 
fit this type of heel. 


Rubber Soled Outing Shoes 


A department in rubber footwear that 
is rapidly gaining prominence is the 
heavy-soled duck uppers, which are 
used largely for everyday wear by men 
and boys during the hot weather 
months. Since the price of leather foot- 
wear has become so high, there has been 
a steady increase in the sale of this 
class of merchandise. One of the local 
rubber companies which makes a strong 
effort on this class of footwear is 
authority for the statement that within 
the last two years the sale on one par- 
ticular number of men’s and boys’ 
shoes of this kind has increased over 
200 per cent. 


A Window of Sport Footwear 


Alfred J. Ruby, Inc., is showing a 
window of sport shoes exclusively. 
These are both oxford and strap effects. 
The color combinations are white with 
red trim, white with blue trim, white 
with green trim and white with black 
trim. In some instances the trim is the 
proverbial ball strap, while in other 
instances the trim is put on in strips or 
other fancy designs. 
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Retail Business. Generally Satis- 
factory 

Notwithstanding the unemployment 
which prevails in Chicago at the present 
time, and which is said to be larger than 
at any time since 1907, the retail busi- 
ness is up to the expectations of most 
merchants in the State Street district. 
Special price inducements are, of course, 
responsible for an extra volume of 
business being transacted at this time. 
The most of the stores in the Loop dis- 
trict are featuring men’s boots at 
specially reduced prices. Endicott- 
Johnson are featuring a sale at $5.00— 
Hassell’s at $7.45—Cutler’s at $6.85— 
O’Connor & Goldberg’s at $7.50. All 
of these prices are, of course, far below 
what these stores featured merchandise 
at previous to the first of the year. 
Special Boot Sale That Went Over 

Big 

‘Will women’s boots sell? I say they 
will, provided the price is right,” said 
Mr. Mittleman, manager of the I. Miller 
store at State and Monroe. Monday 
morning the I. Miller store put on sale 
their entire stock of women’s boots at 
$4.95. The sale was conducted on the 
seventh floor of their building. Ap- 
proximately: 20 salespeople were em- 
ployed, and during the first day of the 
sale more pairs of boots were sold than 
during any two weeks during the 
season. 

In speaking of the sale Mr. Mittle- 
man said, ‘‘Many merchants believe 
that boots cannot be sold, but we have 
demonstrated that they can be sold if 
they are priced at what the public 
think they are worth. Merchandise of 
any kind is worth not what it cost nor 
its replacement value, but it is worth 
what the public is willing to pay for it. 
During the earlier part of the season, 
we ran a sale on boots at $10.45 and 
did some business. Later we ran an- 
other sale at $8.85 and we cleaned up 
some more of our surplus boot stock. 
The public, however, did not show any 
great enthusiasm at either of these 
prices. We concluded it was time to 
clean house on boots. We consulted the 
weather man and his opinion was that 
Monday and Tuesday would be cold. 
We got busy, advertised our sale at 
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$4.95 in the Sunday papers and believe 
me the women came. By the end of 
the week this stock will be clean of 
boots and we will have the money to 
reinvest in merchandise on which we 
can make a profit. Many of the boots 
which we sold cost us ten dollars and 
above, but I feel that they are bringing 
us more money now than they would if 
we held them until Fall, and besides 
that, we have the use of the money and 
the room.” 


Death of Eugene L. Keyes 


A special luncheon meeting of the 
Shoe and Leather Association of Chi- 
cago was held Friday, January 28, in 
memory of the late Eugene L. Keyes. 
Mr. Keyes for 11 years was district 
manager of the Chicago branch of the 
United Shoe Machinery Corporation. 
He died suddenly at his home on Kenil- 
worth Avenue Sunday afternoon, Janu- 
ary 23. At the luncheon the following 
resolutions were unanimously adopted: 

Whereas, Our dear friend and highly 
esteemed associate has answered the 
final summons from earth’s labors, and 
in our bereavement it is our desire to 
express our appreciation of his remark- 
able achievements and constructive 
efforts, therefore, be it 

Resolved, That in the passing from 
our mortal ken of 

EUGENE LINCOLN KEYES 


the shoe industry as a whole has ex- 
perienced an irreparable loss and the 
Shoe and Leather Association of Chi- 
cago mourns a valued member. And, 
furthermore, be it 
Resolved, That his high sense of in- 
tegrity and recognition of humanity’s 
needs have contributed in a fine de- 
gree and full measure to the welfare of 
all with whom he had contact, furnish- 
ing us with invaluable, inspiring mem- 
ories, to be treasured as long as time 
shall endure, and 
Furthermore, That we _ extend, 
through a copy of these resolutions, our 
heartfelt sympathy to Mrs. Keyes in 
her bereavement. 
T. W. Mullen 
T. E. Johns 
Lyman E. Goss: 
Committee. 


Cleveland 


BUYING SUMMER SHOES 


Fabric Footwear Makes Up Bulk of 
Business 
Cleveland merchants are now in the 


market for Summer shoes, and while 
the buying is not so heavy as it was in 


the days of the war, yet the volume ot 
buying indicates that merchants here 
believe they will enjoy good patronage 
during the Summer. Last Summer, 
canvas shoes went best, and evidently 
the Clevelander is going to wear that 
model in large numbers in the Summer 


69 








Where to Buy | 


Men’s Shoes 














BETTER SHOES 
BETTER SERVICE 
Rocker Bottom Wooden 
Sole Footwear 


SHOES, 6 to 14Inches 
BOOTS, 14 to 20 Inches 


ind for Catalog and 
- aes 
REECE SHOE COMPANY 
Columbus, Nebraska, U S.A. 














WATERPROOF 
werd 


Sole Boots Shoes, 
$s oS Som, Full Bellows 
eames booklet telling = 
you com call these chess by 
; dng Co. 

Established 1887 — 








Stock Dept. 5 <@ 
Is at Your Service SS 


THE STETSON SHOE CO. (Inc.) 
South Weymouth, Mass. 











135 STYLES 


namare Waeetnade 
SEE OUR CATALOG 











Where to Buy 








Boys’ Shoes 

















P: NROD 
Shoe 








A Shoe forBoys 
That Wears 


Marston & Tapley Co. 
DANVERS, MASS. 














Where to Buy 


Children’s Shoes 














—-- 


WC. Goodger 


Manufacturer of 
Children's Dlexible Durn Shoes 

For Jobbers Exctusively ‘ 
89 Allen St.. Rochester, N.>7 











HAVE YOU SEEN OUR LINES? 
FACTORY 1 FACTORY 2 
Slumber Soft Soles 
Rubber Boot Hand Made Moccasins 

Foot Comfort Slippers Infants’ Turns 

(Double Eiderdown) (1-8) 
In Stock Now—Nature Lasts 





sae 5. & 2. FOOTWEAR CO., INC. 
Dept. 5 Oswego, N. Y. 








Soft Soles and Moccasins 


—= our Jobber for our 
oods. W e DO NOT sell 


- = ey cade. 
Newcomb-Anderson Shoe Co. 
ROCHESTER, N. Y. 








ROCHESTER’S FELT 
SHOE KINGS 
PLACE ORDERS NOW AND INSURE 
EARLY DELIVERY 
Write for Catalog 


F. W. HAHN CO. 
ROCHESTER NEW YORK 








Bonita Shoe & Baby 











Flexible Turn Shoes 


For the Jobbing Trade Exclusively 


F. S. ELAM SHOE CO. 
Rochester, N. Y. 








SOFT SOLES 








CHILDREN’S TURN FOOTWEAR 


High Grade Low Cuts and Boots. 

Made in Black and Tan Calf and Kid, 

also Pat. Popular Widths. 
Inquiries Promptly Answered. 
JAQUES & CLEMENT 





Mwy ly ey ~ St., Movertitt ” 
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of 1921, according to orders that are 
being placed. 

Canvas oxfords appear to be most 
popular with local merchants, while 
strap effects are expected to go stronger 
than ever when the sultry days of 
Summer arrive. White kids are being 
purchased in small numbers, and largely 
for the benefit of those who participate 
in social events. The white kid is dis- 
tinctly a model for Summer dress 
affairs, and local merchants believe 
that the shoe will be limited largely 
next Summer to such events. It was 
not so long ago, however, that the can- 
vas shoe was considered cheap for 
walking. The lady who did not appear 
in a white kid shoe was considered out 
of style. But war prices for shoes of 
the leather models brought the canvas 
shoe to the front, and merchants are 
expecting it to continue to “rule the 
roost”’ for a while longer. 


Shortage of Easter Shoes 


A salesman who can promise to de- 
liver orders placed now in time for 
the annual rush for Easter shoes can 
walk along five or six blocks in Euclid 
Avenue these days and book $100,000 
in orders without much trouble. A 
canvass of the large downtown stores 
indicates that while a few are feeling 
comfortable about stocks they have 
ordered for the Easter trade, there are 
many others who are not so satisfied 
with the goods that will be available. 
The same situation exists in Northern 
Ohio cities, according to reports brought 
to this city. Buying for Easter has 
been light. Prior to the convention in 
Milwaukee, the buying for Spring had 
been extraordinarily light. Buying 
was reported good at Milwaukee and 
now merchants in the Cleveland dis- 
trict generally have their eyes out for 
the traveling salesman who can book 
orders for Easter delivery. 

Several of the manufacturers, accord- 
ing to reports coming to stores in this 
city, are sold out until the middle of 
April. Others have announced that 


they cannot take more orders at this - 


time for Easter delivery. Merchants 
who did not act weeks ago are now on 
the anxious seat. They find that the 
other fellows who acted on the theory 
that prices were down about as 
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low as they would go, and bought 
heavily for Easter, had so filled the 
mills with orders for Easter delivery, 
that the tardy buyers would have to 
take their chances. At best chances 
are not too good. 


Business Revival Expected 


General business conditions in this 
city appear to have brightened con- 
siderably in the last month, and mer- 
chants are looking forward to a revival 
of business that will make the Spring 
of 1921 a healthy one for the average 
business man. No one is looking for- 
ward to a revival that will carry the 
volume of trade to the heights main- 
tained during the hectic period of the 
war, but everyone got along during the 
days of 1914, and a condition some- 
thing like that which existed before the 
war is expected. 

Just now merchants in all lines are 
trying hard to get rid of stocks that were 
purchased on war markets, or before 
reductions had been announced by 
wholesalers, jobbers and manufacturers. 
The merchants realize that prices for 
goods that will be bought in the future 
will be lower and that it is a case of 
“now or never” with them if they are 
to get rid of present stocks. 

Half price sales are the vogue. 
Furniture merchants appear to be striv- 
ing hardest to unload. Clothing mer- 
chants are advertising goods at half 
price. So are dry goods merchants. It 
appears that sales are to continue 
through February, something that has 
not been the rule in the past few years. 

Conditions in the shoe retail trade 
here are not different than in other mer- 
cantile lines. Fourteen and fifteen 
dollar boots are selling for five dollars. 
Along Euclid Avenue, some of the mer- 
chants have resorted to circus and 
spectacular methods of advertising 
their special sales. Some have resorted 
to big white canvas signs, which are 
tucked over the doors. In big red ink, 
price quotations that are startlingly be- 
low the figures given a year ago, are 
quoted for the edification of the public. 

Chalk-marked windows are to be 
seen, and more of the advertising space 
of newspapers is devoted to shoe re- 
tailers than ordinarily is the rule at 
this time of the year. 


Buffalo 


SHOE TRADE IMPROVES 


Retail Merchants Buying for Spring 
—Novelties in Demand 


Improvement is noted in the shoe 
trade, especially by the wholesale men, 


who report that they are now booking 


more and larger orders than they have 
in some time past. This some attribute 
to the fact that many of the retail 
merchants postponed their buying 
earlier in the season, in order to get rid 
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of some of the stock they had on hand, 
and are now buying to fill their shelves 
preparing for the Spring trade. 

The demand for novelties is on the 
increase in this section. The sale for 
strap effects and other styles of this 
type is increasing, the traveling men 
say. 


STATE CONVENTION NEWS 


No Style Show Will Be Held at July 
Meet 


There will be no style show at the 
State convention of retail shoe mer- 
chants which will be held here during 
July. 


This is the announcement of Freder- 


ick Becker, president of the local retail 
shoe merchants’ association. 
Originally, it was planned to hold a 


New 


BUSINESS MORE PROFITABLE 


Merchants Who Liquidated Properly 
Now in Better Shape 


The retail shoe trade in New York 
is slowly emerging from the state of 
profitless into a profitable realm. In 
general it appears that those retail 
merchants who last Fall marked down 
their stock to replacement value are 
now in a position where they are able 
to make a real profit on new sales. 


Current business is reported satis- 
factory by most merchants and in 
many cases-the volume is actually 
ahead of last year in units, but not in 
dollars and cents. Some of the ex- 
clusive Fifth Avenue stores are not 
getting a large volume of business, but 
this is explained by the heavy losses 
that the so-called wealthy classes have 
suffered in stock and business reversals 
during the past year. With the general 
brightening in the business and indus- 
trial field, it is likely that the wealthy 
patrons of exclusive shops will once 
again loosen their pursestrings and in- 
dulge themselves in their normal com- 
plement of high-class apparel, including 
footwear. 


Special Sales Still On 


In the medium priced stores, business 
is rushing in those establishments that 
are marking their shoes closely. Special 
sales are still being run, but they have 
lost much of their drawing power. In 
the meantime the average consumer 
appears to be contented with shoes at 
their present prices and is not lured by 
glowing advertisements of reduced 
prices. 

Ten and twelve dollars are popular 
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style show in connection with the con- 
vention when it came here, but Mr. 
Becker said that after giving the matter 
careful consideration, it was decided 
best to leave it out. 

A definite date for the convention has 
not yet been set, but it is hoped that 
arrangements will be made so that it 
can be held at the same time as the big 
style show at Rochester, so that mer- 
chants from other parts of the State, 
attending the convention here, will have 
the other big event within easy reach. 


New Sales Agency 


R. E. McDonald & Co., Boston 
jobbing house, will open an agency for 
New York, Pennsylvania and Ohio, in 
the Associated Service building here, it 
was announced last week. Edward P. 
Zahm will be district sales manager. 


York 


prices for both men and women, and 
the merchants are making strenuous 
efforts tg supply shoes at these prices. 
Saks & Co. last week sold a large volume 
of men’s high shoes at $7.85 a pair, 
including brogue and ball-strap models 
in black and brown calf leather. 

Most of the merchants have given 
up hope of a spell of real Wintry weather 
to augment the demand for high shoes, 
and prices on these have been sharply 
reduced in practically all stores. The 
current demand is centered on low 
shoes, and even in the exclusively 
men’s stores, the bulk of sales is being 
made on this class of footwear now. 
In laying in Spring stock, some of the 
retailers are complaining that the 
spread between low and high shoe 
prices is not up to their expectations. 


Looks for Drop in Calfskins 


One Fifth Avenue retailer asserts 
that he has remarked every pair of 
shoes in stock at replacement value, 
and in the case of calfskins has gone be- 
low replacement value. His reason for 
cutting so low on calfskins is founded 
on his personal opinion that there will 
be a drop in the calfskin market before 
long that will be reflected in shoe prices. 
He says that manufacturers are now 
figuring on calfskin at 50 cents a foot. 
He believes it will drop to 35 cents a 
foot. 


New Bush Terminal Tenant 


The Korite Products, Inc., manu- 


facturers of shoe and leather preserva- 


tives, have taken an office on the 14th 
floor of the Bush Terminal Sales 
Building. as 








Where to Buy 


Children’s Shoes 














H.C. Brown COMPANY 
CHILDREN’S SHOES 
CEMERAL OFFICES. 153 LINCOLN STREET BOSTON MASS 


® 


= to Buy 
Women’s Shoes 


TURKISH SLIPPERS | 
IN STOCK AGAIN! 


No.101 Sofia Turkish Slippers 
: from Constanti 


All Sizes and Colors for immediate Delivery. 
“™- STONE IMPORTING CO 
! MFI ONE fe St--New York + 



































Where to Buy 


Ballet Slippers 

















A REAL HIGH CLASS 
BALLET 
Finest Workmanship 
Women’s Black Kid, Sizes 244 to 8 
Mises’ “ 1“ * 11 to2 
Child’s “ OF is.° 19 
Carried in stock for at-once shipments 


PURITAN SHOE CO., Inc. 74 Reade St., N.Y. C. 








“Tronclad”’ 


GYM SHOES 


Almost impossible 
to wear them 


BROOKS SHOE MFG. CO. _ Philadelphia, Pa. 











Where to Buy 


Shoes at Auction 

















HENRY LILLY CO. 


88-90 Reade St. New York 
AUCTION TRADE SALES 


SHOES AND RUBBERS 


Every Wednesday and Friday 
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Where to Buy 


Standard Shoe Materials 














= T. W. GODSOE, Pres 
W. G. DONALD, Vice-Pres. 
F. E. JONES, Treas. 


F. E. JONES COMPANY 


cororsMAT KID 


95 South Street, Boston 





seenenens 








The One 
Waterproof 
Leather That 
Takesand Re- 
tains a Polish 


Creese & Cook Co. 25 5out* fjre** 


Tanneries at Danversport 








MEYER THREAD 


and spool silks are for sale by all the leading 
boot and shoe findings houses throughout the 
world. Be sure and ask for the Meyer threads 
and take no other. Manufactured by the 


=: JOHN C. MEYER THREAD COMPANY 
= LOWELL MASS. 








GUARANTEED 
TWO YEARS 
Hub Gore means ity and 
Servion beoapee She, Hawt of 

Labor are Used. 


52 Chauney St. 395 Broadway 


BOSTON OFFICE NEW YORK OFFICE : 








M. B. MARTINE, Ine. 
78 Reade St. 
NEW YORK, N. Y. 
Everything in Shoe Or- 
namentation. Beading 

a Specialty. 





Favor Sales Tax 


Sentiment in favor of the gross sales 
or turnover tax is being aroused among 
New York merchants. The local shoe 
retailers’ association already has gone 
on record through resolutions as favor- 
ing such a tax in substitution for the 
excess profits and luxury taxes. Last 
week Congressman Isaac Siegel of 
New York addressed the Retail Store 
Executives’ Association on the subject 
of taxation at a special meeting at the 
Hotel Pennsylvania, presided over by 
Percy Hart of Cammeyer’s, president 
of the association, and recently elected 
head of the shoe retailers’ association. 
Mr. Siegel asserted that he favored a 
sales tax with the reservation that the 


levy should be applied only to the final — 


sale to the consumer. 


Committees to Be Named Soon 


Percy Hart, president of the Retail 
Shoe Dealers’ Association of New 
York, will appoint the various com- 
mittee members for the new year some 
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time this week. Notification of ap- 
pointments to the executive committee 
are expected to be mailed out early in 
the week. 


New Cammeyer Store to Open 
March 1 


Jaded New York shoppers will be 
treated to a new sensation about 
March 1, when they will be invited to 
purchase shoes in a Georgian period 
living room, among more luxurious 
surroundings than have been offered 
in a shoe shop heretofore. The occa- 
sion will be the opening of Cammeyer’s 
branch de luxe in the old Vanderbilt 
home at 677 Fifth Avenue, which has 
been completely rebuilt. Among the 
novel features in the new shop, which 
is rapidly nearing completion, will be 
the absence of stock shelves in the 
store proper, a completely equipped 
women’s rest room, and display cases 
facing the interior as well as the street. 
Something novel in the way of a de- 
livery service also is promised for the 
new store. 


Lynn 


EAGER FOR EASTER SHOES 


Rush Orders Arrive at Factories— 
Orders for After-Easter Trade 


Telegraphic orders for Easter shoes 
have begun to come to Lynn factories, 
which shows how eager for Easter shoes 
are some buyers. The working days, 
for making Easter shoes, are getting 
fewer and fewer. 

Strap pumps, of one and two straps, 
are by far the best sellers for Easter. 
They are of black, brown and gray 

ede and kid leathers. 





Colored 
Chrome 
Sides 





= Beggs & Cobb, Inc., Boston, Mass. 








COATED GEM DUCK 
ADHESIVE BACKING CLOTH 
Rubber and Leather 
Dry Foot Welting 
Sheet Rubber Soling 
B. F. CHAMBERLIN 
184 Summer St. 

BOSTON 


Formerly Walpole Shoe Supply Co. 





DO YOU KNOW? 


_ you can buy it—or 
ell it—through the 
“Where to Buy”’columns. 
This feature in its quick 
service is a time saver in 
meeting immediate needs. 











Salesmen are booking orders for 
after-Easter shoes, particularly fine 
white shoes, of kid, deerskin or buck 
leather, or of white linen. Sport shoes 
also are selling. 

By the way, “Help Wanted” signs 
are appearing on Lynn factories again, 
after an absence of nearly six months. 


Four Strap Styles 


For Easter and Springtime wear, 
Mitchell, Caunt Company, Lynn, has 
four new strap pumps, with one or 
two straps, and of black, brown and 
gray suede leather, and a new light 
Russia calf. 

Production to capacity is going on at 
the factory, and the company endeavors 
to ship shoes, if desired, three weeks 
after the order is booked. That’s 
service. 


Some New Slippers 


Slippers with felt uppers and Neolin 
soles are made by a new welt method, 
in Stoneham, near Lynn. Some of the 
soles are No. 10 iron, which is quite 
thick for a slipper sole. A man or a 
woman can wear them out of doors. 





Advertising Pays 


It is said that the first North 
Shore shoe firm that got its shop 
going to full capacity is a firm 
that kept its advertising going to 
capacity. 











In New Shop 


The Watson Shoe Company has com- 
pleted its removal from Broad Street 
to the new Hilliard & Merrill factory at 
East Lynn, and is now making in it 
shoes for Easter and Springtime wear. 


New Comfort Shoes 


The Prospect Shoe Company, a new 
concern in the Vamp building, has a 
method for making comfort shoes by 
the McKay process that are as flexible 
as turn comfort shoes. Mr. Williamson, 
manager of the company, was formerly 
with J. L. Walker Company as superin- 
tendent of the factory. 
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A Néw Firm 


The Alfond Shoe Company, a new 
Lynn concern, has begun to ship shoes 
for the Easter trade. It is making 
women’s McKay shoes, in novelty 
styles, for the big city trade. Simon 
Alfond is manager. 


Changes in Lasts 


Mr. Coffin of George E. Coffin Com- 
pany, makers of high-grade turn shoes, 
notes a tendency towards rounder toes, 
and lower heels. For instance, he says 
he is making more 13-8 and 14-8 heels 
than at any time in his career. A good 
many of them are of the baby Louis 
style. 


Striking Sport Shoe 


A white sport shoe, with patent 
leather tips and stays, is one of the 
striking samples in the line of the Cush- 
ing Shoe Company. 


Lace Tipping Machine 


Mexican rights to its lace tipping 
machine have been sold by the Ideal 
Machine Company of Lynn. The 
company is also working on methods of 
re-cutting high boot laces, and re-tip- 
ping them for oxford laces. 





Best Winter Ever! 


Taking a cheerful view of the 
situation, this Winter is the best 
season that some Lynn firms ever 
had for the sale of novelty shoes. 
The mild Winter permitted the 
wearing of strap suede pumps, 
and like novelties, and fashion 
encouraged it. A year ago, when 
the Winter was cold and stormy, 
it was boots and arctics. But 
this Winter, now two-thirds spent, 
the weather man favored the 
makers of novelties. 











RECOMMENDS WELTS 


The Market Furnishes the Best 
Materials 


Mr. Green of the Lynch Shoe Com- 
pany speaks of the prospects for welt 
shoes, which he considers excellent. 
The leather markets afford an abundant 
supply of fine and semi-fine soles, in 
weights suitable for both innersoles and 
outer soles. 

Furthermore, the markets afford an 
abundant supply of the best threads, 
especially linen thread, suitable for 
sewing the inseams and the welted 
edges of welt shoes. 

So shoemakers are now able to make 
welt shoes with especially strong bot- 


toms, the leathér being durable and the 
seams tight. Besides, welt shoes can be 
repaired to good advantage. 


X-Rays of Feet 


One of the X-ray machines which 
was sent from a Lynn factory to a Mid- 
West shoe store was first demonstrated 
to doctors, and then to school teachers. 
These machines show how the bones of 
the feet look in shoes. X-ray machines 
are also being used by the government 
health service, and by the Rockefeller 
Foundation, for testing the influences 
of the shoes on the feet. 





Favors U-Toes 


Everett Dunbar, the footolo- 
gist of Lynn, is starting a cam- 
paign in favor of U-shaped toes 
against V-shaped toes. 











At A. M. C. Shop 


Albert M. Creighton, Lynn shoe 
manufacturer, has gone to the West 
Indies. 

Mr. Casavant, superintendent of the 
factory, is recovering from an attack of 
inflammatory rheumatism. 


Hides for *‘the Movies”’ 


It appears that the hides and skins 
that are made into gelatine for moving 
picture films are not suitable for mak- 
ing into leather, being salt stained, or 
full of grub holes, or otherwise damaged 
by the passage of time and the enemies 
of hide substances. A lot of hides were 
held in storage last year, because tan- 
ners weren’t operating, lacking orders, 
and the hides spoiled in storage. The 
best way to preserve hides, by the way, 
is to tan them. But that can’t be done 
when tanneries are closed down. 

A Peabody factory has been getting 
car loads of these damaged hides and 
skins, and has been making them into 
gelatine for the movie films. 

The matter, by the way, was talked 
over at the recent convention of shoe 
manufacturers in New York. 





New Shoe Stores 


F. H. Feld, Main Street, Weston, W. 
Va. 

Katz Bros., Avon Park, Illinois, shoe 
department. 

Brown & Clarke, 23 W. 57th Street, 
New York City. 

The Fashionable Shoe Store, West 
Pike Street, Clarksburg, W. Va. 

Zander Shoe Company (Over Grover 
Cleveland’s Office), Buffalo, N. Y. 
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Where to Buy 


Engraving and Printing 








 CALDEIWOUDE FRED 
: \ 





AUURERESOUOODOUORROOOOCOOOORNOROEOOD 


COLOR PRINTING 


CATALOGUES 


Telephone Main 3408 
HOOPER PRINTING COMPANY 
74 INDIA — BOSTON 


DESIGNING =" 











‘FLEE iy 





Enon St. Boston 
7 beoke St. Brockton, 











ATLANTIC PRINTING CO. 
Shoe Printers 
Tear out hawt gh ow my be oy el 
_ the Boot pri Shee Trade “ 
201 South Street, Boston, Mass. 
Telephone 4960-4961 











Where to Bu 


Window Trim Material 














Window Displays 
BACKGROUND PAPERS, : 
RRTIFICIAL FLOWERS 

Send for Catalogue 

DOTY & SCRIMGEOUR SALES CO., Inc. 

30 Reade Street, New York 
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QUESTIONS 
ANSWERED QUICKLY 


in “Where to Buy” columns—a 
— directory for all the trade, 

ng answers briefly to cur- 
a ai aoe ems in merchandising. 


























Where to Buy 


Miscellaneous 

















ome. AND VICINITY Sues 
LERS ATTENTIO 
w" ainedbenea of 


OLSANS 


SAN-0a.8 Pom moosan moorweas ) 
Carried in Stock 
Quick Service 
THE R. & S. RUBBER CO. 
1267 W. 6th St., - Cleveland, Ohie 








orrerk FREE USE 


Of Shoe Cuts, Covers, Borders, Etc., for 
your Booklet, Catalog or Folder, if you oom 
the printing with us; or we will sell shoe elec- 
tros at $1.25 each. 

SEND FOR FULL PARTICULARS 
N. H, GROVER CO., R 63, 161 Summer St., Boston 








A BEADED OR PLAIN 


STRAP or BUCKLE 


made by the VANITY 
will sell your pumps 


VANITY NOVELTY WORKS 


913 Gates Ave., Brooklyn, N. Y. 











© SHOE BUCKLES 
3 OF EVERY DESCRIPTION 
= BEADED AND METAL 
BUCKLES 
OUR SPECIALTY 


FASHION ORNAMENT CO 
ISMYRTLE AVE BROOKLYN N.Y. | 





Better Multigraphing 
LETTERS, CIRCULARS, 
OFFICE FORMS, 
HOUSE ORGANS 


Boston, Mass. 


Send for Samples and Prices 
F.S, ROOT CO., 6 Beacon St. 











“SILVERITE” 
Lamb Wool Soles—Bound and Cord Edges 
Write for our new No. 65 Lamb ¥ Wool Insoie— 
“A Service Trade Builder.” 


i of 8S. £03, ts 8 Hh Sn, Bete, Met; 
- W. COULTAS CO. 


Manufacturers 
RHINESTONE BUCKLES 


Big Demand 
WRITE FOR SAMPLES 


PROVIDENCE - - - R. I. 











SYSTEMS IN SHOE 
STORES 


Equipment, Accessories, Specialties; 
= to use and where to get it, 
——— of “Recorder” service to 
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Haverhill 


SHOE MANUFACTURER BACK 
FROM EUROPE 


Predicts an Early Return of Trade 
Prosperity 


Joachim A. Riekard of the Rickard 
Shoe Company returned last week 
from a several months’ business trip 
abroad. He visited England, France, 
Norway, Denmark, Germany, Spain 
and Switzerland. Mr. Rickard, who 
has ‘traveled extensively abroad, is 
thoroughly optimistic in regard to for- 
eign trade. He says that while business 
conditions in Europe are not good, there 
are encouraging signs that point to 
future prosperity. He adds that if Ger- 
many can maintain a stable govern- 
ment and make arrangements for pay- 
ing off its war debts, trade will revive 
quickly. Although the rate of exchange 
is unfavorable at the present time for 
business in American goods, yet Mr. 
Rickard states that the citizens of this 
country who have traveled in Europe 
since the war and have investigated 
foreign business methods believe that 
in the near future there will soon de- 
velop the longest period of prosperity 
that the world has ever known. 


Co-operating with the Customer 


“Frequently,” said a manufacturer 
of women’s novelty turns, “‘we receive 
letters from our customers asking for 
style advice in buying. About the only 
advice we have to offer is not to buy 
too many shoes of one style. We be- 
lieve it is good business for a merchant 
to clean up as quickly as possible on 
novelty styles. He can do this if he 
buys carefully. Then, he has the cash 
in hand to make a further purchase. If 
overstocked on a style, the merchant 
must sacrifice his profit. We like the 
idea of co-operating with our customers 
and-I think we can do this better by 


asking than by giving advice. If a 
merchant writes and tells us his ideas 
on styles and prices suited to his needs 
we are then in a position to co-operate 
intelligently.” 


Disposed of Shoe Interest 


Jacob Bloomfield, treasurer of the 
Malbon Shoe Company of this city, has 
retired from that concern. He has dis- 
posed of his interests to George B. 
Gardner of Lynn, who has been long 
connected with the shoe manufacturing 
trade. The Malbon Company, which 
is identified with the production of 
women’s turn footwear, was established 
in 1917. It-is incorporated for $30,000 
and has a factory plant on Essex Street. 
Under the new organization the officers 
are: Fred S. Atwood, president; George 
B. Gaines, treasurer; Howard Poore, 
clerk. 


Heel Harmony in Turn Shoes 


“Experienced buyers of women’s 
high-grade turns,” said a local manu- 
facturer, “give careful attention to 
wood heels. These must harmonize 
with the pattern of the shoe. If they 
strike a false note the buyer senses it. 
A long vamp can carry a Louis heel 20-8, 
over all. The 34-inch vamp now so 
popular requires a Louis heel, say 17-8 
over all. A 20-8 heel appears out of 
proportion on a shoe with a 34-inch 
vamp. On some patterns, full Louis 
heels are regulated by the size of the 
shoe. On the same pattern we will use 
higher heels on the larger than on the 
smaller sizes. The popularity of the 
Baby Louis heels in turn pumps is 
reflected in the many orders. which we 
have received for shoes carrying 12-8 
and 13-8 heels. For the full Louis heel 
two inches is now in good proportion to 
the vamp, while the one-inch is right 
for the Baby Louis heel.” 


Brockton 


and gaining valuable knowledge con- 
cerning the shoe manufacturing busi- 
ness. In 1891 Mr. Packard opened a 
retail shoe store in company with E. W. 
Marston under the style of Packard & 


Death of Former Shoe Merchant 
L. Morton Packard, for 27 years a 
retail shoe merchant of Brockton, as a 
member of the firm of Packard & Mars- 
ton, died last week at his home in his 
70th year. He had been in ill health for 
several months past. Mr. Packard was 
born in North Bridgewater, now Brock- 
ton. When he was 15 years of age his 
parents moved to Stoughton where his 
father conducted a shoe factory. After 
graduating from the high school Mr. 
Packard learned the shoemaking busi- 
ess, taking a position in the factory 


Marston. In 1898 Mr. Marston with- 
drew and was succeeded by Albert G. 
Marston. In 1910 Mr. Marston retired 
from that business and from that time 
until the liquidating of thé business in 
1917 Mr. Packard continued in busi- 
ness alone. He was much interested in 
music. He had a thorough musical 
education and appeared in concerts in 
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many New England cities and held a 
prominent position in church choirs in 
Boston and elsewhere. For many years 
he was tenor soloist at churches in 
Brockton. 


NEW CORPORATION FORMED 


Of Which Brockton Concern Be- 
comes a Part 


Franklin V. Chaney of the Hideite 
Leather Company of this city is presi- 
dent of a new corporation, the title of 
which is the Fibreboard Company. Its 
officers and stockholders are Boston 
bankers and men interested in the 
leatherboard business in various 
localities. Mr. Chaney is also general 
manager of the Brockton branch of the 
concern. Edward L. Bennett is treas- 
urer. Francis R. Boyd, William R. 
Rogers and Owen Tufts are directors. 
In the Brockton plant the concern 
produces a line of Hideite leather for 
heel lifts and other purposes as well as 
patented wadding board used by 
cartridge and arms companies. The 
Hideite Leather Company of this city 
was established in 1907 and has built 
up a large business in its goods. 


Shoe Concern.Publishes Newspaper 


Field & Flint Company, shoe manu- 
facturers, have gotten out the first issue 
of the Korrect Shape News to be 
published monthly. It is a fac-simile of 
an eight-page newspaper, and full of 
facts of interest to’ the shoe trade. 
Much of the front page is devoted to 
the recent convention of the National 
Shoe Retailers’ Association in Mil- 
waukee. There are special articles on 
transportation, leather, etc. Details 
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are given concerning 45 years of service 
of George H. Spurr in the making of 
“‘Korrect Shape” shoes. He began with 
this concern in 1876 in the finishing 
room of what was then the Burt & 
Packard Company and now continues 
as an active employe. An excelJent 
account is given of the conference of 
officers, executives, buyers and sales- 
men of Field & Flint Company in 
preparation for the coming season’s 
work. Details are given concerning a 
contest for which $250 is to be awarded 
in cash prizes to the best “Korrect 
Shape” Easter -window decorations. 
This is open to Field & Flint Company’s 
customers and their window trimmers. 
The editorial section features an article 
on “‘Confidence” by President Fred F. 
Field of the company. 


New Shoe Tree on the Market 


The Mawhinney Last Company of 
this city has introduced to the trade the 
Mawhinney shoe tree which is made 
under patents recently granted. A 
feature of this shoe tree is that it auto- 
matically opens when placed in the 
shoe and contracts when removed, an 
ingeniously constructed hinge device 
contracting and expanding from the toe 
to the heel. An illustrated folder is 
being sent out to the trade illustrating 
and describing this new tree. 


New Shoe Concern 


Smith-Hayes Shoe Company is the 
style of a concern which succeeds the 
Hayes Shoe Company in the neighbor- 
ing town of Abington. The new con- 
cern is capitalized at $50,000. F. L. 
Hayes is president; C. Wesley Smith, 
treasurer; and Charles S. Baxter, clerk. 


- Providence 


NORMAL BUSINESS NEAR _, 


Is Opinion of Local Merchants— 
Stores Retain Employes 


The consensus of opinion of the local 
retail shoe merchants of Providence is 
that business is soon to return to nor- 
mal. With the arrival of Spring 
near at hand, the local merchants as a 
whole are in a fairly solidly entrenched 
position with respect to a steady retail- 
ing of footwear for the balance of the 
season. 

Department and other retail stores, 
while experiencing the effects of the 
business depression which has necessi- 
tated some radical cuts in the price of 
goods, have in very few cases found it 
necessary to lay off any of their em- 
ployes. 

The holiday rush was followed by a 


period of conservative buying, but dur- 
ing the last three weeks, business has 
picked up to a considerable extent, it is 
stated. Analysis of industrial condi- 
tions during the past week, shows that 
the situation is on the mend and that 
there is every reason to anticipate an 
early return to normal conditions. 
Manufacturers who for a year previ- 
ously would offer no expressions of op- 
timism, now have no hesitancy in stat- 
ing that such is their belief. 


Gladding Employes Entertain 


The employes at -Gladding’s cele- 
brated the close of the first month of 
the New Year in a spirit of optimism 
and thereby dedicated their new store 
with a dancing party, combined with 
business progress and prosperity, at 
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KELLYKARD 


Have been the standard retailers’ 
window cards for eight years 


ASK US ABOUT KELLYKARDS 
“The Signs of Life” 
F. B. KELLY CO., INC. 
508-512 St. Paul Rochester, N. Y. 
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Arch Cushion 


Dae ase 
) 


ELASTIC TIP COMPANY 
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= Fashion Ornament Co... 15 Myrtle Ave. Breskiym, NT. 











STRAP 
Convert your plain into the latest high 
class beaded a effects. Made in all leathers 
and satins. Ye Are Wi 





WM. SUMNER SMITH 
Exclusive Distributor of 


fi RUBBER 2OS-SAtie 


NEW YORK CHICAG 
132 W. Broadway 326 W. Monroe St. 
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Shoe Polishes 














The Proper Dress- 
ing for Every Shoe 


Griffin Mfg.Co., Inc. 


67-69 Murray St. 
New York 














Best In Ther Class 


\en= 


WHITE 
CREAM UNBURNABLE 





for white buck, ete. for white kid, ete. 
NATIONAL SHOE MFG. CO., Ine, 
PHILADELPHIA, PA. 








INFORMATION wic..ten 


‘“‘Where to Buy’ constitutes a 
source of knowledge so that he who 
runs through these pages may read 
—and learn. 
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the Churchill House, under the aus- 
pices of the Employes’ Mutual Benefit 
Association, on January 29. The party 
proved to be one of the most merry and 
enjoyable of the season. David B. 
Hughes, manager of the shoe depart- 
ment, was a member of the »ommittee 
on arrangements. 


Strap Effects Popular 


In spite of the recent cold weather 
and the heavy rains, low shoes with 
and without spats seem to be particu- 


larly noticeable on the feet of the local 
pedestrians. Shoes with single, twin 
and cross strap effects have been heavy 
in demand through the Fall and Winter 
months and continue in. There are 
some managers who are wondering 
whether the strap style will last through 
the Spring, while others say it should 
enjoy its largest sales during the Spring 
and Summer under ordinary conditions, 
as it is a warm weather or moderately 
warm weather model. The popular 
styles seem to be in gray, brown and 
black suede and black satin. 


Boston 


RETAIL TRADE ACTIVE 


Shoe Stores Holding Reduction 
Sales and Pushing Spring Models 


The retail shoe stores and shoe de- 
partments are showing much activity 
the past week. There are reduced 
sales of boots and oxfords and the 
public is taking full advantage of same. 
Artistic windows and interiors show 
new models for Spring, and never were 
they more attractive—there are Cuban 
heels and military heels in large num- 
bers on the shoes for street and sport— 
there are the Louis heels for full dress, 
with the baby Louis following right 
along after its big brother, and a popu- 
lar seller, too. Russia calf in a medium 
shade for both men and women is 
much seen in the new models—grays 
are everywhere featured in suedes and 
the brown and black suedes take second 
place. Patent leather is much shown 
and is very effective especially when 
displayed beside embroidered silk hos- 
iery. There are plain and beaded 
effects in the suede strap models. 
Suede is also shown in combination 
with patent, with the fan tongue, com- 
posed of both leathers. A black satin 
pump recently noted was stitched with 
variegated silk thread on vamp and 
quarter. Full dress shoes are gay as to 
buckles and ornaments. 


1921 OFFICERS 


Associated Shoe Company, Inc., 
Select Their Guiding Personnel 
At the Fifteenth Annual meeting 

of the Associated Shoe Company, 

which was held on January 19, the 

following officers were elected for 1921: 
Directors for the year 1921: D. F. 

Sullivan, Fall River, Mass., president; 

T. S. Childs, Holyoke, Mass., vice- 

president; J. F. Knowles, Hartford, 

Conn., secretary; C.-L. Mahony, 

Lawrence, Mass.; W. C. Goodwin, 

Fitchburg, Mass.; L. C. Haynes, 

Springfield, Mass.; C. A. Wragg, 


Norwood, Mass.; A. Judson Laythe, 
Clinton, Mass.: J. L. Patton, Schenec- 
tady, N. Y.; H. Irving Pratt, Oswego, 
N. Y. and John R. Trimble, Calais, 
Me. 

Officers for the year 1921—Execu- 
tive Committee: D. F. Sullivan, Fall 
River, Mass.; T. S. Childs, Holyoke, 
Mass.; W. C. Goodwin, Fitchburg, 


D. F. SULLIVAN 
Re-elected President 


Mass.; C. L. Mahony, Lawrence, 
Mass. and L. C. Haynes, Springfield, 
Mass. 

Treasurer: Fred W. Small, Boston, 
Mass. 

Manager: Fred J. Rode, Dorchester, 
Mass. 


Some New Models 


At the store of Hanan & Son, 167 
Tremont Street, a new model for 
Spring in a Russian woman’s calf shoe 
light tan, two strap has been shown the 
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past week. There were also shown 
many gray shoes in strap effects, with 
baby Louis and full Louis heels. A 
strong tendency toward the military 
heels on welt styles was noted. Quite 
a few white shoes have been shown and 
sold for the Southern trade. The new 
shoes have sold readily at $19.50. 


SPORT SHOW WINDOW 


William Filene’s Sons Company 
Stage a Winter Scene 


One of the windows at William 
Filene’s Sons Company was devoted 
the past week to a Winter sport scene. 
A realistic representation of snow 
covered the “ground,” and pine trees 
indicated that the men, women and 
children assembled were in a wooded 
section of country. Some of the group 
were fitted to skates and skating 
shoes, and some had on sport boots. 
A woman skater was clad in white, 
with white sport boots; a purple scarf 
was an artistic color touch. The skai- 
ing did not look as though it were 
very good. but the party were evidently 
just then walking through a little 
stretch of snow preparatory to soon 
striking the clear ice. 


Other Footwear Shown 


In one of the other windows of the 
Filene store were beaded gray and 
black strap pumps in full Louis covered 
heels, at $13.50. A new shoe for 
women, called the “Moana,” was a 
combination of oxford and pump. The 
leather was of black suede and brown 
suede; it was trimmed with perforated 
leather strips, so that the front decora- 
tion looked like a Colonial buckle. 
This shoe was fastened at the side top 
with a small harness buckle in silver. 
The shoe was so made that it could be 
slipped on and off very easily. The 
heel was of the Cuban variety. The 
price was $13. 

Some boots of black and tan, Cuban 
heel, sold at $9.75. An oxford with a 
Cuban heel in black and brown, per- 
forated wing tip, sold at $6.35. 


‘PIN MAHOGANY WOODWORK 


A New Shoe Window Is Being 
Installed at R. H. White Co.’s 


In conjunction with the other new 
windows along the store front of the 
R. H. White store, the window which 
is devoted to footwear displays and 
which is presided: over by R. I. Upton, 
assistant buyer, will soon be “‘all ready 
for business.” In about three weeks 
time an Easter trim will be arranged 
and many new models presented. 

Business has been very satisfactory 
in the shoe department of this store. 
A $6.85 special has been selling in 
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NEW YORK 


142 Duane Street 





CHICAGO 


206 West Monroe Street 










SERVICE 


YOUR THREE SERVICE STATIONS 
ft wouldn’t think of buying a car unless there 


was a service station somewhere near you. 


It’s just as important for the success of your store to 
have a service station to replenish your shoe stock 
—to fill in sizes in a hurry. 


We maintain three great centrally located Stock 
Departments for the benefit of Emerson dealers. A 
full run of sizes on more than 60 styles is kept 
constantly ready for rush orders. 

These Stock Departments enable Emerson dealers to do 
a larger volume of business on less capital, turn their stock 
over quicker, save time and money on transporta-ion 
charges and satisfy customers with prompt service. 


It will be worth your while to investigate. Mail the cou- 
pon below for our new Spring catalog and our Special 
Agency Proposition. 


Emerson Shoe Co. 
Rockland, Mass. 


HONEST ALL 
THROUGH 
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Styles that are Rare 


Unique in the assortment are a num- 
ber of Vanity Fair conceptions en- 
tirely exclusive with John Fenton. 


The style shown here beckons the 
approval of critical taste. 


Retailers identified with Vanity Fair 
Footwear have increased selling ad- 
vantage, and doubly gratifying profits. 


The John Fenton Shoe 
Mfg. Co. 


Columbus: 
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NAZIMO 
Light Russia Calf, 2 Strap, 
1 Button Pump, 34 Last, 18 
Covered Louis Heel, 3% Vamp. 
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large numbers. This has been reduced 
on an average from the former $12 to 
$14 price. A $10 special has also sold 
well, and has been reduced from $15 
and higher prices. 

Spring shoes in strap effects are being 
sold in goodly numbers—these are in 
the popular gray, black and brown 
suede. Mr. Upton stated that he felt 
that the brogue shoe for women might 
be superseded in the late Spring and 
Summer by the sandal strapped effect. 


A Worth While Sale 


At the Dr. Reed Cushion Shoe Com- 
pany’s store, 39 West Street, an excep- 
tionally good sale was held last week, 
during which every pair of oxfords 
and boots were cleared out the first day 
and 30 or 40 mail orders were turned 
down. These shoes came in AA, A 
and B widths—oxfords sold at $1.50; 
women’s boots at $2.95 and men’s 
boots at $4.95. 


At $3.85 


The Shepard Stores are having an 
“‘after-stock-taking sale” in their shoe 
department, of women’s boots at $3.85. 
Five hundred pairs of discontinued 
lines or broken lots were offered. These 
boots had French’ heels and Cuban 
heels; they were of black kid and cloth 
top; there were boots in tan leathers— 
some were in lace and some button; 
the colors were tan, gray and black; 
the sizes ranged up to 8 and there were 
many narrow widths. 


Rubbers at 29 Cents 


Hagan’s “Big Shoe Sale” has been 
going on the past week. At this salea 
small lot of women’s rubbers of the best 
grade were offered at 29 cents. A lot 
of women’s boots worth $6 to $10, but 
not all sizes, were offered at $1.95. 
Another lot of women’s boots, sizes 
3 to 4, worth $5 to $8, were offered at 
$1. The ad read, “Two pairs now will 
go at regular price of one pair.” 





At $2.95 and $3.95 


At E. W. Burt & Co.’s the “24th 
Semi-Annual Mid-Winter Mark-down 
Sale” featured pumps and oxfords at 
$2.95 and a lot of women’s Louis heel 
boots with patent vamp and satin top, 
black calf and kid, and tan and black 
with colored tops at $3.95. 


Gray Leather Scarcity 


It is related that a New York shoe 
manufacturer made a special trip to 
Boston last week to gather all the 
available gray suede calf that be could 
find, so that he could return with a 
fresh supply on the next train. In one 





place, he succeeded in obtaining. two 
and one-half dozen skins. This week 
five or more Brooklyn manufacturers 
came over here and could not find a 
single skin. 


Exports and Imports 

The exports for the week ending 
January 29 were small—100 cases of 
shoes to Cuba, 425 to England and 50 
to Germany. These were all of leather. 
To the list should be added 146 cases 
of rubber. boots to Canada. 

Imports during 1920 were. the high- 
est ever registered at Boston. * Mer- 
chandise valued at $392,752,807 came 
here, an increase of over 30 per cent 
over 1919. But the export situation 
was the reverse, with the smallest in 
five years. Only $192,990,563 worth of 
goods were shipped in 1920, against 
$335,876,393 in 1919 and $221,728,434 
in 1918. 


A TALK ON HEALTH 
A League With Fifteen Points—By 
Percy E. Thayer 
At one of the Round Table Study 
Groups held under the auspices of the 
Retail Shoe Salesmen’s Institute and 





PERCY E. THAYER 


President Boston Retail Shoe Sales- 
men’s Association ; 


the Boston Retail Shoe Salesmen’s 
Association, the discussion ranged 
around Health. Health was stressed 
as the first essential of the ideal, 
practical salesman. 

Director Evans asked what was un- 
derstood by the term, ‘““Good Health,” 
the answer expected being harmony of 
the different parts or organs of the 
body. 
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What is harmonious functioning of 
the body? ; 

Any one doctor who knew would be a 
man among a million and would be 
worth millions to a community. . This 
is a specialist age. The ear man doesn’t 


- doctor the abdomen. The abdominal 


specialist doesn’t know about feet. 
The foot specialist doesn’t bother the 
liver. And yet they are all the organs 
of the body connected, and a breakdown 
of one means a breakdown of the other. 


Circulation Is Answer 


Circulation is the answer to the 
whole problem and is the only thing 
that can be relied upon to build up all 
the affected parts. 

So it can readily he seen how foolish 
it is in a general breakdown to go to a 
specialist of any one part. Dr. Richard 
Cabot realizes this and has come out 
strongly for a central bureau where a 
man might be examined by expzrts, 
and the case diagnosed correctly and 
prescribed for accordingly, without 
taking a man’s life and last dollar by 
going the rounds of expensive specialists. 

I wrote a letter commending Dr. 
Cabot’s stand in the interests of the 
public and described my case as parallel 
with his contention. The doctor wrote 
me a very interesting letter thanking 
me for my interest. 

Circulation is the basis of my ‘‘League 
of Health.” It has 15 points, which 
comprise—Taking in and throwing out 
(Mentally); circulation, absorption and 
expulsion (Physically); impression and 
expression (Spiritually). We take in 
matter through the mouth and throw 
off waste through the pores, bowels, 
nose, ears and eyes. If any of these 
parts close up we begin to decay—We 
are not virile or alive. 

The internal cells break down daily 
and must be eliminated or they rot 
and disease the body. That is why the 
body must be flushed with water and 
the bowels kept open and active, keep- 
ing the blood stream pure and vital. 

Remember—Disease is an accumula- 
tion of causes and assimilation and 
elimination should be equal for good 
health. 

The Fifteen Points 


1. Morning (on floor or in bed), 
exercise the abdomen up and down, 
without breathing—just muscular, 
drawing stomach in and out, 20 times. 
Deep breathing 10 times pressing finger 
each side nostril. (Indian trick.) In 
one nostril and out the other. 2. 
Wiggle toes up and down—then ankle 
20 times. This all spells invigorated 
circulation. 3. Glass of water. Lie 
on floor, knees up. Massage intestines, 
upward and circular. 4. Light arm 
exercises, open and closed fist. Action 
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USrrect Dodge- 
FOR ALL OCCASIONS 


IN STOCK 


COMING 
Another Style In Baby Louis 


This pattern with small tongue effect 
which fits the instep snugly makes a real 
shoe to be worn with or without spats. 




















Buy enough for your immediate needs. 
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Stock No. X391—Black Kid “Mavis,” 
1 54 inch Baby Louis Heel, AA to C. 


Price $5.25 
OUR PRICE IS RIGHT 


Carried at Newburyport only 


Nathan D. Dodge Shoe Co. 
Newburyport, Mass. 
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and reaction makes blood come and 
go. Shadow boxing. Deep breathing. 
5. Turn on cold water in the tub. 
Rub from feet up—less shock from 
cold water, wet top of head. Rub well 
for circulation; up from the abdomen. 
6. Eat meals slowly. Chew well to 
mix saliva with food. 

The morning meal should consist of: 
one egg, cereal, toast, glass of milk. 
Before rising from table wait three or 
four minutes and breathe deeply until 
saliva comes into mouth and juices in 
intestines take care of food. The in- 
testines act the moment food touches 
the mouth if you function right. 

The diet should be so balanced that 
the bowels would act without laxatives. 
I have used nothing but natural 
means, as fruits and vegetables, for five 
years. Laxatives upset and spoil the 
lining of the stomach and over stimu- 
late the heart. Fruit and vegetables 
are normal laxatives, prunes without 
sugar, apples, baked and raw, raisins 
and figs are good. Oranges and lemons 
aid blood nourishment. Anemic babies 
have been saved and nourished on 
oranges. 


Two Quarts Water Daily 


7. Drink two quarts of water a day 
to keep blood stream active and pure. 
This is necessary for good memory; it 
eliminates poisons in system. Yawning 
and always tired feeling means trouble, 
disease and poor circulation. 8. Get 
married, stay married, and know why 
you are married. Marriage can be the 
greatest blessing or greatest curse. 
9. Breathe 200 deep breaths per day. 
“‘Two hundred breaths a day keeps the 
doctor away.” 10. Relax, forget work 
and store. Have a hobby, outdoors, 
preferably. 11.- Soak feet in hot 
water at night five minutes, then in cold. 
Only cure for sore, tired, aching feet. 
Flat and weak feet are much aided 
through circulation thus obtained. 


Good Will Doctrine 

12. Think well of everyone. Bear 
no hatred nor malice nor regrets. Cir- 
culation of good thoughts overrules the 
bad. 13. Fear no man nor condition. 
14. Love your work. Don’t worry. 
Don’t hurry.. Keep well poised, men- 
tally and physically. 15. Mental self 
control is the supreme answer to good 
health. Perfect circulation and you 
have health and life itself under your 
control. 

“For I am the Captain of my Soul, 

The master of my Fate.” 


WHITE SEASON APPROACHES 
The Snow of the Winter in Summer 
Footwear 

The J. A. MacDonald Company have 
added a line of high-grade calfskin 





leather in black and colors, which is 
now on display at their store, 21 Lin- 
coln Street, Boston. They handle 
the entire output of calf leather of a 
Gloversville, N. Y., tannery. They are 
also putting on the market their line 
of “Snowwhite” cabretta which repre- 
sents the output of another tannery at 
Gloversville. They now have a com- 
plete line of patent side lealther, also 
side leathers in black and colors, calf, 
kid, cabretta and glove stock. The 
salesforce has been augmented and the 
Western territory as well as the East 
will be covered. Mr. MacDonald states 





**A REAL BUSINESS’’ 


With Introduction of Opti- 
mism and High Educational 
Standards 


Incidental to a speech made 
before members of the New Eng- 
land fishing industries at Young’s 
Hotel, Boston, recently, Gardner | 
Poole, president of the National 
Fisheries’ Association, threw quite 
a nice little bouquet at the boot 
and shoe trade. 

“The present sentiment in the 
fishery trade,” said President Poole, 
“reminds me very much that of 
obtaining in the boot and shoe 
industry twenty to thirty years 
ago. At that time fathers in 
footwear concerns were saying: 
‘Anything for my boy except the 
business I’ve been making a 
living in.’ ”’ 

Mr. Poole dated the “‘wake-up”’ 
and general improvement in the 
boot and shoe trade from what 
was sometimes a reluctant entry 
of the college graduated son into 
its ranks. In other words a slow 
business became a “real business” 
when optimism and a_ high 
standard of education entered its 
ranks. 














that indications now point to the use of 
much white leather the coming season. 


ANOTHER TRAVELER STORE 


Boston Chain Consists of Four— 
Silk Hosiery Given Away 


The Traveler Shoe Store has opened 
another in its chain at 467 Washington 
Street. This is the second time within 
two months that the Traveler has 
opened a store in Boston. The concern 
now has four stores here. These are 
open on Saturday evenings. In cele- 
bration of the opening this concern de- 
clared a “Traveler day for Boston.” 
This meant that the advance styles and 
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price attractions offered at the new 
store were shared in full by all four of 
Boston’s Traveler stores. And. with 
every pair of these shoes bought at 
whatever store, a pair of silk stockings 
were given as an opening present, a 
wide choice of colors being provided for 
both men and women. 

In the merchandise advertised ‘were: 
A woman’s tan oxford, military heel, 
with perforations, at $5; a man’s brogue 
boot of brown calf at $7; strap pumps 
in black, brown or gray suede and 
black or brown kid, Louis covered heel, 
also in patent leather at $7; another 
line of strap pumps in black suede, 
brown and black kid, Louis heels at 
$5. 

A display line in their ad read “April 
stocks at February Sale Prices.” . 


A NEW INCORPORATION 
To Carry on Business of S. J. Basker 


The S. J. Basker Shoe Company; Inc., 
of Reading, Mass., has recently been 
incorporated by Samuel J. Basker of 
Brookline, Frederick D. Sherburne of 
Reading and George B. Field of Newton. 
Mr. Basker has been elected president 
and treasurer. Messrs. Sherburne and 
Field are vice-presidents. The new 
concern will continue to carry the 
business formerly owned solely by 
S. J. Basker, manufacturing about 1,500 
pairs per day of McKay sewed novelty 
footwear for women. 


Novelties and Welts 


In addition to this business, they are 
at present equipping a new factory in 
another portion of the present building 
in Reading for the manufacture of 
popular priced Goodyear welts for 
women, and in a few weeks’ time will 
be in a position to produce about 1,500 
pairs per day of this class of merchan- 
dise in addition to the McKay business. 


The Wholesale Trade 


The wholesale trade still rules quiet. 
Retail merchants seem to be buying 
only for fill-ins and for sizing-in orders. 
However, wholesalers are looking for 
better business in three or four weeks. 
The majority of the buying by New 
England merchants seems to be on the 
dark shades of tan, and on Cuban and 
military heels. A leading shoe whole- 
saler predicts that gray, black and 
brown ooze shoes will be good sellers 
for Spring, as well as Russia calf oxfords 
in welts and McKays, strap effects, in 
medium shade of tan; this authority 
also says that ball strap effects will be 
popular. Asked as to the popularity 
of Louis heels, he said: ‘‘Louis heels 
will always be popular—they are always 
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Style! 


. Qualit y Ee y 
Novelties! ll 














These are three prime requisites for the stock of any pro- 
gressive shoe retailer. The first enables him to combat com- 
petition. The second holds his customers and brings them 
back to buy again. The third brings new trade to his store. 
All three are shown in SINBAC’S new 


Spring and Summer Catalog 


Showing shoes and low cuts for young folks of all ages. In it 
we list new styles, striking novelties and steady, staple sellers 
at attractive prices—prices that give you the opportunity 
to offer your trade decided values at reasonable prices and at 
the same time secure a good profit for yourself. Don’t delay. 


Send For Your Copy Today! 


| SINSHEIMER BRO. & CO. 


211-215 W. Monroe Street 
CHICAGO 
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dressy and for the light airy shoes, no 
other heel than the Louis fills the bill. 


LEATHER EXHIBIT 


About 125 Tanners Showed Samples 
February 2-5 


An exhibition of upper and sole 
leather, samples of the production from 
about 125 tanneries, opened at. the 
United States Hotel on February 2 and 
extended to and included February 5. 
This exhibit was held under the aus- 
pices of The Weekly Bulletin. About 
100 American tannages were shown, 
the balance being made up of Canadian, 
English, French, German and Spanish 
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tannages. A line of French and one of 
English shoes were also shown. These 
were very attractive, and a number of 
models were presented. The exhibit 
was well attended by the trade, who 
seemed to take a keen interest in the 
displays. 


Sympathies of Trade 


I. Wendall Gammons, treasurer and 
advertising manager of The Shoe Re- 
tailer, is receiving the sympatbies of 
the trade in the death of his only sister, 
Mrs. Harry A. Collett, of Wollaston, 
Mass., who died suddenly last Sunday 
morning. 


Rochester 


GRAYS IN THE LEAD 


Bid Fair to Outstrip Other Colors, 
Say Merchants 


Many retail shoe merchants in 
Rochester are taking advantage of the 
publicity given in local newspapers to 
styles of footwear that were featured 
at the recent style show. They are dis- 
playing prominently in their windows 
the popular strap effects and other 
favorite styles with a noticeable in- 
crease in sales. The sale of grays now 
bids fair to outstrip by far the other 
colors, say the merchants, and it looks 
as if this color will be in favor for many 
months to come. 


Sales Stimulate Business 


W. E. Miller of 60 State Street has 
been conducting a special sale this week 
of opera pumps. Dainty models in 
black kid, white kid and patent that 
have been selling regularly for $9 have 
been reduced to $6. Nearly all the 
merchants in the city have marked 
down prices, and the public has shown 
its confidence in the unusual values 
being offered by giving a_ hearty 
patronage. 


Pidgeon Addresses Purchasing 
Agents 
William Pidgeon, Jr., well known 
shoe merchant, was the principal 
speaker here at a dinner of the Pur- 
chasing Agents of Rochester. In his 


address, Mr. Pidgeon said that a new 
spirit in business relations was being 
ushered in, a spirit of service that is 
gradually superseding the old idea of 
profit at the expense of the other fellow. 
When this new ideal in commerce 
takes the place that it should, said Mr. 
Pidgeon, the business of bread-winning 
no longer will have the tendency to 
drag men from the inspirational at- 
mosphere created by home and re- 
ligious life. When this ideal becomes 
as fully developed as it is now in the 
home, in religion and in politics in the 
higher sense, he said, it will mean the 
end of sweatshops, periods of starva- 
tion and business depression brought 
on by greed, and the disappearance of 
rancors between labor and capital. 


Unemployment Serious Problem 


The number of unemployed in 
Rochester has been placed at 29,000 
by C. J. Dollen, director of the State 
Employment Bureau in this city. A 
committee has been appointed by the 
Social Welfare League to survey the 
unemployment situation and to confer 
with the mayor. Upon the information 
obtained by the welfare league will de- 
pend the appointment of a city-wide 
committee on unemployment to look 
into conditions. Although the clothing 
and shoe factories gradually are increas- 
ing their working forces, great numbers 
still are jobless and their distress is 
becoming more pronounced, it is said. 


St. Louis 


ORDERS BIGGER IN VOLUME 


Buying Confined Almost Exclusively 
to Novelties, However 


The orders which are reported by 
the wholesale houses and manufacturers 


as coming in from the retail trade are 
increasing. in volume and individually 
show the return to active interest in 
buying which has been on the upturn 
since the Milwaukee convention. As a 
result of the increased call for footwear 
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for Spring delivery the factories are 
being speeded up rapidly to meet as 
far as possible the pressure for deliv- 
eries in time for pre-Easter selling. The 
orders are almost entirely for novelties 
in the strap and similar effects and are 
all, apparently, calculated for stock- 
sweetening purposes. The heaviest 
volume of orders naturally comes in on 
Monday morning, but the steadiness of 
the flow through the week is evidence 
to the trade that retail merchants 
generally are alive to the situation and 
will continue buying steadily from 
now on. Some soft spots are still 
noticeable, especially in the areas most 
specifically affected by the low price 
of cotton, but even here merchants 
are doing more buyirig than the whole- 
sale trade expected would be the case. 
Specialty houses and departments of 
the general line houses are feeling the 
heaviest of the pressure, but inasmuch 
as the staple goods factories have been 
fairly busy all along, the reduction of 
output having been less severe in these 
branches of operation, the output in 
St. Louis is moving steadily toward its 
normal volume. 


Merchants Still Liquidating 

St. Louis retail stores are still more 
actively concerned with clearances of 
odd lots, discontinued numbers, etc., 
than with any other feature of the 
shoe business and the prices now being 
made indicate a more general disposi- 
tion than at any time previous to get 
rid of broken lines and also to readjust 
prices. The feeling now is that the 
retail trade will go into the Spring 
with a fairly clean condition prevailing 
in the stocks and that if there is any 
great reserve in hand it will consist of 
staple goods which can always be carried 
over. For the next thirty days to six 
weeks the retail trade in this section 
will run chiefly to clearances and season- 
able goods, as February and early 
March are the worst period of the 
Winter season. [Easter buying is 
expected to make itself apparent about 
the middle of March and from then on, 
so far as weather permits, the Spring 
season will have its inning. 





Monthly Dinner Held by Merchants 


The Associated Shoe Retailers of 
St. Louis held their monthly dinner 
and get-together meeting at the City 
Club Wednesday, February 2, with an 
unusually large attendance. The two 
subjects of greatest interest were the 
reviewing of the Milwaukee convention 
by those atiending for the benefit of 
those who did not and the discussion 
of the preparations for the convention 
of shoe merchants of Missouri, Kansas 
and Nebraska at St. Louis February 28 
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sy) Made From Mahogany Calf 


There is a permanent demand for Ma- 
hoganys. They sell fast and assure a 
rapid turn-over. 

OGDEN Mahogany Calf Shoes, made 
in six styles, enable you to give the 
“best buy” in town. 


Concentrate on OGDENS. 


Offer them to your trade with full as- 
surance and confidence. 


They will live up to your best recom- 
mendations. 





OGDEN SHOE COMPANY 


Milwaukee, Wisconsin 


SUPERIOR VAMP 
CONSTRUCTION 

OGDEN Vamps are cut 
from the back of selected top- 
grade Chrome Veal Calf. This 
has much to do with the snug, 
comfortable fit, long wear and 
shape-retaining "qualities of 
OGDEN uppers. 
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Siraps and Oxfords In Stock 
Five Styles That Are Selling --- Right Now 


Se Sa 8 


Sento a - Thee Brown Kid, 14-8 Ly} Style B249—All R . B243—All Black Ooze Calf, One-S Model. at: 
Light Tan, 14-8 Wingloot Heels Welt Pt... Cosmet Waal ia ibe. fee... 


No. B245—All Brown Ooze Calf, One-Strap Model. 16-8 
Brown Ooze Covered Wood Louis Heel, Turn...... $7.00 


No. B250—All “‘Lawrence’s Color R” Gray Ooze Calf 
a Mutel. 16-8 Gray Ooze } he Wood Louis 
Ty Ho. a vnccn a valsdebe Wiasencbccscceeeses $7.75 


TERMS: NET 30 DAYS 


JOY, CLARK & NIER, INC., Rochester, N. Y. 
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The’white season is starting and you should 
see a sample of this beautiful Jeather—a 
genuine soft hairskin cabretta, fult chrome 
tanned, washable and durable. Also gray 
and brown suede cabretta. 


For women’s high grade boots, pumps and 


slippers. 


Smooth finish calf leather in black and the popular 
brown and rae =f shades. Side leather, black 
and,colors, kid, glove and patent side leathers. 


All arejThistle Brand Leathers. 


J. A. MacDonald Leather Co. 


21 Lincoln Street, Boston, Mass. 
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end March 1 and.2. The merchants, 
manufacturers, wholesalers and travel- 
ing salesmen are uniting in the prepara- 
tions for the convention and it is 
anticipated that it will be very largely 
attended, from the reports that are 
being received from the membership 
generally and the officials of the three 
State associations who are in charge of 
the preliminary matters. 


Arranging for Big Style Show 


The Style Show Committee of the 
St. Louis Shoe Travelers’ Association 
which has in charge preparations for 
the exhibition of footwear at the com- 
ing convention of shoe merchants at 
St. Louis the last of February has so 
arranged its plans that the exhibit 
will be a joint effort of the traveling 
men and the manufacturers whom they 
represent, while they will also have 
the co-operation of the merchants. 
The committee, recently named and 
reported, will have a day of the three 
of the convention set aside for its pur- 
poses and Messrs. J. C. Woodworth, 
J. P. Chambers, A. G. Milius and L. F. 
Trampe will have the help, aid and 
assistance of the new officers of the 
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association, recently installed. They 
are: President, Fred P. Marx of Johan- 
sen Bros. Shoe Company; vice-presi- 
dent, A. G. Milius of the Hamilton 
Brown Shoe Company; C. C. Cayce, 
secretary-treasurer, and the Board of 
Directors of which the newly elected 
members are L. F. Trampe, H. H. 
Bauer and H. R. Estes chosen to fill 
the section of terms expiring this year. 
The new president is the city salesman 
for the Johansen Company. 


Manager Takes New York Position 


N. H. Robinson, who has been 
manager for the shoe department at 
Nugent’s department store for several 
years, left last week to take up the 
duties of the management of the shoe 
department of Bloomingdale Bros., 
New York City. Mr. Robinson first 
came to St. Louis as assistant manager 
of the shoe department of the Grand 
Leader, operated by the Stix-Baer & 
Fuller D. G. Company. Later he was 
manager of the shoe department of the 
Lindell Store which liquidated some 
years ago and since that time has been 
connected with the shoe department at 
Nugent’s as manager and buyer. 


Los Angeles 


WILL STRAPS WANE? 


Have Reached Crest of Popularity 
Wave, Say Some Shoemen 

Shoemen are watching the strap 
situation with a great deal of interest. 
Some believe that straps have reached 
the height of their popularity and will 
soon make way for some new style, 
while others incline to the opinion that 
their popularity will be maintained 
right through the white season. The 
white strap models which have ap- 
peared are very fetching and will, no 
doubt, be much worn. While there is 
nothing new under the sun, if the public 
thinks it is new it will go like hot cakes. 
Straps are very beautiful and so varied 
in style that there is much opportunity 
for distinction in patterns. Probably 
no one style in recent years has pro- 


duced such a variety of patterns. 

Colonial pumps are very attractive 
and appear in a number of new guises 
this season, one of the most popular 
being the sabot strap-tongue combina- 
tion. These pumps will be big sellers 
when the season gets going good. 
Sport oxfords are being widely dis- 
played. 


Wholesale Houses Active 


The wholesale houses are all very 
active getting their salesmen out with 
the new Spring samples. Prospects 
look very encouraging and all believe 
that merchants will be ready to place 
substantial orders. Those who have 
just returned from the convention in 
Milwaukee, report a most profitable 
session and many new ideas gained. 


Atlanta 


NORMAL CON DITIONS SOON 


This Is Prediction of Two Promi- 
nent Wholesalers 


That the long period of depression 
has now virtually passed and that the 
retail business will shortly get back to 
its normal condition again is the opin- 
ion expressed by H. S. Collinsworth, of 





the Gramling-Spalding-Collinsworth 
Company, and C. J. Sullivan, of the 
M. C. Kiser Shoe Company, two of the 
largest shoe wholesale houses in the 
Southeast. Both gentlemen state that 
the retail merchants of this section have 
again re-entered the markets and are 
placing many orders for immediate 
shipment. 





Both houses reported busi- . 
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ness better at this time than it has 
been for several months, and said fur- 
ther that reports received from their 
various salesmen indicate that South- 
eastern shoe merchants are experienc- 
ing a volume of business at this time 
that seems to portend an early return 
to normal. As a general rule, the mer- 
chants are buying only for their pres- 
ent or immediate future needs, and 
placing but very few advance orders 
for later delivery. Mr. Collinsworth 
expressed the belief that shoe merchants 
in the Southeast would not experience 
an unusually large volume of Spring 
business this year. 


Rubber Company Formed 


With a capital stock of $500,000 and 
authorization to increase this to $2,- 
000,000, the Cotton States Rubber 
Manufacturing Company has been or- 
ganized and incorporated in Atlanta. 
The incorporators named in the petition 
are J. B. Anchors, R. W. Ragin and 
G. J. Reuter. The petition states that 
the new company will manufacture, 
among other things, specially designed 
and patented rubber heels, and many 
other rubber products. 


Good Business in Florida 


Ridley Wilkinson, manager of the 
shoe department of Cohen Brothers’ 
department store at Jacksonville, Fla., 
and vice-president for that State of the 
Southeastern Shoe Retailers’ Associa- 
tion, reports that the shoe merchants of 
Florida are enjoying the largest volume 
of business of any State in the South. 
The retail business is better in Florida 
at this time than it has ever been be- 
fore, Mr. Wilkinson reports. He has 
succeeded in lining up a number of the 
Florida merchants for membership in 
the new Southeastern association, and 
states that a large number of these are 
planning to attend the annual conven- 
tion scheduled for Atlanta on Monday 
and Tuesday, June 6 and 7. Mr. Wil- 
kinson and other prominent shoe mer- 
chants of the Southeast, who are mem- 
bers of the Association Style Commit- 
tee, will be in Atlanta March 1 for a 
special meeting, at which time they will 
make an announcement of styles to 
prevail during the next three or four 
months. M. A. Condon, manager of 
the shoe department of Condon’s de- 
partment store at Charleston, S. C., 
and W. D. Lever, Jr., of Lever the 
Shoe Man, of Columbia, S. C., have 
also turned in a number of members 
from this State, many of whom will be 
present at the convention in June. 
The convention program will be pre- 
pared within the next thirty or sixty 
days, according to Charles Brady, man- 
ager of the shoe department for the 
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One-strap, Patent Vamp, Gray Suede quarter, 
Covered Heel, Last 74 


THE VAL DUTTENHOFER SONS CO. 
CINCINNATI, OHIO 
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George Muse Clothing Company, of 
Atlanta, and president of the organi- 
zation. 


Prominent Merchant Optimistic 


Charles Brady, president of the 
Southeastern Shoe Retailers’ Associa- 
tion, has just returned from a buying 
trip to the Boston markets and to New- 
ark, N. J., for the George Muse Cloth- 
ing Company, of Atlanta, and in a 
bulletin to members of the association 
he declares that the trip has made him 
enthusiastic as regards the future out- 
look. He predicts an early return to a 
normal condition of affairs in all lines 
of the retail business. Mr. Brady states 
that he is convinced the country is en- 
tirely ‘fed up” on special sales and that 
the merchants should begin to discon- 
tinue them. The Muse Company, he 
said, would advance all of its shoe 
prices at least 25 per cent in the near 
future and discontinue holding sales at 
prices so reduced they offered little or 
no profit. 


Style Festival Planned 


The Retail Merchants’ Association 
of Atlanta, of which most of the shoe 
merchants of the city are members, 
plans to hold a Spring style festival in 
connection with the Greater Southern 
Automobile Show to be held in At- 
lanta, March 5 to 12. All merchants 
of the city will co-operate, and living 
models will be displayed in the stores 
and the windows of the retail establish- 
ments during the week. 


To Discontinue Deliveries 


Starting on February 1, virtually all 
of the larger retail stores of Atlanta 
will discontinue a part, at least, of their 
own delivery service, and send all deliv- 
eries by parcel post. Arrangements 
have been made with the post office 
department by the Atlanta Retail Mer- 
-chants’ Association, whereby the depart- 
ment will handle this business. Pur- 
chases made before noon will be deliv- 
ered the same day, and almost the same 
schedules maintained as are in use 
under the present system. The plan is 
to be the same as that used in the cities 
of St. Paul and Omaha. 


Shoes at $1, $3 and $5 


There have been numerous sales in 
shoe stores throughout the Southeast 
the past thirty or sixty days, but prob- 
ably none in an established and re- 
sponsible business house where prices 
were as low as those quoted by the 
Royal Shoe Store of Macon, Ga., in a 
sale during the middle of January. 
Men’s, women’s and juvenile shoes 
-were sold for $1, $3 and $5 at this sale. 
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Pittsburgh 


THE “GREAT HIPPODROME”’ 


Milwaukee Convention Source of 
Inspiration to Big Local 
Delegation 


Pittsburgh sent a large delegation to 
the Milwaukee convention. Almost 
every large establishment and several 
of the smaller houses had men there to 
glean the latest in the shoe world. 
Their missions were well-performed. 

President Alex Verner of the Pitts- 
burgh Shoe Dealers” Association who 
represented his firm in Milwaukee, 
characterized the event as a “great 
hippodrome”’ in which nothing seemed 
to have been left out for the entertain- 
ment as well as the instruction of the 
out-of-town guests. ‘‘Nothing partic- 
ularly new was flashed,” he stated, 
“but it afforded the merchants a great 
opportunity to comprehend the shoe 
situation as a national item.” 


KAUFMANN’S PRICES UP 


Store Featuring an $11.98 High 
Grade Special 


In the face of general price reduc- 
tions, as large as have been noted here 
in a couple of seasons, Kaufmann’s 
have not as yet indicated any intention 
of dropping-their shoe figures exten- 
sively. Their feature has been a sale 
of French, Shriner & Urner shoes at 
$11.98, and they have been utilizing 
plenty of newspaper space and bill- 
boards to announce this price. 


AN ATTRACTIVE FRONT 
Of Walk-Over Shop Nearly Com- 
pleted 
The new exterior which the Walk- 
Over shop started in process of erection 


two weeks ago is on the last lap of com- 
pletion. The width of the front does 
not permit of such artistic work as 
several nearby stores can show, but for 
sheer effectiveness, in which every 
inch of ground is used to best possible 
advantage, the Walk-Over display will 
take the prize. The design is com- 


‘ paratively simple, entrance being in 


the center of two windows, whose 
length tapers from a narrow front to a 
wider rear. There is also a case in the 
rear of the lobby. 


UNIFORM PRICES 


Named in ‘*Ad”’ by Two Competing 
Concerns 


Two of the largest department stores 
here, Frank & Seder’s and Kaufmann 
& Baer’s, both of which have women’s 
big shoe departments, have been having 
“a merry war’’ in trying to present the 
lowest prices in the sweeping reductions 
that have featured local retailing. The 
latter claimed the distinction until the 
other announced a sale in all sections 
of their store, with details to follow. 
The day the details appeared in the 
dailies saw another page ad by the rival 
store, and in emphasizing their big shoe 
cuts, both were featuring women’s and 
girls’ shoes at the record price of $1.89. 
Frank & Seder’s incidentally are giving 
over a healthy portion of their two full 
pages of advertising to their shoe de- 
partment. 


Manager Petty Returns 


Manager Petty of the local Stetson 
Shop, returned from a trip of a week’s 
duration through the East. The Stet- 
son shop has been enjoying much suc- 
cess with its annual shoe sale. 


Texas 


IN NEW HOME 


White Shoe House, Austin, on 
Favorable Site 


Under the direction of Alf Harvey, 
manager, a handsome new store for the 
White Shoe House has just been fitted 
out in Hancock Building on Sixth 
Street, opposite the location previously 
occupied by the business. The change 
brings the store to the side of the street 
most heavily traveled by pedestrians, 
a very favorable site within a block of 
the city post-office. 


An Expansion Year 


George W. White, owner of the store, 


and of the White Shoe Houses in Fort 
Worth, Waco, Temple and Brownwood, 
declared when he was in the city 
recently that prospects for good busi- 
ness in 1921 were particularly bright. 
He indicated that he intended to make 
this an expansion year, though he dis- 
closed no plans, further than that he is 
opening a big store in Fort Worth 
which will carry an immense stock of 
goods for the Texas trade. 

The new store building is said to be 
attractively finished in marble and 
green, representing the work of the best 
decorators. This is the first wholesale 
store in the line of White Shoe 
Houses. 
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Rubber Footweer 


The Market Situation - Prices and 
Style Information - Trade Notes 
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The Rubber Outlook for 1921 


Satisfactory Plane Will Soon Be Reached 
for Producer and Consumer 


“The year 1920 has been an eventful 
one in the rubber industry, along with 
the general business of our country,” 
says Colonel Samuel P. Colt, chairman, 
Board of Directors of the United 
States Rubber Company. “During the 
first half of the year most everything 
was on a high plane of inflation which 
had been in steadily increasing progress 
since the Armistice. The peak was not 
reached until after the middle of the 
year, since which time the rubber busi- 
ness has been on a descending scale and 
prices of commodities entering into the 
manufacture of rubber goods have 
receded more rapidly even than they 
advanced, so that today crude rubber, 
cotton fabrics and other supplies are 
selling for less than half what they were 
six months ago and in many instances 
below the cost of production. The de- 
cline in securities has likewise been 
drastic. 

“‘We know from experience that the 
pendulum swings too far in each direc- 
tion and I believe that the rubber busi- 
ness, along with other lines, will 
gradually reach a healthy plane which 
will be satisfactory to both producer 
and consumer. 


Crude Rubber 


“The curtailment of manufacturing 
in the United States during the last 
six months of 1920, together with the 
fact that Central Europe and Russia 
are still in no position to absorb any 
large quantities of crude rubber, has 
produced a surplus of this commodity 
which has resulted in abnormally low 
prices. Every grade of rubber is today 
selling at figures, well under the cost of 
production. 

“In the early part of the year just 
passed, it was generally estimated that 
the consumption of crude rubber in the 
United States alone would amount to 


nearly 300,000 tons, and it was the 
optimism reflected in this estimate 
which led many manufacturers to buy 
forward at prices which, based on past 
precedent, then looked low. Just what 
the actual consumption of crude rubber 
in the United States has been during 
1920 it is difficult to estimate accurately, 
but at the maximum, it has not ex- 
ceeded 225,000 tons. 


Large Stocks on Hand 


“Tt is still more difficult to estimate 
the stocks of crude rubber which will 
be carried over. A normal amount in 











ONE OF THE 1921 STYLE LEADERS 


Are You Making Your Plans for the 
Biggest Season Ever in Fabric Foot- 
wear with Rubber Soles 








tke United States would be perhaps 
75,000: tons, whereas there probably 
was on January 1, 1921, in all hands, 
from 100,000 to 125,000 tons. 

“Should prices continue below the 
cost of production for any length of 
time, it will necessarily materially de- 
crease the world’s production of crude 
rubber, and what will ultimately have 
an even greater effect, it will almost 
stop new planting. 
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“The price of crude rubber (first 
crepe) in 1920 has ranged from 55c high 
to 16 4c low, the latter being the present 
price. Before the opening of rubber 
plantations in the East, $1.50 was 
about the average price of Para rubber, 
the price of which now is 18 4c. 


The Footwear Field 


‘In the footwear field, due to the un- 
precedented war demands, as_ well 
as the extreme weather conditions of 
last year, the capacity of the industry 
has been absorbed in 1920 without un- 
due accumulations of stock, and it is 
believed that with even moderately 
favorable weather conditions, the vol- 
ume of business in 1921 will be at least 
normal.” 


Repairing Rubber Shoes 


As the slogan ‘“‘Old Shoes Made New”’ 
was sounded and repeated, modern re- 
pair shops sprung up in every city and 
town, and the business of repairing 
leather shoes flourished. 

May the same slogan be applied to 
rubber footwear, the wearing of which, 
for both Summer and Winter, is steadily 
increasing? 

Are there not opportunities for shoe 
merchants, and repair shops, to gain 
new business by developing new meth- 
ods for repairing rubber footwear, and, 
also, by showing to their customers, 
through the medium of publicity cam- 
paigns, the economy of having rubber 
footwear repaired. 

In this connection there might be 
mentioned a new prepared rubber used 
to rebuild worn treads, and rut-worn 
tires. Itis claimed to require no cement, 
heat or patches. It may also be used 
for mending leaky rubbers and rubber 
boots, rebuilding rubber belts, fiber 
soles, rubber soles and heels, etc. 


Fibrous Rubber Soling 


A British product which has recently 
been called to our attention is a set of 
sole and heel pads made of composition 
rubber and fiber material. The pads 
are to be attached to the bottom of a 
shoe and are intended to preserve the 
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A few of the BLEECKER LIVE WIRES for Spring 


IN MILITARY HEELS 


5013—Women’s Dark Tan Calf Oxford, Welt, Military Heel 
5014—Women’s Dark Tan Calf 2 Strap Pump, Welt, Military Heel 
5016—Women’s Dark Tan Calf Brogue Oxford, Welt, Military Heel 


<BiLEECKER SHOE COP 
THE LIVE WIRE HOUSE: 


| 
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NOVELTIES & STAPLES 


7" WOMENS MENS BOYS-GIRLS 
Boston Office: 148-150 Duane Street ED. DONALDSON 


117 Lincoln St. ( NEW YORK, NY. Representative 
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FOOT- PALS 
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FOOTWEAR 


FOOT-PALS 


The Standard 


of 
Felt Slippers 
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BUYING HAS BEGUN 


Our Messrs. Arthur Sachs, Abe Sachs and Maurice Yuells 
have left to see you. Wait—to be convinced about 
FOOT-PALS— 

—Our factory now running— 

—Our slogan to you—QUALITY, PRICE, CO-OPERA- 


TION 
-. Z. WALK MFG. Co. Fur Trimmed 
Main Office 62 W. 14th St., - - NEW YORK CITY Juliette 


No. 461 
Factories—Bridgeport, Conn., New York City . 
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leather sole from wearing out. 
The long-wearing qualities of 
the rubber and fiber soling off- 
set the original cost of the pads, 
which are adaptable to fit any 
size boots or shoes. 


Sole and Heel Pad Set 


The Emory rubber sole pad 
is a patented device, made in 
two parts, to be attached to the 
leather half-sole of a shoe, the 
principle being the same as that 
of the rubber heel. This sole 
is made int two pieces in order 
io give greater service. It is 
not heating to the feet, and it 
cushions the shoe, making walk- 
ing easy by absorbing shocks. 
It is non-skid, which is a big 
asset in wet weather. Emory 
rubber heels are designed to 
conform to the sole, are as 
near non-skid as possible and 
are made of springy live rub- 
ber. 






Revolving Rubber Heel 


A new type of revolving rubber heel 
has been put om the market. This heel 
is made on a principle generally in use 
in Europe but little known on this side 
of the water. A disk of rubber is sunk 
below the level of the heel. This re- 
volves in use, all parts receiving the 
wear alike, and it absolutely cannot 
“run down.” Slipping is claimed to be 
reduced to a minimum and maximum 
wear is attained, as the heel is discarded 
only when worn thin-and flat all over. 


Market Very Quiet 


The rubber market had a fairly steady 
tone on Friday of last week, in sym- 
pathy with some improvement in Lon- 
don, where the market closed 4d 
higher at 104d c. i. f. New York. 
Locally, trade in plantation grades was 
light, with few sellers and fewer buyers, 
none of the large manufacturing con- 
sumers being in the market, while mer- 
chants were not in a humor to do much 
buying. 

The market closed with prices some- 
what nominal at 18)4c for ribbed 
smoked sheets on the spot and for 
February arrival, 19c for March, 2134c 
for April-June and 25c for July-Decem- 
ber. Paras and Centrals were dull and 
unchanged. 


Rubber Quotations 


Para—Up-river, fine....... 18 @.. 
Up-river, coarse......... 13. @.. 
Ieland, fine «.56660%. 22 AZ: is 
Island, coarse........... li @.. 
Caucho, ball, upper... ... 15 @.. 
Caucho, ball, lower....... ll @.. 

@.. 


oe 
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Fitting the Quarter on the Gaiosh 


Plantation—First latex, pale 


crepe...............19 @.. 
Brown crepe, thin, clean ..1514@.. 
Brown crepe, rolled. ..... 12%@.. 
Smoked ribbed sheets. ...184%@.. 
Centrals—Corinto......... 13 @14 
Esmeralda..............13 @14 
Guayule, wet............ 20 @22 


Balata, block, Ciudad....70 @.. 
Balata, block, Panama...47 @4 
Balata, sheet............72 @80 


Scrap Rubber 


There are no indications of a revival 
of buying interest on an important 
scale and the tone of the market remains 
weak. 


Boots and shoes......... 4 @5 
Arctics, trimmed......... 3 @4 
Arctics, untrimmed...... 2 @.. 





Completed Galosh Quarter Ready to 
Go to Maker; on Cardboard Form to 
Prevent Sides from Sticking Together 
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Tires—Automobile 1 
Bicycles, pneumatic 1 
Hose, steam, fire. .. 

Inner tubes, No.1. .. 
Inner tubes, No. 2. .. 
Mexican—Scrap... .. 
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RUBBER BRIEFS 


News from Rhode Island 
and Utah 


In the rubber boot situation 
in Rhode Island government 
sales of large quantities of rubber 
boots bought for the Army dur- 
ing the war have lessened the 
demand, already tight because 
of the weather, for rubber boots. 
A rubber shoe mill at Woon- 
socket and one at Millville have 
had less work the past year, 
owing to the open Winter, than 
they have experienced in a num- 
ber of years. 

The rubber business in Salt 
Lake City is reported as ‘“‘dead,”’ 
killed by the weather. Those 
who have a large stock of rubbers on 
hand at the present time, however, will 
probably be able to dispose of same at 
satisfactory prices two or three months 
hence, if the weather in the Spring is 
anything like last year, when the ground 
was covered with several inches of 
snow some time after Easter! 


Increase of Capital 


The Converse Rubber Shoe Com- 
pany, Malden, Mass., has increased its 
capital stock from $3,000,000 to $4,- 
000,000. 





J. G. Umberger Dead 


J. G. Umberger of 846 Cumberland 
Street, Lebanon, Pa., died on January 
18 last. C. E. Umberger, sole heir and 
executrix of his estate, will continue the 
shoe business at the above address and 
will assume all lawful obligations and 
accounts. There will be no change in 
the business policies and the manage- 
ment will remain under.the direction of 
D. H. Kramer. 





A Rumor Corrected 


Birmingham, Ala., January 29—We 
are in receipt of a letter from the Burger 
Dry Goods Company of 2013 Second 
Avenue, Birmingham, Ala., and signed 
by David Feinfield, as follows: 

“It was rumored that Cousins had 
bought out Burger Dry Goods Com- 
pany’s Shoe Department, Birmingham, 
Ala., but this is a mistake, and we wish 
to say that the shoe department is still 
owned by us and under the management 
of David Feinfield, as before.” : 
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Up Hill and Down 


There’s no leather for shoes that 
carries its wearers more stylishly— 


comfortably — cheerfully —than 


ROVILLA 


CALF AND SIDES 
KID FINISH 

For durability — lustre — dashing 
appearance — Novilla has no su- 
periors. It sells in competition 
with even the most expensive 
shoes at a price your customers 
are willing to pay. 

Write us to-day for the names of manu- 
facturers making shoes of Novilla. 


CASTLE KID CO. INC. 
Originators and Makers 
CAMDEN.N.J. 


Feb. 5, 1921 
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60c to 70c, and 50c to 60c. There are 
some which sell at an even lower figure. 
Such is the demand for gray suede that 
suede cabretta and ooze goat are wanted 
as well as suede calf. It will be a popu- 
lar white and gray season. Smooth 
finished calf in black and colors ranges 
in price from 40c to 50c per foot. Some 
of the standard shades of mahogany 


Buying Movement Continues 


More Buyers in the Market for Leather---Gray and 
White Wanted for Women’s Shoes---Prices No 
Hindrance Today---Sole Leather Firmer 









The present activity in the leather 
market is certainly up to the expecta- 
tions of what was predicted before the 
first of the year. There is no evidence 
of erratic tendencies or over-buying, 
nor is any such state of affairs wanted. 
On the other hand, there is a gradual 
and steady improvement with shoe 
manufacturers in the market for sup- 
plies and with sufficient orders on hand 
to resume operations on a considerably 
larger scale than some weeks ago. 
Tanners are beginning to operate at 
about 50 per cent capacity, and shoe 
manufacturers are also putting on more 
hands and working now on goods for 


Spring or late Spring delivery. Late ‘g Upper Leathers (Price per foot) 

buyers who wish to place large orders Jan. 26,1920 Jan. 26, 1921 

will in many cases have to wait for Cain ‘flea, B64 3.6 Go :snsds Bok oR B08 Hebe Goes $1.25 @$1.35 $0.60 @$0.70 
delivery, certainty until early orders OOO TR at SATE EE TO TPE 1.20@ 1.30 50@ .60 
are completed. This applies especially Ee ee ot eee a ot rrr errr 1.00@ 1.20 40@ .50 

to the makers of high grade goods. Glazed kid (colors, best quality)................... 1.25@ 1.40 65@ .75 

Staple lines and in-stock goods have Glazed kid (medium, black and colors)............. —@ 1.00 40@ .50 

had the attention of manufacturers Glazed kid (cheap to medium)..................... 18@ _ .55 —@ .40 

right along. y Side leather (colored) ................seceeecee0-+. 55@ .85 .30@ .40 

The present indications are for a RO ee 50@ 75 —@ .35 
larger use of suede leathers in the popu- TIE) 0. 60's. acces wn dues Peds ss 0's 55@ .75 —@ .38 
lar shades, especially gray and brown, SE SIGS bas, 5 bce 36:4 A bre ka ee. « «0 0.8 bidinisss ales 85@ 1.05 45@ .55 
and also in white leathers, white cab- Pusent leather sides, NG@rBiec. 6 oc ccc ccees 90@ 1.00 40@ .50 
ipapameittentins, somebo Sle Leather ve ep 
market, which are attracting the atten- Hemlock, No. ee. : CECE ORES OPO OCR OCR CEES OCR OHS $0.56 @$0.57 $0.38@ — 
tion of makers of pumps and slippers. Memilock esconds: Gnid).. i%5.... 0. icc cess ddese 54@ 55 34@ — 

The price feature is not causing TS SSE oot oe ee ree ee oe ee ee 84@ 85 53@ 58 
trouble, as shoe manufacturers are ES I AL eee CL 95@ 1.05 .60@ .70 
satisfied that the prices now quoted on Ig ops asso nope a Ad eS OAKS cio bide nde. 82@_ .84 5@ — 
pres: dah ae —s a a Raw Hides and Skins (Price per pound) | 
fact, are een than a few weeks oat Native steers, as used in sole leather, harness, etc. ... .. $0.40@$0.41 $0.15 @$0.16 
Some of the largest leather buyers are Heavy Texas steers, for sole leather................ —@ .34 12@ .13 
now in the Eastern markets, and im- Light native cows, for side upper leather............ —-@_ .40 —@ .13 
portant trades are taking place daily. Branded cows, for light sole leather................ —@ .3l —@ .12 

No. 1 buffs, for heavy upper and side leather.......... 31@ = .33 .09@ .10 
Calf Leather No. 1 Chicago City calfskins, for fine calf leather .... . . 65@ .80 10@ .20 

A steady improvement has been in Wei, BOP ROE BOONE. 05 og io cee eee . 40@ .60 .09@ .17 

progress for the last two weeks, and B. A. hides, for hemlock sole leather............... —@ .39 —@ .16 


increasing sales are reported by the 
leading tanners. Full grain skins in 
suede are called for. Prices on the best 
ooze calf range from 60c to 70c a foot, 
and on some special skins even more 
than 70c is obtained. The principal 
call is, however, for skins ranging from 


tion and tannage. 


Side Leathers 


The demand is fair on full grain side 
leathers, principally in the new finishes 


calf bring 55c, and from this figure 
downward according to quality, selec- 








Comparative Leather Prices 


While there is no standard of leather quotations today in view of the wide range 
and absence of active trading, we give herewith a list of prices of reported sales as 


compared with ruling quotations of a year ago: 
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‘SNUFT COLORED SIDE LEATHERS 


produce more uniform and longer wearing 
shoes than calfskin. 


If you order shoes made of WILO 
SNUFT SIDES you will never accept 


any substitute. 


The proof of the pudding is in the eating— 
Likewise the proof of the leather is in the wear. 


C. D. Kepner Leather Co. 
~ ey 139 South St., Boston, Mass. 
SIDE LEATHERS 223 W. Lake St., Chicago, Ill. 
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McKay Boots & Pumps 3 
ALL FULL VAMPS f 


CATALOG ON REQUEST LOWEST POSSIBLE PRICES 
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Hagerstown Shoe & Legging Co., Inc. 


HAGERSTOWN, MARYLAND, U.S. A. 
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and colors. The best call is for colored 
sides, and the top grades are not as 
easy to obtain as would be supposed 
after so long a dull spell. The prices 
most quoted are from 30c to 40c a foot 
with 35c for black. Cheaper tannages 
are obtainable at lower figures. There 
is a good call for veals, kips and elk at 
prices ranging from 27c to 40c. 

The glazed kid market is more active 
avd the makers of women’s shoes have 
been buying during the past ten days. 
There is a wide range in price of kid 
leather, according to the class of foot- 
wear for which it is purchased. 


Patent Leather 


The trading has been slow of late in 
most lines of patent. Japanners and 
tanners are operating only at small 
capacity. Prices quoted range from 50c 
down to 40c on chrome tanned, full 
grain patent sides. The export demand 
shows some improvement. 


Sole Leather 


The sole leather market is more active 
with substantial sales reported at 
prices up to 5c per pound higher than 
prices prevailing six weeks ago. The 
fact that: the best grades of sole leather, 
even on today’s hide market, can not be 
purchased at some of tbe figures which 
have been made of late would indicate 
that we have seen the cheapest sole 
leather for some time to come. 
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Southern Finders to Meet 


Louisville the Place—March 7 and 8 
the Dates 


The next meeting of the Southeastern 
Leather and Shoe Finders’ Association 
will be held at the Tyler Hotel, Louis- 
ville, Ky., on Monday and Tuesday, 
March 7 and 8. Jake H. Wilensky, 
Chairman of the Southeastern Leather, 
announces a very attractive program. 
It is desirable that every member 
attend. Chairman Wilensky hopes that 
there will be a large attendance from 
neighboring territories, as well as mem- 
bers and officers from other district 
associations, and many manufacturers’ 
representatives. 

George A. Knapp, Secretary-director 
of the National Association, will be in 
attendance. It is also possible that 
Mr. Davis, editor of the new Trade 
Promotion Magazine of the National 
Association, may be present. 





Bengston of New Britain 
Dead 


Manager of Shoe Department of 
Globe Clothing House 


Carl A. Bengston, manager of the 
shoe department at the Globe Clothing 
House, New Britain, Conn., died on 
January 24 following an operation for 
appendicitis at the General Hospital 
here. He was taken ill a week prior to 
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his death and rushed to the hospital 
where the operation was performed 
immediately. It was thought that he 
was recovering and the news of his 
death was received as a*blow by the 
community, as he was highly regarded 
and enjoyed the confidence and friend- 
ship of the general public. As a token of 
respect, the Globe Clothing House 
closed its doors at 1 o’clock on the day 
of the funeral, business being suspended 
for the remainder of the day. His fellow 
employes attended the obsequies in a 
body. 

Mr. Bengston was 38 years of age. 
He is survived by his wife and son, four 
years old. He was a member of New 
Britain lodge, No. 957, B. P. O. Elks, 
and several other fraternal organiza- 
tions. 





New Concern in Randolph 


Randolph, Mass., February 2—The 
Kelleher Shoe Company composed of 
John P. Fitzpatrick, President, and 
John H. Kelleher, Treasurer, have 
opened up a new factory in Randolph 
making boys’ welts of full. grained calf 
of high grade quality. 

They employ very fine workmen and 
are putting out an excellent shoe at 
what they claim to be a minimum price. 
They say their overhead being almost 
negligible they can produce at a very 
low cost. 








Post 


The Post Graduate course of the 
American School of Practipedics was 
held in their class rooms in Chicago:on 
January 17-22. . 

Due to the fact that this class arose 
out of a demand for such training imme- 
diately after the N.S. R.A. Conven- 
tion, on the part of some merchants, 
there was little time to give it publicity 
and the enrollment was,therefore small 
—sixteen in all, or less than half the 
number orcinarily attending. 


Graduate Practipedic Course 


cago; 
Monticello, N. Y.; 


The students were greatly surprised 
at the number of simple, practical, shoe 
fitting points that were brought up and 
the ease with which one can recognize 
foot troubles by merely looking over the 
shoe, before the foot itself is touched. 

Those enrolled were: Wm. Cohn, 
A. Cohn, St. Louis, Mo; Daniel P. 
Conway, Marshall Field & Company, 
Chicago; Edw. E. Bronson, A. B.C. 
Shoe Company, Lafayette, Ind.; Geo. 
Yeazell, Becker, Ryan Company, Chi- 


Charles H. Levy, Levy Bros., 
L. B. Winchell, 
Tampico, Ill.; Harry J. Levy, J. F 
Maisanneuve, Mildred Levy, Omaha 
Neb.; R. A. Horton, Horton’s Shoe 
Store, Okemah, Okla.; Ralph W. Dye, 
W. H. Dye, Sandy Lake, Pa.; Geo. W. 
Nelson, Redfield Merc. Company, 
Redfield, S. D.; J. Ray Cole, Redfield, 
S. D.; Chas. Ducksworth, Praxton, 
Miss.; Irving Winsberg, Becker, Ryan 
& Company, Chicago, Ill. 


Advance Study of the Foot in Post Graduate Course in Practipedics 
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EXPERIENCE 
Pes FARMFY 


HARNEY, TRACY, CREHAN CO. 
FACTORY ° 589 ESSEX ST., LYNN, MASS. 
BOSTON OFFICE: 10 HIGH STREET. 











BOUDOIRS In Stock 


BUY DIRECT FROM MANUFACTURERS 
AND GET BETTER VALUES. Made of 
A. C. Lawrence fine Chevrita 
with uilted sock linings, 
large pompons and fine 
hand turned soles. Our bou- 
doirs are carefully made and 
No. 444 satisfy particular trade. 
Price $1.40 Priced on today’s low leather 
Sizes 2}4 to 8 Terms 5% 10 days market. 


SALEM SHOE COMPANY 


SALEM, NEW HAMPSHIRE 
(Remember it’s New Hampshire) 











LEACH 


SHOES 
JOBBERS ONLY-—— 


Misses’, Children’s and Infants’ 
medium priced turn shoes in all 
leathers and combinations. For 
Domestic and Export trade. 


Write or wire to factory. 


E. F. LEACH 
184 Market St., Lynn, Mass. 








SOLE LEATHER 
AND 


BELTING BUTTS 
TANNAGES 

St. Marys Mt. Jewett Burke Muskegon 

332 Summer St., 


Boston, Mass. 








FOREIGN BUSINESS 


Your overseas customer prefers to do business his wa 
If he does not read English, he should be written to in 
his own language. Make it easy for him to understand 
your message. 

Our business is to translate English into French, and 
vice versa. Not only letters, but catalogs, brochures, 
pamphlets, etc. 

Write the Editor, The Export Recorder, 207 South St., 
Boston, for his opinion of our work. 


D’AVESNE TRANSLATION BUREAU 


755 Boylston Street Boston, Mass. 








QUALITY FELT SLIPPERS 


for 
MEN — WOMEN — CHILDREN 


Visit our Boston Office—H. R. 
Holden & Co., 134 Summer Street, 
F.J. H. Jones, N. E. Representative. 


MARTIN FELT SLIPPER CO. 
76A May Street - Worcester, Mass. 
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No. 32217 Basket 
Complete—75ec. each 


Everlasting Decorative 
Flowers and Plants, 
Vines and Garlands. 
My illustrated catalogue 
in colors, No. 32, mailed 
free for the asking. 


FRANK NETSCHERT 
61 Barclay St. 
NEW YORK 
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CHICAGO SHOE TRAVELERS 


Dave Davis and Frank B. King 
Honored by National 


4 Fifty members were present at a 
meeting of the Shoe Travelers’ Associa- 
tion of Chicago at the Palmer House, 
Saturday, January 29. 


DAVE DAVISJ I 
Re-elected Treasurer, National Shoe 
Travelers’ Association 


A report of the proceedings of the 
convention of the N. S. T. A. was made 
by Charles Evans, chairman of the 
Chicago delegation. 

Members of. the Chicago association 
are well pleased with the action taken 
by the national association. Mr. 
Evans reported that two of the Chicago 
members, Dave Davis and Frank B. 
King received special recognition by 
the national association for the progres- 
sive work done during the year which 
was of great benefit, not alone to the 
Chicago association, but to the National 
as well. 
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D. K. Clint, secretary-treasurer of 
the International Association of Com- 
mercial Travelers gave an outline of the 
work that is being done by the federa- 
tion and urged the Shoe Travelers’ 
Association to affiliate with the federa- 
tion. 


FRANK B. KING 


Vice-President National Shoe Travelers’ 
Association 


The federation is composed of 14 
organizations with a total membership 
of 700,000. 


Cc. E. COOK WITH WATSON 


Will Cover Pacific Coast from Den- 
ver West 


C. E. Cook will locate with the Wat- 
son Shoe Company, Lynn, Mass., on 
the Pacific Coast from Denver west, 
from this time forth. Mr. Cook for- 
merly covered the same territory for 
Lindner Shoe Company, Carlisle, Pa., 
for a period of seven years. His total 


Pacific Coast experience is upwards of 
17 years, during which time he has es- 
tablished himself as being a strong ad- 
vocate of efficient business. 

He outlines as his policy for the com- 
ing season, styles created on the Coast 





Photo by White 


Cc. E. COOK 
With Watson Shoe Company 


and built in Lynn, expressly for that 
trade. When he was out to the factory 
the other day, he took a look at the 
new addition and mentally resolved to 
be the star salesman to keep it in tip- 
top production. 


In New York, February 12 


“New York, February 12, thence to 
Philadelphia and Baltimore,” is what 
. William P. O’Sullivan of the O’Sullivan 
Shoe Company, Randolph, Mass., re- 
ported last Wednesday. Mr. O’Sulli- 
van had taken a run into Boston on a 





BOOT AND SHOE RECORDER 


Feb. 5, 1921 


A group picture of some of the boys at the big convention of the National Shoe Travelers’ Association, held at Des Moines. 
J. N. Voekel, Henry D. Kuehn, Frank H. Taylor, Arthur Schilling, D. P. O’Connell, Ross Bates, Russell Johnson, Charles K. 
I. Benedict, J. Kalisky, W. M. Hootkins, George J. Bertman, Charles K. Wheeler, T. A. Delany, L. L. Byrne, E. O. Graham. 
Second row—(left to right): L. D. Reams, J. A. Johnson, J. E. William Prescott, F. B. Crowley, F. M. Johnston, C. M, 
J. F. Oberfield, G. A. Sanders, Gid Simpson, Mrs. R. Simpson, Fred Marx, Mrs. F. P. Marx, Mrs. G. M. D. Posey, C. W. Evans, 
Third row—(left to right): L. W. Keaster, F. B. Gross, A. J. Spring, L. W. Wallan, Horace W. Bacon, R. L. Cooper, Thomas 


Arthur D. Anderson, E. F. McCabe. 








buying visit and was seen on South 
Street conferring with some leather 
men. “I had a fine trip a short while 
ago,” said Mr. O’Sullivan, “‘and feel that 
my line of men’s medium priced welts 
will be just what the merchants will 
want for their Spring and Summer 
trade.” 


CHARLES H. CHAMBERLAIN 
DEAD 


One of the Oldest and Most Valued 
Salesmen of Churchill & Alden 
Company 


Charles H. Chamberlain of Kansas 
City, one of the oldest and most 
valued salesmen of the Churchill & 
Alden Company, died suddenly recently 
while on a visit at the home of his 
daughter, Mrs. Carl F. Best, Denver. 
Mr. Chamberlain had been associated 
with Churchill & Alden Company for 
twenty years, and stood high in the 
esteem of everyone who knew him as a 
warm-hearted, genial man of ability, 
one who made friends wherever he 
went. His headquarters were at Kansas 
City, with an office in the Massachusetts 
building, from which he covered the 
States of Missouri, Kansas and Ne- 
braska. 

Up to within’ tén days of his death, 


his firm had been in the receipt of very 
optimistic letters from him and the sad 
news of his passing: away came as a 
distinct shock. Mr. Chamberlain’s 
friends and associates in the trade were 
legion. He had been in one territory 
all the time of his association with the 
Ralston Health Shoemakers and had a 
big list of very loyal customers. He 
was a man of strong personality and 
marked ability as a salesman. The 
prominent niche which he occupied in 
the esteem of his firm will indeed be a 
difficult one to fill. 


BLUM SALESMEN 


List of Felt Slipper Hustlers and 
Territory Covered 


Announcement has been made by the 
Blum Shoe Manufacturing Company, 
of Dansville, makers of Kreep-a-Wa 
felt slippers, of assignments of salesmen 
to territory, as follows: Charles 
Vegiard, Wisconsin, North Michigan, 
Ohio;. W. J. Pettee, Indiana, Illinois, 
South Michigan; Henry Maichle, Min- 
nesota, Ohio; Frank Foote, South 
Dakota, Kansas, New York, Missouri; 
Charles Stewart, North Dakota; B. F. 
Lander, Montana, Utah, Wyoming, 
Idaho, Pennsylvania; J. W. Brooks, 


Kentucky, Tennessee, Mississippi, Ala- 
bama, Louisiana, Arkansas; F. M. 
Rigger, West Virginia, Virginia, Mary- 
land; Mrs. D. E. Hooker, North Caro- 
lina, South Carolina, Georgia, Florida; 
E. P. Johnson, Iowa; A. J. Eastham, 
Texas. Oklahoma; L. T. Eastham, 
Texas, Oklahoma; H. E. Hutchinson, 
California, Washington, Oregon? A. E. 
Berry, Colorado, New Mexico, Arizona, 
California; J. A. Schwingel, New York; 
James Gorham, Nebraska. 


ON PACIFIC COAST 


Sass Has Re-engaged with Emery 
& Marshall Co. 


Larrie H. Sass, for several years with 
Emery & Marshall Co. of Haverhill, 
and more recently with H. E. Lewis, 
Inc., has re-engaged with Emery & 
Marshall Co. and will continue to repre- 
sent that line of women’s footwear on 
the Pacific coast. 


RAMLOSE WITH BOYDEN 


Leaves March 1 to Cover New Terri- 
tory 

W. L. Ramlose is to represent the 

Boyden Shoe Manufacturing Company 

of Newark, N. J., leaving on March | 

to cover the states of North Dakota, 
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January 17-22. Lower row—(left to right): Edward L. Murray, L. I. Imig, Frank J. Larkin, H. H. Lamers, John Kowalsky, 
Swenson, E. A. Bailey, G. M. Graham, C. J. Shaver, Dave Davis, W. M. Oakman, George J. Nichols, Frank Weber, Arthur © 


Robinson, Merin Simons, A. F. Tenks, R. J. McDonald, A. L. Smith, J. E. Hagan, J. H. Storey, William M. Noll, H. E. Gertz, 


F. L. Wells, W. C. Patterson, W. A. Leszczynski, B. B. Davis, J. J. Kaltenbrun, H. H. Wilson. 


Nixon, E. F. Buzek, J. J. Heckman, S, Kahan, A. J. Spring, Claude S. Orr, G. M. D. Posey, Ned Ray, Charles L. Heilbrun, 








South Dakota, Minnesota, Missouri. 
Iowa, Kansas and Nebraska. Mr. 
Ramlose has a smart line of men’s welts 
for his new trade. 


D. A. MARKS WITH CARTER 


Formerly Sales Manager for Harsh 
& Chapline Shoe Company 

D.,A. Marks, who for several years 
has been sales manager for the Harsh 
Chapline Shoe Company of Milwaukee, 
has severed his connection with the 
above firm and will become director of 
sales in Southern and Southeastern sec- 
tions of the country for the J. W. Carter 
Chicago Company. Mr. Marks’ head- 
quarters ‘will be at the Chicago factory. 
Shoe merchants throughout the country 
who have come in contact with Mr. 
Marks in his former position will un- 
doubtedly be pleased to learn of his new 
connection. 


Holbrook on Trip 
A. V. Holbrook, who sells shoes for 
the Stetson Shoe Company of South 
Weymouth, and who conducts the A. 
V. Holbrook Bootery Company of 
Columbus, Ohio, left recently on his 


final trip and will touch Cleveland, * 


Buffalo, Syracuse, Albany and Roches- 
ter. 


WALK-OVER MEN 
Started Last Week for **At-Once”’ 
Deliveries 
The January trips of a corps of the 
Walk-Over salesmen started last week 
to various cities in New England and 
the nearer larger cities beyond New 





England. These are for ‘“‘at once” de- 
liveries and the trips are regularly made 
at this season. 


Ex-Mayor W. L. Gleason of Brockton 
will start on his first trip as a Walk-Over 
salesman about March 1. He is at the 
Walk-Over sales department every day. 
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One of the items of business trans- 
acted at the Des Moines Convention of 
January 17-22, was the donating of 
$500 to the Hoover fund for the starving 
children of Europe. Of all the associa- 
tions that meet in the course of a year, 
none show the big heartedness of the 


boys on the road. Here’s a token 
of it. 

The great National Conventions at 
Milwaukee and New York might well 
join in at this late date in sending a 
similar contribution. It is the spirit of 


the times. 




















[ We send you I6 Snappy Cards each month - designs always 
seasonable ~ neat price tickets and frames also furnished. 


STANDARD ~ Show 
Card-SERVICE, Suc, 


56 W.Washington St.— Chicago, Il. 
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Packard in Mexico 


John Packard, salesman for the 
George E. Keith Company, is having a 
good trip in Mexico, having recently 
sold a good bill in Mexico City, as well 
as others in several of the more impor- 
tant cities of that strenuous country. 

Salesman Herbert Dalton, who made 
an extensive trip in Cuba, has now fin- 
ished in Jamaica and is on his way to 
Panama to pick up some business there. 


PRESIDENT BRILL APPOINTS 
R.A. T. S. S. Committees, Including 
Nominating, Auditing and Ways 
and Means 


Fred S. Brill, of the Charles A. Eaton 
Shoe Company, Brockton, Mass., who 





FRED S. BRILL 
President R. A. T. 8S. S. 


is president of the Rochester Association 
of Traveling Shoe Salesmen, has an- 
nounced the appointment of the follow- 
ing committees: Nominating Com- 
mittee, S. B. Vaisey, G. A. Schaub, 
R. B. Leard, C. H. Helmer, A. M. 
Roberts, H. M. Joy, B. B. Blythe; 
House Committee, R. F. Schneider, H. 
J. Beatty, F. J. epine; Membership 
Committee, J. P. Beatty, D. D. Oster, 
C. B. Rowley; Auditing Committee, 
J. P. Byrne, A. E. Sizer, C. H. Briggs; 
Educational Committee, E. E. Evarts, 
P. J. Miller, S. C. Gloud; Welfare 
Committee, C. J. Shaver, R. L. Seward, 
H. A. Chase; Publicity Committee, G. 
A. Schaub, H. A. Chase, R. L. Seward; 
Ways and Means Committee, C. W. 
Anderson, J. W. Castle, R. W. Statt. 


Clarke B. Rowley of the Sherwood 
Shoe Company, has been named chair- 
man of the Style Show Committee. 


Mr. Rowley soon will announce the 
appointment of members of the com- 
mittee. 


New Members 


Much enthusiasm ‘has marked the 
recent meetings of the R. A. T. S. &., 
and the membership has been increased. 
Among the new members are Michael 
Jacobson, Levinson Shoe Company; 
L. B. Carpenter, George J. Wilson, Inc.; 
De Forest Lockwood, Simplex Shoe 


Manufacturing Company; C. J. Reich- 


ert, F. W. Hahn; Leonard I. Fitzgerald, 
O’Sullivan Rubber Heel Company; A. 
H. Elliot, Leach Shoe Company; John 
J. McManus and Charles E. Heckel, 
Menihan Shoe Company, and Julius 
Gugenheiml, Diamond Shoe Company. 


CLARKE B. ROWLEY 
Chairman Style Show Committee 


Camps in South 


On Thursday of last week Will A. 
Camps, who travels for R. E. McDon- 
ald Company, and who had been at the 
headquarters of his firm in Boston for 


* the past few weeks, left for Richmond, 


his first stop going South. From thence 
he intends to work his way through 
Virginia, North and South Carolina 
and into Florida. Mr. Camps expects 
to be in New Orleans, his home city, 
about April 1. 


John Price Dead 

John Price, former sales manager of the 
Perry-Norvell Shoe Company, Hunt- 
ington, West Virginia, died suddenly 
Sunday, January 9, in Columbus, Ohio. 
He was the brother of James Price, 
sales. manager of the Duttenhofer-Stev- 
ens Shoe Company of Cincinnati. The 
deceased was 48 years of age and his 
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passing will be noted with regret by a 
host of friends in the industry. 


The Paging of Mike 
During the recent meeting of the 
firm leaders and the salesmen of the 
Field & Flint Co. one of the men during 
a discussion exclaimed: ‘‘For the love of 
Mike!” ‘‘No use paging him, he isn’t 
here,” Fred F. Field, Sr., declared. 


Boule with Cats Paw 


Frank D. T. Boulé, who for more 
than two years was Western New York 
shoe factory representative of the 
Goodyear Tire and Rubber Manu- 
facturing Company, has joined the 
sales staff of the Foster Rubber Manu- 


FRANK D. T. BOULE 


facturing Company of Boston, to cover 
the shoe factories and jobbing houses of 
New York State, including New York 
and Brooklyn. Mr. Boulé will give 
most of his time to developing the sales 
of Cat’s Paw rubber heels. His office is 
at 609 Powers Building, Rochester, 
i a 


SPOKANE ON MAP 


Harry Carlson of Minneapolis 
Boosts Soles and Heels 


Harry Carlson, sole and heel sales- 
man of the Minneapolis branch of the 
United States Rubber Company, re- 
cently visited the Spokane branch to 
show them how to put Spokane on the 
map as a sole and heel branch. In one 
week's time Mr. Carlson had practically 
all the jobbers and shoe cobblers in 
spokane convinced that “Uskide” should 
be used on the bottom of a shoe. 

John S. Shaw, the branch poet, sings 
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A Men’s and Boys’ line 
of Goodyear Welts that 
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styles carry the famous 


‘*‘Wingfoot”’ Heel 
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the praises of Mr. Carlson in the fol- 
lowing verses: 


Ode to Carlson 


This Carlson is fat but fast, a going ~ 


hound on wheels. 

His genius lies, we'll tell the world, in 
selling Soles and Heels. 

He prays to them, he sleeps with them, 
he eats them with his meals. 


We knew that Harry was the goods 
when first we grabbed his hand. 

He came out West to start the ball 
and stimulate demand. 

He knows the game with all its kinks 
from Uskide down to Rand. 


He hit this town when Soles and Heels 
were acting rather quiet, 

He fed our Spokane cobblers on a 
steady Uskide diet. 

Before he left our Spring-Step sales 
amounted to a riot. 


We'll say this much for Harry, that 
with all his ample build, 

His speedy spirit rushes on, his style 
cannot be killed, 

He never stops to breathe until his 
order book is filled. 


Like most of us he smokes and swears 
and chews a little snuff 

But throws a kick into his talk that 
puts across the stuff; 

His tongue is kin to all his wares, 
resilient and tough. 


Headquarters at Charleston 

W. H. Hileman of Charleston, W. Va., 
has left for Milwaukee, Wis., for sam- 
ples of a new line of shoes. Mr. Hile- 
man has accepted a position with the 
A. H. Weinbrenner Company of Mil- 
waukee, but will have his headquarters 
in Charleston. 





Victory to Victoria Shoe 


Company 


Lawsuit Against S. Hirsch, New 
York, Won by Boston Jobbers 
Boston—On August 27, last, two 

cases of shoes were shipped by Thacher 

& Co., Inc., known as “‘The Victoria 

Shoe Company,” shoe jobbers of 86 Lin- 

coln Street, to S. Hirsch, retail shoe 

man, 898 Third Avenue, New York. On 

September 3, three cases were shipped. 

On September 17, Mr. Hirsch wrote to 

the Boston firm that he had opened one 

case and found five pairs short, and 
that he refused to open the balance of 
the cases until one of the representatives 
of the Victoria Shoe Company went to 
see him. The Victoria Shoe Company 
sent one of its representatives, and the 
four unopened cases were opened in the 


presence of this representative. Two 
of the four cases were found to be 
seventeen pairs short, one twelve pairs 
short, and the one case intact. The 
Victoria Shoe Company sent Mr. 
Hirsch the necessary papers to support 
his claim with the transportation com- 
pany. 
Bill Paid in Full 

On October 4, Mr. Hirsch wrote to 
the Victoria Shoe Company that as the 
sizes were “all shot to pieces” he would 
be unable to use them, and was conse- 
quently returning the shoes to the com- 
pany. The Victoria Shoe Company 
refused to accept the cases and when 
the bill for the goods became due, suit 
was started by the Boston firm. 

On October 27, approximately one 
month after the Victoria Shoe Com- 
pany’s representative called on Mr. 
Hirsch, a letter was written by Mr. 
Hirsch in which he stated that the 
shoes were not up to sample. An effort 
was made by the defendant to get this 
evidence before the court, but it was 
not accepted as it was not the original 
complaint. The case came up for trial 
January 17, with the shoes in question 
in the court room. To make a long 
story short, the judge ordered the jury 
to bring in a verdict in favor of the 
Victoria Shoe Company, and Mr. 
Hirsch was instructed to pay his bill 
in full with interest. 


A Window Card Service 





Plan to Increase Profits for the 
Retail Shoe Merchant 
The Bristol Patent Leather Com- 
pany, 216 High Street, Boston, is pre- 





Reproduction of Show Card in Series 
Put Out by Bristol Leather Com- 


pany 
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senting a plan to retail shoe merchants 
to make their show windows earn what 
they cost—in other words, to make cus- 
tomers out of window watchers. 

This plan consists of twenty-four 
attractive display cards in colors, suita- 
ble for each season of the year and for 
every occasion, window displays or in- 
terior store use, advertising the mer- 
chandise which the retail shoe merchant 
has in his store. Each card has two dis- 
plays; the first one to be changed at 
end of a fortnight. Cards are mailed 
monthly. 

The plan also includes twelve letters 
filled with retail helps. Each month a 
breezy, snappy, interesting letter, giving 
practical usable ideas on merchan- 
dising and helps to increase business 
that have been collected through close 
contact with the live retailers in every 
town and city in the country. 





Salt Lake City Notes 
MANY SALES HELD 
Some Shoes Sold at Less than Cost 


The Solomon-Ingham Company is 
selling 1,000 pairs of shoes at less than 
factory cO#t. These shoes are for men 
and boys, and range in price from $4.95 
to as low as $2.95. Johnson & Burton 
are selling shoes from $1.00 up. 

Men’s shoes of good appearance may 
now be had in Salt Lake City for less 
than $7.00 a pair, while the best may 
be bought for a little more than $12.00. 
Men are inclined to buy cheaper shoes, 
from $7.00 to $10.00. Some of the re- 
tailers are selling their higher grade 
goods at less than actual cost. 


New Bargain Basement 


The Walker Bros. department store 
has opened a bargain basement to take 
care of their broken lines and sale stuff. - 
It will be under the management of 
T. P. Hunter who has handled the shoe 
department of this pioneer store so 
successfully during. the past year or 
two. The new department was opened 
with a sale of women’s shoes at $3.95, 
and was a great success. 


Straps Are Popular 


Strap effects are still very popular 
with women buyers and will, without 


‘doubt, be the big thing this Spring. 


High heels are not so popular as they 
once were, but this is not due to any 
agitation on the part of so-called re- 
formers. They are still sufficiently 
popular, however, as to be in no danger 
of dying out from natural causes, and 
indications are that they need fear 
nothing from the attempt which is 
being made against them by the local 
osteopathic association. 
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MEN'S PATENT OXFORDS 


Custom Quality 


In Stock — Order Now 
cps 90.90 


Hand Turned —A Perfect Dancing Shoe 


a 


HAZEN B. GOODRICH & COMPANY 


HAVERHILL, MASSACHUSETTS 
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Pane i Nifty Appearance 


by forming them up with “AJUSTO”;BOOT\TOP, FORMS. 
Quickly adjusted. No springs to get out of order—no 
screws to adjust—the SLIDE does the trick—it expands 
the form and your boot tops assume smooth, graceful lines. 
Model No. 2 for 8 and 9 inch boots, A and B widths. 
Model 3 for 8 and 9 inch boots, C and D widths. For 10, 
11 and 12 inch boots, any width, use Model 3. Order 
enough for your windows today. Price $3.00 the Doz. Net, 
f. 0. b. W. Somerville. 


U. S. SPECIALTY MFG. CO. 
Showing Boot Formed Up _ 


Fama foal Boot , ye 115 Josephine Ave., West Somerville, Mass. “Ajusio” Boot Top Form 


A Factor of Safety BUYING es Lu) AND THE 


In the conduct of your affairs is the It is easy to judge the size and quality of a visible 


e . Ther: 
insurance you carry against fire. Our le ek p< ard ce bmg 


: ; ‘ Goce kee 
policy offers the best possible protection sae wth inviel nn te ms publication's circulation, 
upon decidedly favorable terms. measurement has been obtained. 

. : op Sp anata rl a recognized standard by which 
Fitchburg Mutual Fire Insurance Co. ciate may be muaael, A petieation’s Garbation on 


Fitchburg, Mass. . The Boot and Shoe Recorder circulation is measured by the 


The city of 141 diversified industries 99% of which are A. a In buying advertising space in its columns, you receive 


locally owned 
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THREE FROM THE MANY LIVE STYLES FROM 
THE “WHITE SHOE HOUSE OF AMERICA”’ 
THAT SOLD BIG AT MILWAUKEE 


GET YOUR ORDERS IN EARLY 


—— FOR —-———__-—_--—— 


MARCH AND APRIL DELIVERIES 





Stock No. 6309 


Stock No. 926, 
White Canvas, one strap, two = White Raitbow Cloth, turn, 
button, military covered heel, = cross strap, white covered mili- 
McKay sewed, turn effect. tary heel. 
Widths B to E Stock No. 1515 Widths AA to E 
Price, $1.85 White Canvas ankle strap, choco- Price, $3.35 
; late wing tip and counter foxing, 
white ivory sole, spring heel. 
5 to 8, $1.40; 81% to 12, $1.60 


CHIPMAN-HARWOOD COMPANY 


564 ATLANTIC AVENUE, BOSTON, MASS. 














A Shoe That’s Selling Strong, Right Now 
Price $6.00 


NUMBER 832 


A “Keith’s Konqueror’? Brogue for Women. Made up in 
our usual careful way of tan calf and carries a 1-inch heel 


AA-D — Sizes 2-8 * 


The PRESTON B. KEITH SHOE COMPANY 
BROCKTON (Campello Station) MASS. 
New York Office, 299 Broadway, Room 415 Boston Office, 207 Essex Street 
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BASS SHOES 
FOR HARD SERVICE 


A VELOUR CALF BLUCHER 
A SHOE THAT FITS AND WEARS 





Stock No. 1551 


Stock No. ‘ 
1551. Blaek Velour Calf Blucher, tip, fast-color 
eyelets and hooks, cloth lining, single P Goodyear 
welt, Town last. Stock, 6 to 12 E, EE; to order, 
6 to 12 B to EE. 


1546. Black§Velour Blucher, tip, fast color eyelets 
and hooks, cloth lining, double sole, Goodyear welt, 
Town last. To order, 6 to 12 B to EE. 


1549. Black Velour Blucher, tip, fast color eyelets 
and hooks, cloth lining, single sole, Goodyear welt, 
Town last. Stock, 6 to 12 E, EE; to order, 6 to 12 
B to,EE. 
1581. Tan Velour Blucher, tip, fast color eyelets 
and hooks, cloth lining, single sole, Goodyear welt, 
re = Stock, 6 to 12 E; to order, 6 to'12 
LP Nak J . 


Have you a copy of 
our complete catalog? 


G. H. BASS & CO. 


Shoemakers for 45 Years 
WILTON - - MAINE 





To Morcheilactasieatiiiiath. 
case Aols ofa width 


- 


Does a line of full Louis covered heel straps and 
Colonials, in latest styles, that can be retailed for 
$5 to $6, in suede, satin, etc., appeal to you? 


McKays that rival turns in flexibility and style. 


If so let us make them for you now. Send for catalog 
“styles.” 


HARRISON-LOCKWOOD CO. 
Shoemakers 


‘ HAVERHILL, MASS. 


Boston Office 141 Lincolm St. 

















What Is Your Advertising 
Dollar Buying? 


High prices’ of materials and increased 
overhead have made necessary a stricter 
economy along mercantile lines. 


Advertising should be considered as well 
as the commodities in which merchants deal. 


By choosing only those publications 
whose circulation is accurately measured, 
you not only practice economy in your adver- 
tising, but are assured that your money is 
buying a definite quantity of circulation. 


The Boot and Shoe Recorder’s circu- 
lation is measured by the Audit Bureau of 
Circulations. Advertising placed in its col- 
umns is an economical investment. 
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‘STAPLES ARE ALWAYS GOOD SELLERS} 


IN STOCK FOR IMMEDIATE DELIVERY 


VICI D BALLET 
Child iy SY AL es 40 CABARETTA GYM 
Mi 1.45 OXFORD 

Misses’, 1144-2. 


Growing Girls’ | 
$1.45 5 
ocala Growing Girls’ 244-6. 
$1.50 





White Canvas in all 
up-to-date styles 























Whole Quarter 
Comfort, Cushion 


CabarettaComfort Blu. 
Oxford, 7-8 = sad 
Heel, Cushion Sock 


BAY STATE SLIPPER CO. 
HAVERHILL . (Dept. 10) MASS. 
gmeiecena 





THE 


SHOE 


FOR MEN 


Number 606 Number 603 


Tan Norwegian M y Cordovan 
Brogue Balmoral . egue Balmoral 


Aberdeen Ritz 


Last NOW Last 


$9.00] $9.75 


IN 
STOCK 











A, B Widths 7-11 
C, D Widths 6-11 























(p) M. A. PACKARD COMPANY, 
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Changes in Business 


Current Events in Failures, Suspensions and Ac- 
tivities in the Shoe and Leather Trade 


Failures 


Brockton, Mass.—J. Silverman (Silverman Bros., 
87 Bay Street), wholesale shoes, reported as- 


8i ; 

Lynn, Mass.—Eva Gold (40 Suffolk Street), 
leather remnants, reported assigned to Benja- 
min Rabalsky. 

Chelsea, Mass. » “Sokol Bros. (49a Everett Avenue), 
shoes, —— titioned into bankruptcy 

Medford harles Bella (428 Solem Sv Street), 

, reported petitioned pa bankruptcy 

Springfield, Mass. Cianets Fein, shoes, reported 
petitioned into bankruptcy. 

Revere, Mass.—Herman Cosores, shoes, reported 
petitioned into bankruptc 

Newburyport, Mass.—A. N- F. Shoe Co., Inc., 
shoe manufacturers, reported asking general 
extension. 


Birmingham, Ala.—King & Sarasohn, shoes, etc., 
Reported 


reported —- into bankruptcy. 
receiver appoin 
Sahai, = Cantor, shoes, etc., reported 


offering to compromise at 25 
Social Circle, Ga.—Louis R R. Mendel, shoes, etc., 
reported petitioned my bankru 7 
Homersville, Ga.—Kahn & Stein, 
ported petitioned into bankruptcy. 
creditors was called for January 
Dawson, Ga.—B. f shoes, etc., eal 
meeting of creditors ca ~ for February 1, last. 
Chicago, — a2 G. Shoe Stores, Inc., shoes, 
mnoeted De med into nephews x 
A. W. be me om (2714 W. 47 Direct), shoes, 
etc., reported offering to compromise at 33 1-3 


per cent. 
Indianapolis, Ind.—B. Lewis, shoes, etc., reported 
petitioned into soshouneny 
Lewiston, Me.—Wise lothing and Shoe Co. 
(Samuel Wise, aa & oes, etc., reported 


y Chethns Exchange (A. jansky), 
bam etc., reported petitioned into bankruptcy. 

Maurice Rotman (5479 Grand River Avenue), 
of credi led 


shoes, repor jitors cal 
February 3 last. 
Cagchage, Mo. —Ray Clark (Clark Shoe Co.), 


ted petitioned into ptcy. 
sso ae ae Rosenberg Co. (Grand 
=.= shoes, ete., reported petitioned into 
n 
Detroit, Rich. —L & W. Boot (Louis H. 
Levy reported petition into bank- 


re le 
Ga. Hanis; Ba~See Gentes Shee Ca, whalmale 
boots and 


shoes, 
involuntary ition i 
sgn thom in Now York City by atoroy 
ti Judge 
Percival Wilds as receiver under a d 
$10,000. ne liabilities were said to be ap- 
tely $425,000, with nominal assets of 
one EE A I x 
jun tion in was 
Pe aoe peu ot Lane 


corer jadi 8. ae , reported 
cob 


to do this, owing to the fact that he is a fitter 
by trade, and he only wants the business asa 
side issue and to depend upon when he is laid 
off as a fitter. 
Quality Shoe Shop, Inc., wall ft dons, Fes 
— egy A petition in kruptcy has 
filed by the above, ag liabilities of 
$10,013 and assets of $4,865. 
Hygrade Shoe Works, Adler & Weinstock, 
.» manufacturers infants’, misses’ and 
page -—, grown girls’ turns and welt 
shoes, an y petition in 
bankruptcy = been filed against them. It 
that liabilities are estimated at 
about $1: $150,000, and nominal assets —— 
tively small. James Gray was 
temporary receiver under a $2,500 — 
Zinman & Sons, shoe laces, etc., reported 
an ey 2 petition in bankruptcy has 
been filed against Harry Zinman, Samuel A. 
Zinman and Milton ie Zinman, individually 
and as copartners, trading — the — 
firm name, by attorney representing credit: 
The liabilities are cotmaned at t Sis, 000 aa 
assets at $5,000. 
Kerr & Weisblatt, pbs , shoe manufacturers, 


— asking general extension. 
— (342 Dumont , Bee. shoes, 
compromise a cent. 
Suaiws. N. Hc. W. Haselton Co. “hoe manu- 
urers, reported itioned into ite 
Burlington. N. J. ey Goldfarb, s! ered 
ane ¢ of creditors - emery "27, last, 


pr rm to compromise at 
Newark. N N. J.—Abe Bratspis, = a. reported 
extension 
Morris 5 Beste. chem, pees offering to 


compromise at 25 
— Rosen (55 Springfield Avenue), 
ror em offering to compromise at 


New York City 1. Kirschner | ey Be Avenue), 
Suael — n (868 — Rat, 


shoes, re 
Jacob Morrison va (1301 Wash a. Avenue), 
a, —— offering to compromise at 
RG & 2G. Shoe Co. (366 8th Avenue), shoe 
po = “aman reported asking general ex- 


maul Sewitch (1316 St. Nicholas Avenue), 
= a offering to compromise at 


“Samuel Sitine (52 E. 103d Street), shoes, 
petitioned into bankrup —~ 
“Toeste Greenberger (705 B way, 106 
Tremont Avenue), shoes, etc., reported peti- 
tioned into bankruptcy. 
Belhaven, N C= George L Raiff, chee, etc., 
reported called for Janu- 





=< 
Saun. 7 . C—J. Faircloth, shoes, etc., re- 
ported titioned into ptcy. 
ee oy C.—M. Gladstein, shoes, etc., re- 
parted | petitioned int into bankruptcy. Ri 
offerii t 35 per cent. 
Elliott, N *D. = Sohn El Elliott. leat etc., reported 


petitioned in ptcy. 
Cleveland, Ohio West 14th Street Dry Goods Co., 
shoes, etc., reported petitioned into bank- 


on, Okia.—G 
Wiles, Okla. . N. Hodges, om. etc., 
oO ering to compromise at 40 per cent. 
Cresson, Pa.—S. Berkowitz, shoes, etc.; Teported 


Toledo, Ohio—Walter Giezewski, shoes, etc., re- 
ported petitioned into bankruptcy. 

Canton, Ohio.—I. Weiss, shoes, etc., reported 

am petitioned into bankruptcy. 

Salem, Ohio.—Henkin & Routh, shoes, etc., 

re] in financial difficulties and are offer- 

ae ee 40 rd cent in full —aas, 

eir attorneys, they state 
— of & firm Fa oo and 
eir assets will possibly bring $15, 

Wilson, Okla.—G. N. Hodges, shoes, etc., 

embarrassed. 


Tar —? Okla.—Globe Cash Store, J. C. Mendel- 
tig — shoes, clothi 

that J Mend , trading under the above 
style, is in financial Ities. Owes $17,000 

for and $6,000 ba ae Claims 


$33,000 and 
yo ay yl estate Tied ene $7,000 . 


of which $4,000 is claimed 
Okmulgee, Okla.—S. Katz, 
involved, Ce has made 


Feb. 5, 1921 


against assets consisting of mer- 
of ay fixtures with an — value 
A yyy to eihannegs, © com- 

entered ii contract December 

oo. i920, to sell. ‘all “their assets ‘ae $5,000 in 
cash. Of this sum $4,000 has been deposited 
on pa it of the 

to remit to 

the amount of their 


betes Okla.—S. A 

in bankruptc ptoy. 
Obunalignn: Okla rank Frenn, om, etc., re- 

petitioned into bankruptcy. 
Akron, Ohio—S. &. H. Morris, shoes, etc., reported 
Samuel « and vd Harry Morris have. filed a volun- 
in bankru: , listing liabilities 
ot 7, O36. er assets of 000. 
M. L. Moskovitz, shoes, etc., re- 
Petitioned So benkrapt a. 

e Brenner Co.}, 


Sy eeddeaed into bank- 


Philadelphia, Pa Pa.—Paul Milman (4301 Main 
Street), shoes, etc., reported petitioned into 


Stanley Osznowski (2953 Richmond Street), 
shoes, reported petitioned into bankruptcy. 
George H. Perry Corporation, shoes, re- 
Setitioned into bankruptcy. 
Samuel Greenfield, shoes, etc., reported 
ag agg 
arry an involuntary 
| ramp in bankrup romper has been filed by attor- 
jitors with claims aggre 
gating 579. 


Berkowitz (2744 Kensingto 
Aveus®, shoes, reported Be qqedhors 


Sam Greene bare 7th ee, a ose, 
to bankruptcy. 
claims ao petitio creditors range 1. 
tween $1,400 and A ee 
A. Levine (2408 » Avenue), shoes, re- 


ported_ petitioned into 
Poms. 
pe Zerby, shoes, reported 








meeting 


A. Stolar, shoes, reported off to settle 
with creditors at 25 cents on Dy = Ry 

Jack Rosen, boots and shoes. At a further 
meeting of RM ys ny held January 15 the 
above increased his offer of settlement to 
3. Ange payable in — days in cash, 


His 
liabilities are said to 





by 
total pond $4,800. His 
only assets is his stock on hand which has a 
cost price of $2,400, _ a forced value of 
approximately $1,000 


Changes 


Boston—Bates & Duncan(91 South Street), leather. 
Rufus Bates retires. 
The Meee Be Kid Company, leather, re- 


th 
ain Wik" Company, manufacture, of 
ru eros with authorized 
capital ae $300,000 


Reading, Mass.—S. J] Basker Shoe Company, be. en 
h ted under Massachusetts laws 


Haverhill, Mass.—Hosford & Burnham, cut soles, 
recentl 


commenced business. 
Malbon Shoe Company, Inc., shoe manu- 
facturers, Jacob Blumenfield retires 
Pittsfield, Mon rper = fp Rest, chen, suc- 
ceeded by F. A. Farrell & Co. 
Co., shoe manufacturers, 


Mass.—I. ‘Ci shoe 
on. ae Central Shoe Co., 


ts 
Inc. 


Worcester, Mass.—Lind Shoe and yl , 
shoe pl Py incorporated capital 
at $150,000. 


Brookfield, Mass.—F. H. Saun Shoe Cor- 
incorporated with capital of 


Ch . pay a ill , selling ou 
F. Huttenbers & & Co. — cae 'S. Siate Street), 


Hammgod, ind Sens see ( ciegontioniog. ete., 
out. 


manufacturers’ lies, incorporated 
authorized isonet ge $50,000 


a + - 


crag retires. sane 
Pooomekis City Md.—H. W. Callahan, shoes, etc., 
. Callahan & 
—John Rummel « Co., shoes, 
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The failures, embarrassments, etc., in the shoe, 
leather and kindred lines in che "United States and 
Canada as compiled by the Shoe and Leather Mer- 
cantile Agency, Inc., for the week ending Jan- 
uary 29 numbered 63 against 68 for the preceding 
week and 12 for the corresponding period of 1920. 
The failures of the week were as a rule of an un- 
important nature. 








FOR RENT 


STORE floor office space for rent, New York 
shoe district. Suitable for sample eg 
Address K385, care Boot and Shoe Recorder, 1 
Duane St., New York City. 














FOR SALE 
FOR SALE—Sewing machine 107 W1 $100.00. 
Used only 4 a , no need for it. a Knopf 


Sons, Inc., 179 St. val, Rochester, N. 
F OR SALE—Shoe factory in Haverhill, ee 
to make about 500 pairs women’s turn shoes 


r da Low rent, low Ready for opera- 
i. yo C423, one Boot and Shoe Recorder, 


207 South St., Boston, M 











BUSINESS OPPORTUNITY 


DO YOU WANT 
CAPITAL? 


I am desirous of buying an in- 
terest in a well-established shoe 
mfg. business, preferably in 
Eastern Massachusetts. Have 
had wide experience in all de- 
partments of making and mer- 
chandisin Best of references 
given em required. Address 
C408, care Boot and Shoe Re- 
—— 207 South St., Boston, 
ass 




















WANTED TO PURCHASE 









We Buy for Cash 


Manufacturers’, Jobbers’ and 
Retailers’ Surplus Stocks, Jobs, 
Close-outs. 

NO QUANTITY TOO LARGE 
We also rchase entire stocks 
from retailers or manufacturers. 
Send us particulars of what you 
have for sale. 

Short Term Leases Taken. 
We pay Highest Cash Value. 


VAN PRAAG & CO. 


Shoe Dept., Martin Posner, Manager 
459 Broadway, New York, N. Y. 


Telephone Canal 9597—9598 













TTT TTT | 



































Highest Cash Prices Paid 
for entire shoe stocks. We also buy your sur- 


confidential. Esta 1690. 
GLAUBER 
296 Church St., New #22: N.Y. 


We also 
e eet ae ee ee 
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WANTED TO PURCHASE 


lll 





MISCELLANEOUS 








DO YOU CONTEMPLATE 


nap or going out of business? 

a cones for your entire or surplus 
rset fe term to run taken over. 
Established 25 years. 


I. OLENICK 


413 Broadway, New York. Tel. 9531 Canal 








CASH PAID 


fer hago shane a» eeetae stocks of shoes or 
for other merchandise. Leases taken over. 
We will seud a representative to investigate 


and make offer upon request. 
Kalter Cerf. Mercantile Co., Inc. 
591 Broadway York City 





New 
Phone Spring 5160-5161- "5162 








The NEW YORK EXPORT 
PURCHASING CORPORATION 
515-517 Broadway, New York City, N. Y. 


WILL [stow Setters FOR 
BUY inde Suae {| CASH 








Pa. and highest cash 
rotal aad wholes pay hig ighe price 


or any 
ees 
reference. 


‘amnet ti saemtmndane SYNDICATE 
FRANK WALKER, 
610 Broadway, yn 








Phone, Stagg 1757 


















~ 


shisidtiviehirhbe sriel> 






aa 








The Most Popular 
Size Stick 


“VARNUM” 


Trade Mark 
Made in Three Styles," 
No. 1, 2, 3 


With Standard Measures, 
English, French, 


American 


Price No. 3 * 


- $1.50 Each 


“Varnum”™ Size Sticks 
are made of Extra 
Quality Maple Wood 
with Nickel Plated 


SF ~ i ‘ . 
Trimmings. Makes an attractive 


fixture for the store, also a 
long wearing and useful one as 
well. 


Write Us Direct if Y: § 
Foonet Bapol oe 


Frank W. Whitcher Co. 


Manufacturers 


BOSTON, MASS. 
BRANCH, CHICAGO, ILL. 

















a period. rite for details. Ad- 


207 South St., Boston, Mass 





dress C 421, care Boot and Shoe Recorder, 








“FISHER” 
— oat 
Bes, Ce 
— and 
SUPPORT 


Without vw Ay Ad to 


Prevents the Counters P oe ge 
Shoes from Runni: Over. ouey + 
t 


ied. No Repair 
The New Improved 


without them. 
“FE. W. ” 


SHOE STRETCHER 
stretch 





MISCELLANEOUS 
ATTENTION = 
SHOE FACTORIES Milbradt Rolling 
We are open to take over an output of Step Ladders 
small factory mak ladies’ novelties for iieetntns dich tnt 














No matter what policy you may pursue 

in selling to the shoe trade, nevertheless, 
you need the “BOOT AND SHOE 
RECORDER ” all the time. 


CHAIRS 
SETTEES 











SHOE STORE 








WINDOW DISPLAY FIXTURES 


The OSCAR ONKEN Co. 
1154 4th St., CINCINNATI, OHIO 
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CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


“Recorder” rates for space less than one-eighth OSITIONS WANTED—Four cents per word for each insertion, 
page per issue: Be Se eee 
1 time 7 times 13 times 26 times 52 times $1.25. Ads under this heading will be received up 
$4.00 $3.50 $3.00 $2.50 Sa a cocks waphs cone ba tlieced lo onch atten bor 
8.00 7.00 6.00 5.00 address. When edvertisers forwarded direct to their 
12.00 10.50 9.00 7.50 and paid for . 
16.00 14.00 12.00 10.00 —" 





desire 
address, each word of the address must be counted in the advertisement 
accordingly. Answers to ads must be sent under letter 








Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 








SALESMEN WANTED 


SALESMEN WANTED 


SALESMEN WANTED 





Siinants WANTED to cury, side line of 
A seft sole shoes. ‘Territories open. 

ddress C422, one 7 Boot and Shoe Recorder, 207 
san St., Boston, Mass. 





Duane St., New York City. 


ws NTED—A See, re te ae 

States ft Xe Dehate, i= i, 

nesota isconsin. e have an esta 

trade ‘on these States, and _: is an excellent op- 

portunity ~ a high-grade m applica- 

tion at the fa will ee fullest 

. .. Cincinnati, O. 

SHOE SALESMEN WANTED—To carry as a 

led shoe State terri- 


side line beaded ornaments. 
fery covered . Address C380, care Boot and Shoe 
, 207 South St., Boston, Mass. 








Soretty a wanted for high —~ felt and 

aw E raveling shoe 
lesmen who have established following in the 

New England Eastern and Southern States to sell 


fetter. care Boot 
corder, 12) Denes ee "New York City. 
WANTED live wire salesmen to sell. 
trade and d a 
to-date line of bathing shoes 
have established followi 
dro Panne : Soe Go, 514 Broad N 
way, New 
Yon Ge ae 
WAnt - ares. High cls to sell Window a 
aa Addrese The Hecht 
Gites 7 Hecht Fixture 
canes, M inah Bldg., Chicago, Tl 











ES MEN WANTED—We desire immediately 
rz” Ohio and Michigan 
of children’s 


fF 
Hive! 





eee 
iF 
it 


z 
z 








AN Te —mapetiageed —_ 
wy u vertised specialty ‘oeialty mens Inahowaay 
mts, Sieh comrtinlon ive yo we 


and name of line now sellin Write Ogden Shoe 
Company, Milwaukee, W Wis. 


, 207 South St., Boston, Mass 





ANTED—Salesman for women’s medium- 
W priced mate cheese, in Iowa, North and South 


pan Pe C393, care Boot and Shoe 
Recorder, 207 South Street, Boston, Mass. 





WASTED two salesmen. Milwaukee Work 
Iowa and Kentucky. 

pate Commission basis. Address C414, care 

rout ont Shoe Recorder, 207 South St., Boston, 





Lamond sideline salesmen. If you carry a 
non-conflicting line and can ont work shoes, 
we have an attractive ition for you. Mil- 
waukee work shoes. tablished _ business. 

ission basis. Address C415, oe, Boot and 
Shoe Recorder, 207 South St., Boston, M ass. 


GALESMAN to carry ed ~ les, boudoir and 
ballet. Popular ae = le in colors. Line 
well advertised. Oriental Boudoir Co., 
Haverhill, Mass. 
SAL .ESMEN WANTED—Side line men handling 
non-conflicting lines to sell Dr. Sommer’s New 
Dawn shoes and Pied Piper shoes for boys and 
girls. Smallline. Shoes carried in stock. trictly 
commission basis. Only men with established 
trade in their territories will be consid 
Shoe Co., Wausau, Wis. 








. Mara- 


Salesmen Wanted 


Shoe salesmen of ability to carry a side 
line of medium grade turn comfort shoes. 
Made by one of the largest, most reliable 
shoe manufacturers in the East. In-stock 
proposition. Reasonable prices. Easy 
sellers. Business builders. Good com- 
mission. All territories open. Only 
hustlers who can produce results need 
apply. State all in first letter. Samples 
all ready. Address C412, care Boot and 
Shoe Recorder, 207 South St., Boston, 
Mass. 


ony! Bee eg 
anaes Wee of chil 
dren's tun shown, seep | to'3 and 4 10 8, A stock 
Bestest b Eoauee Sy 
he best Min ol wevebe Pin epee iecker 
"Samples are now rea Address -Flexible 
no Maen Rochester. N. Y. 
de salesmen to sell a 


ANTED—H 
W pel. 7, line ~y 





open. Ozark Shoe Mi Mfg. Co., Webb City, Maton 


Salesmen Wanted 


We are increasing our salesforce and need 
three young active—clean cut salesmen; 
ome to cover the Northwest, one the 
Middle West, and one a Southern terri- 
tory. 
Applicants must give complete business 
d, and ref in first ietter. 
M. N. ARNOLD SHOE CO. 
North Abington, Mass. 


Manufacturers of GLOVE GRIP and 
KING QUALITY Shoes. 














CASE LOT SALESMEN WANTED 


To sell Children’s shoes in all grades and prices. 
Warehouse and factory stocks to draw from. 
Immediate shipment and service an important 
factor. All lines made to order when shoes in 
stock not as dealers may wish. New concern 
with no high-priced stocks to consider. Qual- 
ity, not jobs, written in every shoe. Ohio, IIli- 
nois, West Virginia, Wisconsin, Minnesota, 
Michigan open. Salesmen with established 
trade wanted only. This is positive. 


H.C. BRowN | ComMPANY 


CHILDREN’S SHOES 
STREET. BOSTON Mass 











WANTED— Experienced shoe salesman—to sell 
well established line of high grade footwear. 
Must be familiar with leading p oth mn « wn of coun- 
try. Correspondence strictly confidential. Address 
C416, care Boot and Shoe Recorder, 207 South 


St., Boston, Mass. 


GALESMAN wanted by a large New York 
a concern to represent line of 
sandals, shoes, stitched down work, overgaiters 
and leggings on commission basis. To the right 
ty a as territory in the South is offered. 
dress C419, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


SIDE LINE salesmen wanted to cover North 
South Dakota and Nebraska. About 
Ay 000 established business in Nebraska. Line is 
well advertised, men’s medium dress welts, rang- 
from mahogany sides at $3.85 to $5.50 for 
highest grade calf. 82 a 25 leathers, 75 
patterns, brogues, wing eo Discount 4 per 
— 10. No advances or drawing account. Trunk 
Case. -- -t Hf are mara oth ‘on 
207 th 
St., Boston, Mass. 











Shoe. Salesman 


Wanted 


The Sam B. Wolf Shoe Co. will be in- 
terested in a live and experienced salesman 
for WISCONSIN, MINNESOTA, and 
NORTH-WESTERN TERRITORY. Must 
have established trade. Exceptional op~ 
portunity for right party. Address 412 
West 7th Street, CINCINNATI, O. 








WANTED 


A good live salesman to sell our line of 
mens medium priced shoes, in the State 
of Pennsylvania. We have an established 
trade in = fy and high is an excellent 
opportun ty ‘or a le man. 
Straight but liberal com . Give 
reference and full hideonnntion in first 
letter. Address C413, care Boot and Shoe 
Recorder, 207 South th St., Boston Mass. 








Salesmen in all territories to hand!c 
popular priced line of Infants’ and Chii- 
dren’s Square-edge Turns, sizes 1 to 4. 
Stock proposition. One day service. 
Commission 6 per cent. Address C393, 
Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 
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pe Sabsodiptton in the United States, $5. 00. 
No Suz P 

Member of the Associated Business Papers, Inc. Member of the 

Bach issue copyrighted by the Boot and Shoe Recorder Publishing Co. 


BOOT AND 


a oe 
f the entire allied industries relating to shoes 





Per copy, 25 cents. 





Cable Address BOOTRECO 





SHOE RECORDER 


THE RECORDER CREED: Getting More Shoes Sold | ee not qty ey i Pe aay sold for the right purpose, to 
the right wearer, in the right nang, for the right > ¢ S- This is the great problem of the retail 
The chief of “The Boot and Shoe Recorder Son Len solve it; for this ls the basic 
leather; their production distribution. 
Canadian, $6.00. 
d for Less Than One Year. 
Root Newspaper Ass'n. Member of Audit Bureau of Circulations 


Entered at the Post Office, Boston, Mass., as second-class matter 
ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U. S. A. 






Foreign, $10.00 












SALESMEN WANTED 





POSITION WANTED 








“Guaranteed Not To Rip”’ 
35 Samples 


Biggest selling line of play shoes on the 
market. Large commissions, must work 
territery clese and have established trade. 
Several territories opened. Give full 
references in first letter. Manufacturer. 
Address C418, care Boot and Shoe Re- 
corder, 127 Duane St., New York, N. Y. 











WANTED 


Salesmen for Illinois, 
Ohio, Missouri 


To carry a strong line of 
Children’s Shoes in 


Turns, McKays and Welts 


Steck on floor. Give lines previously 
handled,territories covered and references. 
Address C410, care Boot and Shoe Re- 
corder, 189 West Madison St., Chicago. 











Salesman’s Opportunity 


An able salesman wanted to sell one 
Brooklyn and one Haverhill line of wom- 
en’s turns in south eastern states, assist- 
ing a man who will cover from one to four 
towns in each State. The balance will be 
left to assistant. Six per cent commis- 
sion. Address C417, care Boot ons 5 oe 
Recorder, 207 South St., Boston, M 














REPRESENTATIVE WANTED 


YOUNG man wants position wholesale shoes or 
ee Has 7 sample department. 
Also years’ genera experience. George 
K. Drew, Wollaston, — 
HOE SALESMAN—Twenty, desires position 
with live retail concern. aemaee five years, 
every line. References Al. K389, care 
Boot and Shoe Recorder, 127 Doane St.’ New 
York City. 


oe ee oe ae shoe man is Ea for position 











—~— gh. or gh of a shoe department. 

Ten | years’ 4 ae oy years. old. 

Single. Considered a jive por sy Can furnish A-1 

references. Address Ben M. care Elks’ 
Home, Little Rock, Ark. 








MANAGER WANTED 











A Sales Manager 


WITH 


Successful Shoe 
Experience 


IS WANTED 


By a boot and shoe manufacturer doing a 
large National business. 

The house is one of old standing and the 
line is popular priced and well established. 

The chief tive is young, f ful 
and progressive and places proper value on 
men who do things. 

Price will not get this job, but real, 
red-blooded, proven ability will. 

If you have had actual selling experience 
yourself—— 

If you can show the other fellow how to 
do it—— 

If you know the details of successful 
sales snemagihent, from analysis to quota 





If your credentials are right—and if you 

are a leader of men—— 
Then give full details about yourself 
and believe they will be treated with entire 
fid Address C397, care Boot and 











PROMINENT ENGLISH FIRM 


Wants American Representative 
Leading British firm manufacturing a 


Shoe Recorder, 207 South Street, Boston, 





Mass. 











LINE WANTED 





well-known line of spats, leggings, 
shoes and children’s footwear is desirous 
of getting into communication with a 
manufacturer’s agent or some other suit- 
able firm or person to handle their line 
for the United States trade. This firm man- 
ufactures nothing but the best quality 
and it believes that its production could, 
if properly introduced, find a market in 
the States. Address with full particulars 
and references C411, care Boot and Shoe 
Reeorder, 207 South St., Boston, Mass. 














WANTED—Factory line of women’s welts and 
McKays, for South Central States. Have 
established trade and travel six men. Want best 
ition. Address C400, care Boot 


commission 
and Shoe R ler, 207 South St., Boston, Mass. 





NERGETIC ee desires to t 
Washington and California, Eas Tor several years 
alifornia. Has for seve ears 

of Mexico, the indinavi - 


high grade 
covered parts of 


tablished office and sample room. 

cpportents for quality shoe. manufacturers to 
high chuss class representation. Address Ca02, 

care qnee, Beak and, Shoe Recorder, 207 South St.. 

Boston, Mass. 


trices, Helland and the entire far East. Has es- 
A splendid 






PUBLISHED WEEKLY IN THE INTEREST 
OF THE RETAIL SHOE MERCHANT BY THE 


BOOT AND SHOE RECORDER PUB. CO. 
(Incorporated under Massachusetts Laws) 
CAPITAL $150,000 
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CHARLES G. Pat AIFS, President 
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Boot and Shoe 


Shoe Recorder $8.00,8 eee is 
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is $6.00 a year, including postage. 
FOREIGN SUBSCRIPTION—The pete te 
foreign coantries except the above is $fo.t0 
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aE ae en ee 
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Rates furnished on ition. For rates for 
Wants, for Sales, ete see Want Page. 
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BOOTS AND SHOES 
Abbott Shoe Co., No. Reading, Mass 
Algier Shoe Co., Brooklyn, N. Y 
Bancroft-Walker Co., Boston 
Barry, T. D., Co., Brockton, Mass 
Bass, George H., Co., Wilton, Me 
Bay State Slipper Co., Haverhill, Mass. 
Bleecker Shoe Co., New York City ...... ‘ 
Blum Shoe Mfg. Co., Dansville, N. Y 
B. & P. Footwear Co., Oswego, N. Y ..... 
Brandau Shoe Co., Detroit, Mich 
Brooks Shoe Mfg. Co., Philadelphia 
Brown, H. C., Company, Inc., Boston ... 
Cambridge Rubber Co., Cambridge, Mass. 
Chipman & Harwood Co., Boston cee 
Clapp, Edwin, & Co., E. Weymouth, Mass. 68 
Collins & Staples, Haverhill, Mass 
Converse Rubber Shoe Co., Malden, Mass. 16 
C. & E. Shoe Co., Columbus, Ohio 
Cummings Shoe Co., Pittsburg, Pa 
Dalton Co., The, Brockton, Mass 
Diamond Shoe Co., New York City 
Dodge, N. D., Shoe Co., Newburyport, Mass. 80 
Duttenhofer, Val, & Sons Co., Cincinnati, 

Ohio 


Edmonds Shoe Co., Milwaukee, Wis. 
Front Cover 


Edwards & Co., J., Philadelphia 4th Cover 
Elam, F. S., Shoe Co., Rochester, N. Y.... 70 
Emerson Shoe Co., Rockland, Mass 

E-Z Walk Mfg. Co., New York City 
Felstine-O’Connell Shoe Co 

Fenton, John, Co., Columbus, Ohio 

Fern Shoe Co., The, Newburyport, Mass. . 
Fern & Poor Co., Newburyport, Mass 

Freeland, H. H., Rochest 

Goodger, W. C., Rochester, N. Y 

Goodrich, Hazen B., Co., Haverhill, Mass. 106 


Comm Daniel, Felt Slipper Co., Dolgeville, 


Hagerstown Shoe & Legging Co., Hagers- 
town, 


Hahn, F. W., Co., Rochester, N. Y 
Hannahsons Shoe Co., Haverhill, Mass. . . 
Harney-Tracy & Crehan Co., Lynp, Mass. 98 
Harrison-Lock wood Co., Haverhill, Mass. 66, 108 
Hartman Shoe Co., Haverhill, Mass 

Hunkins, W. O., Co 

Jaq & Ch t, Haverhill, Mass 

Johnson & Murphy, Newark, N. J 

Joy, Clark & Nier Co., Rochester, N. Y.... 
Keith, P. B., Shoe Co., Brockton, Mass... 107 
Kimball & Sherman Co., Haverhill, Mass.. 27 
La Crosse Boot & Shoe Mfg. Co., La Crosse, 








Leonard & Barrows, Middleboro, Mass ... 
Lilly Co., Henry, New York City . 
Lund-Mauldin Co., St. Louis, Mo .. 
Marshall Co., C. S., Brockton, Mass 
Marston & Tapley Co., Danvers, Mass . 
Martin, A. H., Co., Rochester, N. Y 
Martin Felt Slipper Co., Worcester, Mass 
Milford Shoe Co., Milford, Mass 
Nettleton, A. E., Co., Syracuse, N. Y.. 
RE tEERETSIN Shoe Co., ities 


Nu Baby Shoe Co., Lynn, Mass 

Ogden Shoe Co., Milwaukee, Wis. ....... 84-85 
Packard, M. A., Co., Brockton, Mass. .. .68, 109 
Parker-Holmes & Co., Boston .... oe 
Phillips-Cram Corp., Haverhill, Mass .... 
Pinsker, J., New York City. . 

Poole & Johnston Co., Brockton, Mass... . 
Porell-Magee Shoe Co ‘ 

Posner, Dr. A., Shoes, Inc., New York City. 4 
Puritan Shoe Co., Inc., New York City... 71 
Ramsey, E. J., Co., Brooklyn, N. Y 

Raymond, Swig, Malloy Co., Keene, N. H. 
Reece Shoe Co., Columbus, Neb 

Rialto Shoe Co., Lynn, Mass 

Rice & Hutchins, Inc., Boston 

-— +" & Brennan Shoe Co., Randolph, 


Becca A. H.. Shoe Co., Milwaukee, Wis. 
R. & S. Rubber Co., The, Cleveland, Ohio. . 
Saks-Meth Shoe Co., New York City 

Salem Shoe Co., Salem, N. H 

Silver Shoe Co., Haverhill, Mass. . 

Sinbac, Chicago 

Smith, R. P., Sons Co., Chicago 

Smith, Wm. Sumner, Chicago 
Stacy-Adams Co., Brockton, Mass 

yee Shoe Co., The, So. Weymouth, 


Stickles, L. D., Shoe Co., Red Wing, Minn. 20 
Stone, K. M., Importing Co., New York 


be - 908s Bros. Shoe Co., 


Thomson-Crooker Shoe Co., Boston 

Timson Bros., Inc., Boston 

United States Rubber Co., New York City 90 
Upham Bros. Co., Stoughton, Mass 

Welch, Moss, Feehan Co., Haverhill, Mass. 5 
kh areca Co., The, Syracuse, 


Whitman & Keith Co., Brockton, Mass... 68 
bs - ay E. A. & M. C., Co., Haverhill, 


LEATHER AND OTHER MATERIALS 
Beebe, Lucius, Co., Boston 


Castle Kid Co., Camden, N. J 

Chamberlain, B. F., Boston. . 

Creese & Cook Co., Danversport, Mass .. 
Foerderer, Robert H., Inc., Boston . ....18-19 
Holbrook, W. H., Co., Boston ..........+- 23 
Hub Gore, Boston and New York City... . 
Jones Co., F. E., Boston ....,.2--+e-00++ 72 


Levor, G., & Co., Inc., Gloversville, N. Y. 12 
MacDonald, J. A., Leather Co., Boston.... 86 


Schmidt, Carl E., Co., Inc., Detroit, Mich. 
57, 58 


Sherer, Oscar, & Bro., Inc., New York City 2 


MACHINERY, LASTS, MFRS.’ SUPPLIEs, 
DRESSINGS, ETC. 


Griffin Mfg. Co., New York City.......... 
Meyer, J. C., Thread Co., Lowell, Mass.. 
National Shoe Polish Mfg. Co., tne, 
Philadelphia . . 
United Shoe Machinery Corp., Boston... . 
United Shoe Repair Machine Co., Boston 


FINDINGS AND SHOE STORE SUPPLIES 
Coultas Co., D. W., Providence, R.I .... 74 
Doty & Scrimgeour Sales Co., Inc., New 

York City 
Elastic Tip Company, Boston........ a ee 
Emery & Beers Co., New York City..... 
Fashion Ornament Co., Brooklyn, N. Y. .74-75 
Hecht Fixture Co., Chicago.. ....... wwe 1M 
Kelly, F. B., Co., Inc., Rochester, N. Y.... 75 
L. G. & S. S. Co., Boston 
Martine, M. B., Inc., New York City 
Milbradt Mfg. Co., St. Louis, Mo...... owes 
Netschert, Frank, New York City 
Onken, Oscar, Co., Cincinnati, Ohio 
Scholl Mfg. Co., Chicago 
Standard Show Card Co., Chicago ...... : 


oe” Ss. Speer Mfg. Co., W. Somerville, 
, 106 


Fa Novelty Works, Brooklyn, N.Y... . 
Whitcher, Frank W., Co., Boston....... 


MISCELLANEOUS 


Atlantic Printing Co., Boston ... 
Boot & Shoe Workers’ Union, Boston ... . 
Boylston National Bank, Boston . 


Delve Purchasing Syndicate, pine, as 


Calderwood & Preg, Boston...... ee 73 
D’Avesne Translation Bureau, Boston . 98 


anki & Co., New York City ... 
Grover, Nelson H., Boston . 
Hooper Printing Co., Boston ........... oe 


iter Cerf. Merc. Co., Inc., Max, New 
TAY scccess cecctecscscceecce eeee 221 


t Bank, B = 


Purchasing Cope, " 





Be Pg RP RS conn 

Root, F. S., Co., Boston... ....+++seeeee++ 

ieee a eg herrea ew aia éNieee 
ile Foundry, — 


eeeeeeeee 


Van Praag Co., New York City . 
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OX Footery looks as good from the back 
as it does from the front. 


To casual observers who judge Fox Slippers, 
Pumps and Oxfords in their toe-on position 
they seem like amazingly fine footwear. 
And to the expert, skilled in examining 
shoes from every angle they are a triumph 
in design and shoemaking. 
Dealers, who are merchandising experts, 
will testify to Fox Footery selling speed. 


Charles K. Fox, Inc. 
Haverhill, Mass., U.S.A. 


CHICAGO: GREAT NORTHERN BLOG. BOSTON: 54 
LINCOLN ST. NEW YORK: MARBRIDGE BLDG. 
BROADWAY & 34TH ST. ROOM 632 





Entered’as“second-class mail at the Post Office at Boston, under the act of May 24, 1918 
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“We Know That 


CREESE and COOK LEATHER 
Is the Foundation on Which to Build” 


—— = = 
ee ee a ae a ee 
Se a ee 


They are planning their lines for the 
ing shoes for men just recently future on‘ a strictly quality basis, and 
made the above statement. their { a iad 
GE ES CN eir first step in that direction was to 

ya 8 re. come to us for the greater proportion 


customers, but during the war pen ; 
discontinued our lines. of their upper leather—especially 


TONY RED _, CRESCO 
CALF CALF 


The Famous Colored Calf That Is Still The Only Waterproof Leather That 
a Favorite In its llth Consecutive Takes and Holds a Polish 


Season. 


A bee and very well known firm 
mak 


Ir a a 





~ These Creese and Cook Leathers Are Permanently Colored with Pure Aniline’ Dyes, 
Absolutely No Pigment Finish Used 


CREESE &COOK CO 
er 


cmos 


ytic 2 OF at 
TANNERIES PE Aes 8 SALES ROOMS 
DANVERSPORT Pasi §6“NorAaN 95 SOUTH ST. BOSTON 


WOLFENSTEIN s SHANAHAN Rn ON P. A.HENRY x CO. 
39 po ee < —— AES BULDIMG 
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|YOUVOUAIN QUAD U0SOODD ON AOTAVDEOOGSA DASA 


No. 972—Chocolate Elk 
Outing Bal, heavy \% 
double sole, nail fas- 
tened, grain leather in- 
sole, all leather heel. 
Sizes, E only, 

Men’s, 6-11... ....$2.50 
Boys’, 2144-5...... 2.15 
Youths’, 11-2 


No. 973—Smoked Elk, 


same as No. 972. Same 
price. 


MOD ULHASRUIU ASSORTED 

















oe. i 
ry Ne 


4 








Elk Outing Bals 
In Stock at $2.50 


Here’s a winner for your work shoe trade 
—the trade that buys shoes carefully 
and appreciates quality. 


It’s a repeater and good-will builder— 
fully sustaining the Mayer Honorbilt 
reputation for quality and long wear. 


The Outing Bal season is nearly here. 
It’s the ideal shoe for spring ploughing. 
Order No. 972 Chocolate or No. 973 
Smoked Elk. 


F. MAYER BOOT & SHOE CO. 


Milwaukee, Wisconsin 


New York and Export Office 
130 West 42nd St. 
New York City 
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“MILWAUKEE’S CHOICE” 
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IN STOCK 


February 25th 


THE DORIS 
No. 41—Tan Grained Calf Two-Strap 
Pump—lImitation Wing a 
Cuban Heel—Welt Sole. nm . 
7 


a 43—As above in Gray Buck. AAA- 


FOR MARCH 10th DELIVERY 
Gray Buck One Strap—Light Welt 
Sole—Covered Heel. AAA-C. 

No. 34—Baby Louis Heel 
No. 28—High Louis Heel 


i) 
3 
) 
wf 
) 
) 
y 
o) 


Our Stock and Style Dept. will gladly 
report to you on best sellers in our 
stores and agencies. 


Write for “Suggestions” 


I. Miller & Sons 


Incorporated 
One Carlton Avenue 


Brooklyn °. N. Y. 


oO RS, reir RerGiozt ADK 


os, 





PHAM BROS 
SHORGgQMPANY 


MASS 


“OUGHTO 


PANSY PATTERN TURN—TONGUE HELD FLAT BY 
STRAP—ESPECIALLY GOOD IN COMBINATIONS 
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rable buck. ~ 

(Chis durable buck 
finished cabretta » 
inakes a temptingly 
dainty shoe ata price 


that urges the ultraz 
pessimist to purchase 


GUE pate OF camer mf 
ORK MILWAUKEE ne, 
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What Does Stand For? 


E might tell you that our initials meant “Better 
Product,” “‘Bigger Profits,” “Best Price” —or 
— not? But, “or a popular term from a 
. amous cartoonist, “It doesn’t mean anything.” 
Fifty Years of B-P may or may not be an expression of all of these 
Unvarying terms—that is beside the question. The point I 
Shoe Quality want to make clear is this: What our trade-mark 
really does stand for is something far more defi- 
nite—more lasting, more satisfactory than mere 
catch phrases. 
A trade-mark or name is no greater than the insti- 
tution behind it. That is why it is our aim to have 
every member of this organization reflect the B-P 
ideals. 
In more than fifty years of successful experience 
we have never found a satisfactory substitute for 
service. That is one of the things which our cus- 
tomers look to us for. Another is fairness. We 
have always tried to give both, and the number of 
shoe dealers who have been on our books for years 
seems to indicate that we have done it. 


Yours sincerely, 
Beals-Pratt Shoe Mfg. Company 
































a No. 1240— Black Vici 

No. 1023— Fe tahosany — No. 1086—Brown Veal Rosbar’ #2 Wingfoot 

Calf Bal 24 \Wiagtoot Biucher, fe Weagiost eel, Senator 

Rubber Heel, Monroe pabber eel, Combination Last. 

Last. Carried in Stock, t. Carried in Stock, Carried in Stock, A-B- 

AA to D, Sizes 6 to 11. C-D-E, Size es i. To Special Order, C-D-E, Sizes 6 to 11. To Special Order, 
: AtoE, Sizes 5 to 12. AA to E, Sizes 5 to 12. 


BEALS-PRATT SHOE MFG. CO. 


MILWAUKEE, WIS. WATERTOWN, WIS. 


BOSTON PITTSBURG CHICAGO SAN FRANCISCO DALLAS’ ST.LOUIS HAVANA, CUBA 
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SPORT SHOES ARE’ NO SPECULATION 


























ONE OF OUR NEWEST MODELS 


FROM 


OUR “OUT O’ DOOR” LINE 


MADE OF BROWN CALF AND WHITE BUCK | 


GOODYEAR WELT 


VAUGHAN’S IVORY SOLE AND HEEL 


DONN D. SARGENT CoO. 


WOMEN'S WELT AND MCKAY SHOES 


SALEM, MASSACHUSETTS 


FACTORY BOSTON, OFFICE 
407 BRIDGE STREET 195 ESSEX STREET 


el es = MS Ms Me eee 
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“Decidedly Thompson” 
Stock Oxfords Ready To Ship—NOW 


Our Catalog Ready Now Showing Sixteen 
of the Newest and Up-to-date Shoes 
on the Market from the “Style 
Headquarters” 


Samples on Request 


S-634 


Ladies’ Mills 6 Russia Calf Oxford, Prin- 
cess Last. Code Word, “Need.” S-616 


Widthe AAA to D Ladies’ Havana Kid Oxford, Anita Last. 


PRICE $6.00 Code Word, “Nellie.” 
Widths AAA to D 


PRICE $7.00 


S-618 


Gallun’s No. 4 Norwegian Calf Ladies 
Brogue Oxford, Wellesley Last. Code 
Word, “Now.” 

Widths AAA to D 


PRICE $6.50 





S-614 


Ladies’ Mills 6 Russia Calf Oxford, Per- 
forated Wing Tip and Heel Foxing, Prin- 


Ladies’ Black Kid Oxford, Anita Last. 
Code Word, “Nita.” cess Last. le Word, “Nimble.” 


Widths AAA to D Widths AAA to D 
PRICE $6.00 PRICE $6.50 


en BROS .SHOE (0 
FINE SHOEMAKERS - 


BROCKTON 


MASS. 
U.S-A 
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U. S, Leather 
Helps Sales 


[NTELLIGENT buying is the watchword to- 
day. The public is insisting upon real worth 
and honest merchandise. 





War time substitutes for leather are no longer 
found in good shoes. The all-leather shoe is 
demanded and the leather must be of the best 
quality to give good appearance and long wear. 


We have been tanners of highest character sole 


leather for generations. “U.S. LEATHER” 
will be found in most of the best makes of 
shoes: it is the standard of quality. 


A salesman of shoes has a prime talking point 
if the goods he sells contain soles made of one 
of our tannages. The worth of our leather is 
known world wide. 


The United States Leather Co. 





The United States Leather Co. of Massachusetts 





New York Boston Philadelphia Chicago Cincinnati 
St. Leuis San Francisco Liverpool Paris, 
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C.H.ALDEN CQ 


U.s.& 


ONCENTRATION of our efforts has enabled us 
to offer that which the times and the trade 


require. , 
—hbest quality of Stock with our Standard of Workmanship, 
at prices lower than could have been accomplished in any 


other way. 
° ° ° ° ° 


We are also able to give quick deliveries on certain lines. 
But this is not in any way an in-stock proposition. 





This illustration represents one of the styles that 
can be delivered promptly, made in patent colt. 





FACTORY BOSTON OFFICE 
ABINGTON, MASS. 10 HIGH STREET 
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Instep Strap, Pat. Lea.—Turn 
ps 9 Sli va : PP Sehosade anh <4 a“ Patent Leather Mary Jane—McKay 
Patent Leather Mary Jane—Turn- == °° "CCC;;T"TT : 6100 11% to2 $2.35 
Instep Strap, Pat. Lea.—_McKay 1 
on rei a A i a io «SOL, B4toll 2.10 
to Gis O96 00 88... cc ccecesss 2.25 6102 to : 


GETS — 5 00 Gu. .cccscccccccee 2.00 








8% to 11 run also in stock in spring 
heels 





3 W’s Lenox Shoes 
are good for sick sales! 


If your cash register needs a Spring tonic, try 
3 W’s Lenox Shoes. Spring is rapidly drawing 
near, bringing new opportunities. Grasp those 
opportunities. Get 3 W's in your store. Push 
them as your leading children’s line of play and 
dress shoes. 

The numbers described above are In Stock. We 
will ship them when you specify. Wire or write 
today ! 











Weimer, Wright & Watkin Co. 


Manufacturers 
35 S. SECOND ST. - - PHILADELPHIA 
New York Salesrooms: Bush Terminal Sales Building, 42nd and Broadway 
















































































IN-STOCK 








Why Worry! 


ORDER FROM STOCK 
STYLE 458 


BARNET’S VAN DYKE RUSSIA CALF 
BALL STRAP 
GOODYEAR WELT, 8-8 SOLID LEATHER HEEL 
WIDTHS A-D 


PRICE $5.15 


I) 


DAM. .CREIGH TS 
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Capitalizing on Ideas 


The Harrisburg Shoe Manufacturing Company believes in ideas. The . 


executives of the company believe that it is worth while to listen to ideas. 
When the office boy thinks he has discovered a quicker and better way 
to seal envelopes, his suggestion is given a decent hearing. If the tag 
writers have found from experience that an entire new assortment of 
rubber stamps would help despatch ‘‘rush’”’ orders on their journey 
through the factory, their impressions are worthy, at least, of due con- 
sideration. Perhaps the foreman of the supply room voices the advisa- 
bility of revising the system of factory requisitions, or he might venture 
an opinion as to how the latter could be converted into a daily or per- 
petual inventory. .Those who superintend Harrisburg production do 
not discourage his opinion; on the contrary they lend him an ear. 


Some of these ideas, when adopted, actually save money; some of them 
create visible changes for the better, in our daily output. These ideas 
springing from humble sources, however, bring to fulfillment something 
which cannot be assayed or calculated in mere terms of dollars and 
cents, something even more precious than time itself. And that ‘“‘some- 
thing’? is GOOD WILL. 


At the top of this page you see the Harrisburg symbol of GOOD WILL. 
Wouldn’t you like to fill your shelves with boxes labeled ‘‘Harrisburg’’? 
Think of the sense of security that would be yours. You could say to 


yourself: 


‘‘There is an organization which capitalizes on ideas—not at the expense 
of its employees, not because the officials are ‘out to get’ objects of sel- 
fish desires, but because that organization meets every issue fairly and 
squarely, whether it be meek words from the mouth of an office boy, 
or whether it be selling goods to theretail merchant. Surely I am for- 
tunate that I can know just how Harrisburg shoes are built, on what 
they are built. GOOD WILL is immeasurable assurance. Surely it will 
profit me to pass it along to my customers.”’ 


Che Harrisburg Shoe Mig. Cs. 


sf Rarrishurg, Ba. 
WOMEN'S SHOES MISSZS SHOES” ClILDRENWS SHOES 
OF VALUE 





Feb. 12, 1921 


sy 


PPP PP PLP APP AP AAP A PPP PPP PPP PP 
PPP PPP : 


OI 


PP PPP Pe 


Feb. 12, 1921 BOOT AND SHOE RECORDER 15 


Have You Booked Your Order For 


MARY 























Have You Asked For Our Prices? 


[F you are one of those whom 8 EST judges of footwear 

we had to disappoint last year value know that—“There 
you will pay heed to our advice Are No Mary Janes Like 
to Order Now Before Our Out- Lyons and Hershenson Mary 


put Is Completely Sold Up. Janes.” 


Lyons & Hershenson Inc. 
Chelsea, Mass. 


Boston Salesrooms 207 Essex St. 
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ITH many manufacturers, including ourselves, 
busily engaged in handling pre-Easter rush busi- 
ness, it seems timely and prudent to anticipate after- 
Easter conditions in retail stores. 














Lynn’s shoe manufacturers know that the shelves of 
the country’s shoe stores from March 26 forward are 
bound to need extraordinary attention this year. 


Lynn’s shoe manufacturers are well prepared to help 
keep those shelves properly filled—so that the 
handicap of badly-broken lines of steadily-selling 
staples in women’s and children’s shoes and men’s 
slippers shall not show itself in lost sales in the 
heart of the Spring’s best selling season. 







ALLEN, GoLLER, LEIGHTON Co. BartTLeTt-Somers Co. 
Burpett SHOE Co. Cotter SHOE Co. 
A. Fisner & Son Grecory & Reap Co. 
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The present revival of activity in the shoe business was 
inevitable. We foresaw it, and prepared for it. And 
now we foresee this inevitable demand for “bread-and- 
butter” goods following tke Easter rush for novelties. 
Probably never before have Lynn’s manufacturers 
been better prepared to meet these needs of shoe mer- 
chants. At no previous time have general conditions 
in Lynn’s shoe plants, including labor, been more 
favorable to prompt, efficient handling of orders. 


The Lynn manufacturers will give you the full co- 
operation you have learned to expect from them. 


P. J. Harney SHor Co. Hennessey, Maxwett & HENNESSEY 
G. W. Herrick SHor Co. T. J. Kizty & Company 
Watson SHOE ComMPpANY WitiiaMs, CiarK & Co. 
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B 165—Prize Last. Brown Cordovan 
— Oxford, Wing Tip. Heavy Single 
ole. 


B 125—Carlton Last. No. 4 Norwegian B 232—Marbridge Last. No. 26 Russia 
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Blucher. ¢ Double, Sole. Calf Bal., Heavy Single Sole, ““Wingfoot”’ 


Heel. 





SHOES FOR YOUNG MEN 
—AND— 


MEN WHO KEEP YOUNG 











Richards & Brennan Co. 


Randolph, Mass, 


Boston Office Minneapolis Office 
183 Essex Street Lumber Exchange Bldg. 


Ww BARA 


N. Y. Office 
Marbridge Building 


TAA 7AV70 TAWA Wi iW “ath 
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We can scarcely venture to hope that the average shoe 
jobber or retailer will ever go deep enough into the technical- 
ities of shoe manufacturing to become impressed with the 
vital importance of welting. 








We make no bid for his patronage, nor do we attempt in 
any way to suggest that he “specify” our welting when 
placing his shoe orders. 


But we do believe that you, Mr. Shoe Manufacturer, will 
inspire confidence in the lasting qualities of your shoes, if 
you can educate your retailer through your salesman to the 
importance of this almost hidden part of your shoes; if you 
can let your salesmen tell their trade, that when it comes to 
welting you have incorporated the utmost in quality—that 
your shoes are made with the “‘recognized standard of excel- 














lence.’’ 


BARBOUR GROOVED 
ENDLESS WELTING 


MFRD. BY 


Brockton Rand Company 


BROCKTON, MASS. 
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A New =HOO0D- Sport Shoe The HOOD MAN says: 


The fellow who says he won’t lay in 
That Shows a Bit Profit a stock because there’ll be no busi- 
Yet Enables Y. Meet D nd ness is insuring the fact that he 

et Enables You to Meet Dema , . 
for Moderately Priced Merchandise “ won't have busi- 
ness. He can’t 
White duck upper. White - ys page he 

corrugated sole. Pneu- ' oesn t believe. 


matic heel. Red sport 
trimming. Kendex insole. 


Class. .... Women’s 


Lenox 
Sport Oxford 


Net Price 
to Retailer $] 80 


Wholesale Distributors and Factory Branch Depots in Principal Cities 


HOOD RUBBER PRODUCTS CO., Inc. 


Watertown, Mass. 


If You Don’t Know the HOOD Distributor Nearest You, 
Write Us for the Name and Address 





























THE BY-WORD OF THE TRADE 











Our representatives are now on the road calling upon the Jobbing trade with our complete 
line of Felt slippers. We have added many new numbers which we know will interest you. 


Our plant has been increased by 4500 square feet, which will give us triple production. We 
are now not only enabled to give our old customers superior service, but also to take on a few new 


accounts. 
As formerly, it will be our constant aim to produce 100% perfect merchandise—thus insuring 
you and your customers a line of slippers that will make added profits. 


Please wait and examine our samples before placing any orders. Retailers—If your jobber 
cannot supply you, write us for one that can. 


REPUBLIC FELT SHOE CORPORATION 
899 KENT AVENUE - - - - BROOKLYN, N. Y. 





Makers of COMPANIONS Felt Slippers—Known where good slippers are sold 

















a is distinction in WATSON 
SPORT SHOES. 


The little niceties of proportion and 
detail so necessary in footwear of 
contrasting colors and leathers are 


most carefully worked out. 


WATSON SPORT SHOES are cor- 


rect in design, material and crafts- 
manship—calculated to appeal to 
your better class trade. 


Mayfwe quote you our prices? 


Watson Shoe Company 
ee 
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ADVERTISING 


By DR. FRANK CRANE 
(Copyright by Frank Crane) 





DVERTISING is the greatest business 
in the world. That is not because it 
enables business people to sell more 

goods, not because it is a way to make great 
profits. Nothing can be really great for any 
purely dollars-and-cents reason. 

It is because, in advertising, business be- 
comes vocal. When, in the course of evolu- 
tion, the animal acquired speech and became 
able to utter himself, h he had made the longest 
stride in development. He had stepped from 
brute to man. 

The human soul dates back to the first 
word. “In the beginning was the Word.” 

Advertisement is the utterance of human 
energy. Craftsmanship is good, and industry, 
and organization, and business ability; but 
they are dumb giants until they find speech 
—dumb and dangerous. 

Business, including manufacturing, farm- 
ing, transportation, and selling, is to the new 
world what fighting was to the old. The old 
world organized only to kill, and its genius 
was displayed by great generals. Its heroes 
were the mighty killers. To them it set up 
its statues. 

The new world, typified by, led by Amer- 
ica, is organized to serve, to make human life 


richer, deeper, stronger, more complex and 
heterogeneous. 

And business is simply service. Business 
comes to itself, attains maturity and full self- 
expression only through advertising. 

Advertising is the breath of life breathed 
into the nostrils of business, by which it be- 
comes a living soul. 

Thus advertising not only enlarges busi- 
ness; it radically changes the nature-of busi- 
ness. 

By it business passes from bureaucracy and 
autocracy into democracy. It takes the whole 
people into its growth. It enters the veins of 
the commonwealih. It becomes a function 
of communal life. 

Without advertising comes decay and 
death. 

Nations need advertising. If they would 
advertise they would prevent war. War is 
the self-expression of dumb brute force. 
Advertising is the self-expression of intelligent 
strength that knows how to speak. 

It is the something plus in advertising that 
is significant. It is this something plus that 
makes advertising to business what art is to 
handiwork, what music is to feeling, what 
language is to the soul. 





LIST OF MEMBERS 


Each has subscribed to and is aS the highest standards 
of practice in their editorial and lising service. 
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and Contracting and Bicycle Illustrated 


d Mining J nal Motor Frock 
Ne —. otor World 


Focteey Builder 

Farm Implement News Druggist 

Farm Machinery—Farm Power Petroleum News 

Fire and Cee ngineering Gazette a 
Foundry (T 

Furniture , 

Furniture Manufacturer and Artisan 
Furniture Merchants’ Trade Journal 





Selling 











Director News-Recor 


Dealer 





Journal 
D 
Gaees Weekly 


Repairer 
Oil News 
Oil Trade Journal 

Geant teaite Furniture Record ptuasher and Steam Fitter 
Bais aa 


AND ‘SHOE RECORDER Haberdasher 
Brick and Ctay B ecord Hardware Age 
| see ea and Building Management Heating pte Ventilating Magazine 
Building S oP y News Hide and Leat 
Bulletin of armacy Heepital Management 


Hotel Monthly 
Canadian Grocer 
Canadian Feliwey it Marine World llustrated Milliner 
Gandy and Ice Cre mplement and Tracto Age 
1 & Metallurgical Engineering Imdfustrial Art & —— Tre Journal 
Sethe and Furnisher meuearen: ase agazine 
C ge 
Coal Trade Journal fron Ago News 
Shoe Findings 


Concrete ron Trade Review 

Cotton —— Shee and fier Reporter 

Daily Metal Trade Lumber Trade Journal South ay md i 

Ptctrtbution ss ma teasive Lumber World Review Seutheon Hasdwared® Implement Journal 
Dry G |s Economist Sporting 


Bakers Weekly 
Powe: 

Power Boating 

Power Farming Dealer 

Power Plant — ay 

Price Curren rain Reporter 

Printers’ Ink 








hn be 











Manufacturers’ Record 
s man Man osserine ——- 
Dry Goods Reporter Oe oe Engineeri and Coffee Trade Journal 


rine Review tee 
Electric Ra Moreh Journal Millinery Trade Review Teatile World Journal 


a erjeat disi s Ww ‘ 
oe — id Minin mas Scientific Press Sm ata 





a 7? , 
A 











THE ASSOCIATED BUSINESS PAPERS, INCORPORATED 


HEADQUARTERS - - - 220 WEST 42nd STREET - - = NEW YORK 
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They’re Pedo-Graphs 


foot impressions which 
show shoe sizes and foot 
conditions at a glance. 


CONTRACTED 
ARCH 


ae "= Dr Scholls 
PEDO-GRAPH 


THE SILENT FOOT ANALYST 


Fitting shoes the Pedo-Graph way saves time and eliminates guesswork. 
Just have the customer step on the Pedo-Graph as illustrated; take a paper 
chart off a pad which is beneath the self inking printing device, and there is 
a perfect print (Pedo-graph) of the sole of the foot. There you have a per- 
manent record of the heel-to-ball measurements on which standard shoe sizes 
are based. There you see just exactly how much the foot elongates or 
spreads when the body’s weight is thrown upon it. ‘There you havea printed 
chart which tells the exact size and width of shoe required for the foot—and 
a complete foot analysis. 


It enables your salesman to point out on the Pedo-graph 

where the customer’s feet pain, and easily make a sale of 

the Dr. Scholl Foot Comfort Appliances required to 

SECOND STAGE = correct the condition. The physical condition of the 
WEAK FOOT —foot can be seen at a glance. 


The PEDO-GRAPH is an essential item of the modern 
shoe store’s equipment. Order yours today. 


THE SCHOLL MFG. CO. 


213 W. Schiller St., CHICAGO 
339 Broadway, NEW YORK 112 Adelaide St., E. TORONTO 
LONDON PARIS BUENOS AIRES 


There is a waiting 
list for Dr. Scholl’s 
PEDO-GRAPH. 


$18.50 per outfit com- 


Orders will be filled 
inthe order received. 
For convenience, 
use the coupon to 
the right. 


«+ Dr. Scholl’s Pedo-Graphs and 250 


outfit. Price 


plete, f. o. b. Chicago. 


USE THIS COUPON 


The Scholl Mfg. Co., Chicago 
NCS sisi b chakras 0bssb560%%.66005060e0.0ce 06a660 
EET Uy pb bbud 06s 5 0bs6G56 Vader's bs hexc; o0senbedoousses 
Pb cebn bau kiteeksosssa<k ess 





Please ship..... 
blanks with each 
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Accepted Styles in Straps 
For March 1 Delivery 


Shoes shown below are now in the works, with advance 
orders being booked daily. 






These four shoes represent{today’s orders for Easter wear. 
They are well made, of good material—Harney standard 
throughout—and priced to meet the popular demand. 


Orders filled as filed. 


Easter business will be just as big as you make it. 





J. HARNEY SHOE CO. 
78 Lincoln St., Boston, Mass. 


WALTER W. NICHCLS, Manager In-Stock Department 





oe 





Deduct 25c per pair when 
ordering 36 pair to a width 












X260—Gray Nubuck Two Strap Pump, Good- X261—Gray Nubuck Two Strap Pump, Good- 
year Welt, 18-8 Full Louis Wood Covered Heel. ear Welt, 14-8 Baby Louis Wood Covered 
OWN. 0 «+00: caddanedseeekeneta $6.25 Se Ge ie isegcssececcccad $6.25 







In-Stock Terms 2-10, Net 30 
West of Buffalo 10 days extra 
Denver to the Coast 20 days 
extra 











X259—Black Suede Calf TwoJStrap Pump, X257—No. 14 Russia Calf One Strap¥P 
Goodyear Welt, 14-8 Baby Louis Leather Heel. 1 ili hte Be 
Seatager Wit 108 Babe Lane Lenher Bost Fan Wh 8 gy Bat "OB 


ARS IET 





HE leather is the big factor in retail 
shoe sales. 


SPEIER LING DLO OBIE 


OUR customers may know little or noth- 
ing about the construction of shoes, 
but they do know a good leather when 


they see it. 


CL NLD OM OD CM COM MM i 


Se SR, INE BANAT A SE NN CR RINE TIE SP SD Ta RPS RONG IRIE SEI. I tek AEB IS 6 ge 


rWXHE unmistakable excellence of P & V 
Leathers is as apparent to the layman 
as to the technical man. 


HEY look for your styles to change, but 

rightly expect the quality of your leathers 

to remain the same. Adhere to P & V 

unvarying quality as a safeguard for your 
business good will. 





Pfister & Vogel Leather Co. 


Milwaukee, Wisconsin 
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The Reflection 
ot Perfection 





When a woman buys footwear the first thing 


she does is to go to the mirror to “see how it looks.” 


She’s much surer to be satisfied with her re- 
flection if her ankles have that trim slimness which 
characterizes the wearer of “POINTEX”’ heels. 





Insure the satisfaction of your patrons by selling 
them “POINTEX”’ heel hose along with that new 


pair of ties. 


Emery 6 Beers Company, inc 


Broadway at 24th Street, New York 


Chicago Philadelphia Boston Buffalo San Francisco 


Sole Owners 
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wisdom whenever k. ‘cil a fable! 


If Aesop were alive today, he might slap out a story 
something like this: 


A shoe merchant carried a line of ordinary stitchdowns 
—play shoes for children. Day after day his store 
was crowded with irate parents who brought back 
their purchases with stitches broken and soles ripped 
off, after a few days’ wear. Now, the merchant knew 
full well what made the soles rip—simply because the 
outsole was held to the welt only by a few strands of 
ILLUSTRATION No. 1 thread—yet he made no attempt to enlighten his 


The Ordinary Stitchdown Shoe Single Stitched—rips customers, neither did he look for a remedy. 
after a few days’ wear. 


Across the street stood the store of a competitor. 
This rival merchant had also experienced like com- 
plaints from irate parents. After three pairs of torn 
stitchdowns had been returned, he determined to 
find out how he could please his customers and con- 
vince them that he wanted to make good on every 
purchase. So he went to his jobber for counsel. The 
jobber showed the merchant a pair of Ramsey’s Pat- 
ented Process Play Shoes in which the outsole is. 
stitched to both insole and upper, having one row of 
stitching that does not even touch the welt; double 
stitching with welt making RIPPING IMPOSSIBLE. 


Need I tell you the rest? 


The first merchant has closed his store and left town. 
The second merchant has won many customers, and 
drives his own PACKARD. 


Moral—Y ou’ ve just read it. 


Read this---then act! 
i: e 
Nearly a million Ramsey Play Shoes have been made by the 


Patented Process. None have been returned with soles 


ripped. 
ILLUSTRATION No. 2 aj ‘ P 
The Correct Stitchdown Shoe. Ramsey's Patented Any merchant returning a pair of Ramsey Patented Process 


i, 2, Shee, — Double Stitched” with Wel Shoes with soles ripped will be given a new pair. 





967 ATLANTIC AVE. EK. J. RAMSEY CO. BROOKLYN, N. Y. 
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inspired by the inherited spirit 
of old New England Craftsmen 






steel bDddertie. 


to build shoes as well 
as they can be built 
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such is the standard of every loyal 
Regal Shoemaker » #2» ws ~» 


Gigli 








e | 
Leslie Low is but one of the scores om 
who have been moulding a supreme fReavy 
type of workmanship into REGAL F , 
SHOES for over a quarter of a Jock. 
century a se id - o- 













LESLIE LOW 
‘ has been edge-trimming 
Regal Shoes since 1895 
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Sales Rooms 


NEW YORK CITY SAN FRANCISCO 


1369 Broadway ; Cor. Fourth and Market St 
(at 37th St.) 910-912 Pacific Bldg. 
E. M. Webster C. E, Nelson 


Main Office, Boston,Mass. 





| 
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What are Regal agents assured of ? 


In hundreds of cities and towns throughout the entire country are 
merchants who have the privilege of being exclusive distributors 
for REGAL SHOES in their vicinity. 


These Regal Agents are progressing because they are selling shoes 
designed and built by real shoe craftsmen. 





The public knows good shoes, and they demand quality as well 
as reasonable prices. 


It is not surprising, then, to find Regal Agents moving their Stocks 
rapidly, because they are giving the public DEPENDABLE QUAL- 
ITY at REASONABLE PRICES. 


it Write to the Main Office, Boston, for the “‘Exclusive Regal Agency 
, 
Plan.”’ , ; 









al : 
yw Bhe REGAL PALL MALL 


lade from Gallun’s No. 26 
€S Hp grade Russia Calf with 
1e Meavy single sole and 8-8 Good- 
Le Wingfoot Rubber Heel. 


a Btock No. Price Code Word 
4289 $7.50 *sPowell’’ 


ut 


Twenty-eight olher Recar 
Iv.Srock Sryies ready for 
Immediate Delivery... . 
Write us! 





Copyright 1921, by The Goodyear Tire & Rubber Co, 








i} You Can Judge the Maker's 
i} Purpose by the Value 
_. of the Heel 












Though they could get other 
heels for less, many manu- 
facturers prefer to equip 
their shoes with Goodyear 
Wingtoot Heels because they 
are sincerely interested in 
adding the utmost of wear- 
ing value to their products. 
They know that there is no 
satisfactory substitute for 
Goodyear Rubber Heels. 
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Quality First 


That’s what most concerns men 
today when they buy a pair of 
shoes. 


They want quality of material, see A of 
workmanship and style. 


All America Shoes combine all these and 
more, they give service. 


The retailer who sells All America Shoes 
has confidence in them and their makers. 


Besides, he buys them as stock shoes when 
he needs them. 


RICE & HUTCHINS 
MAKERS __._ 


Rice & Hutchins, Inc. 
10 High St., Boston, U. S. A. 
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